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HEARST:  WHERE  JOURNALISM  OF  DISTINCTION  IS  AN  EVERYDAY  STORY 
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NORMAN  HANER  SAID  HE  ALWAYS  WANTED 
A  BIG  FAMILY.” 


Albany  Times  Union  coverage  of 
the  birth  of  the  Haner  sextuplets  began 
with  that  sentence  about  the  world’s 
sixth  set  of  sextuplets.,  the  second  in 
the  United  States.  It  featured  exclusive 
photos  of  the  newborns  -  Christian 
Eric,  Mary  Ellen  Theresa,  Joshua  Erin, 
Breanna  Mae  and  Austin  Nathaniel. 
But  health  writer  Holly  Taylor  probed 
deeper  to  examine  critical  issues  in  the 
unregulated  and  little-understood 
fertility  industry  and  discuss  the  ethics 
of  fertility  treatment  with  experts 
in  the  field.  Graphic  artist  Sharon 


Okada,  a  college  honors  graduate  in 
biology,  added  more  depth  with 
insightful  graphics  about  how  fertility 
drugs  work.  And  Albany  parents  gave 
advice  to  the  Haners  on  Sourceline, 
the  newspaper’s  interactive  phone 
service.  In  Albany,  New  York, 
and  across  the 
country,  Hearst 
Newspapers  are 
striving  every  day 
to  inform  and, 
ultimately,  make 
a  difference. 
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Once  upon  a  time,  the  media  business  was  simple. 

Advertisers  knew  what  they  wanted.  Government  knew  what  the  rules  should 
be.  l"he  decision  process  was  less  frantic.  Profits,  it  seemed,  were  easily  obtain¬ 
able  if  you  just  did  your  job  well. 

Today,  watch  out!  Everything  is  changing  at  once.  Magazine  and  newspaper  pub¬ 
lishers  are  looking  at  smaller  profits  and  higher  costs.  Two  TV  networks  have 
changed  hands.  Cable  faces  onerous  regulation.  The  prime-time  access  mle  is  gone. 
Advertisers  are  eyeing  the  Internet.  And  everyone’s  talking  about  “new  media”. 

What  next.^  To  do  business  you  need  to  understand  new  advertiser  expecta¬ 
tions.  You  need  to  understand  new  media  choices  and  how  to  reposition  each 
medium  for  tomorrow.  You  need  to  understand  how  your  competitors  are  selling. 

You  need  information.  And  MEDIAWEPT  has  lots  of  it,  cutting  through  the 
complexity  to  redefine  the  essence  of  your  business:  audience  size,  quality,  and 
deliverability;  advertising  expenditures,  objectives  and  efficiencies. 

All  media.  MEDIAWEEK  analyzes  the  content  of  all  media.  The  audiences. 
The  efficiencies.  The  sales  opportunities.  Plus  the  trends,  the  data  and  the  busi¬ 
ness  insights  you  need  to  be  a  media  expert  in  today’s  market. 


If  you’re  not  a  subscriber  already,  why  not  join  the  club.^  Many  of  your 
colleagues  across  the  country  -  programmers,  broadcasters,  publishers, 
reps  and  competitors  -  already  subscribe...  in  Boston, 

New  York,  Washington,  Miami,  Chicago,  Los  Angeles 
and  every^vhere  else.  To  stay  informed  and  sell  effectively 
you  need  to  read  MEDIAWEEK  every'  week.  We’re  sure 
you’ll  soon  come  to  depend  on  it.  Because  the  media 
business  isn’t  what  it  was... once  upon  a  time. 

To  subscribe,  call  1-800-722-6658. 

The  News  Magazine  of  (he 
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This  year  the 

National  Cartoonists  Society 
voted  Non  Sequitur 
"Best  Panel  of  the  Year” 
In  1993  the  Society 
voted  Non  Sequitur 
'Best  Comic  Strip  of  the  Year, 

For  rate  and  availability  call 
800-879-9794  or 
e-mail:  writersgrp@washpost.com 


Wnters  Group 


Congratulations  Wil^! 


Knight-Ridder/Tribune 

Congratulates  its 
1996  Winners  of  the 


MAY 

29-6/1  Association  of  Alternative  Newsweeklies  Convention, 
Red  Lion  Inn,  Salt  Lake  City 


James  Beard  Foundation 
Journalism  Awards: 


Jane  Snow,  Akron  Beacon  Journal 
For:  “Good  Food,  Bad  Food: 

The  Best  and  Worst  Nutrition  Advice 
of  the  Last  Decade” 

Category:  Newspaper  Writing  on  Diet 
Nutrition  and  Health 


Steven  M  Pratt,  Chicago  Tribune 
For:  “How  America  Eats” 

Category:  Newspaper  Stories 


For  outstanding 
Journalism  from  KRT, 
contact  Ron  Mendell  at 
1-800-245-6536. 


Knight-Ridder 

Tribune 

Marketed  by 


Tribune  Media  Services 


r  R  I  B  U  N  E 


I  N  G  C  O  M  P  ^ 


435  N.  Michigan  Ave.  •  Ste.  1500  •  Chicago.  IL  6061 1 
800-245-3656  •  Email:  tms@tribune.com 


JUNE 

2-5  Newspaper  Association  of  America  Classified/ 

Research  Conference,  Sheraton  Harbor  Island  Resort, 
San  Diego 

5-8  Association  of  American  Editorial  Cartoonists 

Convention,  Pointe  Hilton  atTapatio  Cliffs,  Phoenix 

9- 11  Association  of  National  Advertisers  Business-to- 

Business  Maiketing  Communications  Conference, 

Ritz  Carlton,  Palm  Beach,  Fla. 

12-15  National  Association  of  Hispanic  Journalists,  Sheraton 
Hotel  and  Towers,  Chicago 

12-15  Association  of  Free  Community  Papers  Convention, 
Flamingo  Hilton,  Las  Vegas 

15-19  International  Newspaper  Financial  Executives 
Convention,  Marriott  River  Center,  San  Antonio 
15-19  Nexpo  Newspaper  Trade  Show,  Las  Vegas  Convention 
Center,  Las  Vegas 

19- 22  Native  American  Journalists  Association,  Holiday  Inn, 

Bangor,  Maine 

20- 22  Surburban  Newspapers  of  America  Retail  Advertising 

Conference,  Waldorf-Astoria,  New  Yoric  City 

20- 23  Tennessee  Press  Association  127th  Anniversary 

Convention,  Chattanooga 

23-26  Newspaper  Personnel  Relations  Association  Annual 
Conference,  McCormick  Place,  Chicago 

JULY 

10- 14  International  Society  of  Weekly  Newspaper  Editors 

Summer  Conference,  Boston  University,  Boston,  Mass. 
12-14  Alabama  Press  Association  125th  Annual  Summer 

Convention,  Perdido  Beach  Resort,  Orange  Beach, Ala. 
18-21  National  Society  of  Newspaper  Columnists 
Convention,  Snowbird  Resort,  Salt  Lake  City 

21- 24  Newspaper  Association  of  America  Marketing 

Conference,  Hilton  and  Towers,  Chicago 

AUGUST 

8-11  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Summer  Meeting,  Radisson  Hotel, 
Asheville,  N.C. 

10-13  Assodationfor  Education  in  Journalism  and  Mass  Commu¬ 
nication  Conference,  Hilton  Hotel, Anaheim,  Calif. 
14-17  Asian  American  Journalists  Association,  Radisson,  St. 
Paul,  Miim. 

21-25  National  Association  of  Black  Journalists,  Stouffer 
Hotel,  Nashville,Tenn. 
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They  know  a  lot  — 
but  in  a  year, 
they’ll  know  a  lot  more! 

Presenting  the  1996-1997  Paul  Miller  Fellows 

During  their  one-year  fellowship  program,  these  Washington  correspondents 
will  learn  more  about  how  our  nation’s  capital  works  — 
from  the  think  tanks  to  the  bureaucracy  to  the  Hill. 

Each  new  experience  will  help  them  give  their  news  organizations  better 
Washington-based  coverage  of  the  stories  that  matter  back  home. 


1996-1997  Paul  Miller  Fellows 

Back  Row  (I  to  r):  PATRICK  HOWE,  Small  Newspaper  Group;  CHRISTI  HARLAN,  Austin  (Texas)  American- 
Statesman;  CHRISTINE  DORSEY,  Donrey  Media  Group;  ELSA  ARNETT.  Knight-Ridder;  CATHERINE  O’BRIEN,  The 
Associated  Press;  ROBERT  VITALE,  Thomson  Newspapers;  DALE  EISMAN,  The  (Norfolk)  Virginian-Pilot;  ADAM 
PIORE,  The  Record  of  Hackensack  (N.J.);  CHARLES  POPE,  Knight-Ridder;  JONATHAN  RISKIND,  The  Columbus 
(Ohio)  Dispatch 

Front  Row  (I  to  r):  ANNE  MARIE  SQUEO,  Bloomberg  Business  News;  DINA  ELBOGHDADY,  The  Orange  County 
(Calif.)  Register;  CARL  WEISER,  Gannett  News  Service;  POLLY  ELLIOTT,  Ottaway  News  Service;  PAUL  KANE  , 
States  News  Service;  PHIL  WILLON,  The  Tampa  (Fla.)  Tribune;  BOB  KEMPER,  (Newport  News,  Va.)  Daily  Press; 
MAUREEN  GROPPE,  Thomson  Newspapers;  MEGAN  McCONAGHA,  Fisher  Broadcasting 

Paul  Miller  Washington  Reporting  Fellowships  are  an  operating  program 

of  The  Freedom  Forum.  For  information  or  an  application  contact:  i-i-i _ nrir  cnDi  lui 

Paul  Miller  Washington  Reporting  Fellowships,  The  Freedom  Forum,  Tl-E|^PR==l3aiVl  PORUVI 

1101  Wilson  Blvd.,  Ariington,  Va.  22209,  703-528-0800. 


PETER  MORGAN/REUTERS 
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NEWS 


DEPARTMENTS 


Ombudsmen  Overboard? 

Reader  advocates  are  regarded  as  valuable  links 
between  newspaper  and  community,  but  across  the  country 
their  numbers  are  shrinking 


‘Embedding’  Leads  To  Restrictions 

Journalists  who  spend  more  than  24  hours  with  US. 
troops  in  Bosnia  must  get  permission  to  quote  soldiers 


2 

Calendar 


6 

Editorial 


Sports  Marketing  Needs  Workout 

Is  there  life  beyond  handgun  ads  in  the  sports 
section?  A  panel  discusses  methods  to  woo  a  greater 
variety  of  advertisers 


1 

Letters  to  the 
Editor 


14 

Testy  Tabloid  Tit  For  Tat 

Top  executives  of  the  New  York  Post  and  Daily  Netvs 
trade  barbs  in  a  familiar  tabloid  ritual 


Newspaperdom 


Supermarket  Tabs  Zip  Lips 

At  the  tell-all  tabloids,  management  orders 
loose  lips  sealed 


13 

Stock  Tables 


Big  Apple  Press-ure  Cooker 

It’s  not  an  official  crackdown  on  the  press,  but 
in  New  York  City,  two  recent  incidents  leave  journalists 
upset  and  defensive 

23 

Growing  Ever  So  Slowly 

The  percentage  of  minorities  in  the  newsroom 
increased  this  year,  but  only  by  the  slimmest  of  margins 


48 

Shop  Talk  At  Thirty 

The  Contentious  Connection 
Between  Congress 
And  The  Media 
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Hey  Lisa,  THE  PRESIDENT  wants  to  discuss  your  future 


When  President  Clinton  wanted  to  speak  to 
the  American  people,  he  knew  just  where  to  turn.  The  same  place 
that  Presidents  Ford,  Carter,  Reagan,  and  Bush  turned. 
Important  people.  With  important  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


The  Ability  To  Forgive 

Those  WATCHING  court  tv  recently  saw  a  man  sentenced  to  only 
15  years  for  killing  someone.  It’s  not  uncommon  for  an  armed  robber 
or  rapist  to  serve  less  than  five  years  of  a  prison  sentence.  It’s  also  not 
uncommon  to  see  juries  refuse  to  convia  people  who,  to  most  others,  seem 
guilty  beyond  a  reasonable  doubt. 

But  that’s  our  system. 

A  system  where  man>"  criminals,  after  serving  their  time,  go  out  and  com¬ 
mit  other  crimes.The  thing  about  this  system  is  many  are  given  another 
chance  at  redemption. 

Fifteen  years  ago,  Janet  Cooke,  then  a  Washington  Post  reporter,  febricat- 
ed  a  story  about  an  eight-year-old  heroin  addict  named  Jimmy.  She  won  the 
Pulitzer  Prize,  and  after  questions  about  the  story  were  raised,  she  ultimately 
admitted  there  was  no  Jimmy  and  resigned  in  disgrace. 

Janet  Cooke  recently  resur&ced.  In  an  article  in  the  June  issue  of  GQ,  an 
old  friend  wrote  about  “journalism’s  biggest  scandal,”  about  Cooke’s  life 
then,  since  then  and  the  details  as  she,  and  he,  remember  them. 

If  you  believe  the  account,  her  life  has  pretty  much  become  a  living  hell 
since  then.  Cooke  has  gone  public,  she  says,  because  she  wants  to  write 
again.  For  the  past  several  years,  she  has  been  woiking  as  a  $6-an-hour  cleric 
in  various  retail  stores  in  the  Midwest.  Her  health  is  not  good,  but  she  can’t 
aftbrd  medical  insurance,  she  says. 

She  has  publicly  apologized,  refusing  to  blame  anyone  but  herself  for  the 
1981  incident.  At  4l  years  of  age,  she  is  attempting  to  take  responsibility  for 
something  she  did  as  a  26-year-old.  She’s  a  different  person  now,  she  says. 

Mike  Royko  has  come  under  attack  by  nearly  every  ethnic  group  in 
Chicago  for  his  insensitive  comments  about  them,  yet  he  still  writes  his 
column  for  the  Chicago  Tribune. 

Michael  Daly,  who  in  1981  at  age  29,  resigned  under  pressure  from  the 
New  Yoric  Daily  News  after  admitting  he  had  not  used  a  soldier’s  real  name 
in  a  column,  is  once  again  writing  for  that  newspaper. 

And  then  there’s  the  case  of  Darrow  “Duke”  ThUy,  who  admitted  febricat- 
ing  details  about  his  military  service  and  resigned  as  publisher  of  the 
Phoenix  Gazette.  Not  long  after  that,  he  was  hired  as  publisher  by  another 
newspaper  chain. 

True,  Royko  and  Daly  are  columnists,  who  are  generally  given  a  little  more 
latitude  in  their  writing,  while  Thlly  was  a  publisher  —  on  the  business  side 
rather  than  the  news  side. 

But  all  three  are  higher  in  the  pecking  order  at  a  newspaper  than  is  a 
reporter.  Should  the  standards  be  any  different? 

If  these  people  were  given  second  chances,  why  not  Janet  Cooke?  If 
convicted  rapists  and  murderers  can  be  given  a  second  chance,  shouldn’t 
Janet  Cooke  get  one? 

If  she  screws  up  again,  it  will  be  Janet  Cooke  —  not  the  publication  that 
gives  her  the  opportunity  —  that  pays  the  price. 


— J.C 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  1884;  jVeM’s/>a/>en/om,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901;  Adi’ertistng,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
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LETTERS  TO  THE  EDITOR 


Advice  for 
the  adviser 

WHEN  I  STARTED  reading  Mr. 

Close’s  thoughts  on  being  a  writ¬ 
ing  coach  (E&P,  Shop  Talk  at  Thirty, 
March  23,  p.  64),  I  thought  he  might  en¬ 
lighten  me  about  some  of  the  frustra¬ 
tions  that  my  own  teacher  —  a  writing 
coach —  endures.  I  thoi^t  he  might  have 
a  worthwhile  suggestion  to  help  me 
brush  up  on  my  style. 

Wow,  was  I  wrong! 

Mr.  Close,  thank  you 
for  praising  those  col¬ 
lege  journalism  students 
who  stiU  get  tremen¬ 
dously  excited  about 
logging  60-hour  work¬ 
weeks.  I  am  one  of 
them.  I  am  also  an 
average  29-year-old  stu¬ 
dent  at  the  University 
of  South  Florida,  work¬ 
ing  full  time,  married, 
taking  care  of  my 
elderly  father,  and 
attending  a  commuter 
university.  I’m  a  veter¬ 
an  of  the  U.S.Air 
Force,  not  some  burri- 
to  hound  at  Taco  Bell. 

My  stint  on  the 
Crow’s  Nest,  the  week¬ 
ly  student  newspaper 
at  the  St.  Petersburg 
campus  of  USE  is  not 
“nothing  more  than 
two  more  lines  on  a 
resume.”  I’m  proud  of 
my  writing  for  the  Nest 
even  if  I  don’t  craft 
killer  editorials. 

Give  your  students  a  break,  Mr.  Close. 
In  feet,  take  some  of  your  own  advice: 
size  up  each  student  and  urge  them. 

Jim  Harrington 

Clearwater,  Fla. 

Playful  or 
poor  taste? 

More  playful  than  pomo? 

That  is  the  reaction  PETA  is 
receiving  from  its  holiday  version  of 
“We’d  Rather  Go  Naked  Than  Wear  Fur” 
advertising  campaign  (E&P,  March 

23,p.28). 


The  reaction  led  many  newspapers 
to  reject  the  ad  from  their  publications. 
The  ad  features  a  man  and  woman 
naked  with  the  man’s  hands  covering 
the  woman’s  breasts;  is  this  the  best 
way  for  PETA  to  promote  its  message? 
PETA  may  be  getting  attention  and  per¬ 
haps  getting  its  messages  across,  but 
does  it  display  poor  taste? 

Although  Penthouse  publications  ran 
the  ad  on  their  Web  site,  it  is  notable 

that  Penthouse  did  not 
run  the  ad  in  its  maga¬ 
zine,  which  is  infa¬ 
mous  for  its  pornogra¬ 
phy. 

I  agree  with  the  New 
York  Times  and  Los 
Angeles  Times,  which 
declined  to  run  the  ad 
because  it’s  of  bad  taste. 

It’s  getting  to  the 
point  that  some  adver¬ 
tisers  feel  they  need  to 
produce  a  controver¬ 
sial  ad  to  promote 
their  message  or  prod¬ 
uct,  as  Calvin  Klein  did 
in  his  underwear  ad. 

It  appears  as  though 
advertisers  have  gotten 
to  the  point  if  they 
can  get  a  reaction  be  it 
negative  or  positive, 
they  have  accom¬ 
plished  what  they 
sought,  which  is  atten¬ 
tion. 

Ivy  S.  Crenshaw 
Minneapolis,  Minn. 

Praised  and 
confused 

IN  A  RECENT  E&P  review,  Hiley  Ward 
recognized  our  new  journalism 
book.  News,  in  the  vanguard  of  a  “new 
wave  in  journalism  reporting  text¬ 
books.”  We’re  flattered. 

We  are  perplexed,  though,  at  Hiley's 
rose-tinted  nostalgia  for  those  days  of 
yore  when  journalism  texts  focused 
myopically  on  newspaper  reporting. 

Those  kinds  of  books  don’t  woik 
anymore.  A  declining  fraction  of  jour¬ 
nalism  students  end  up  in  career-long, 
traditional  newspaper  jobs.  Many  find 
themselves  reporting  and  writing  for 


Web  sites,  newscasts,  newsletters  and 
dozens  of  other  kinds  of  news  prod¬ 
ucts. 

What  we  have  done  is  build  a  text¬ 
book  around  core  journalism  values 
and  skills,  like  commitments  to  truth 
and  accuracy,  a  sense  of  the  mass  audi¬ 
ence,  and  clarity  in  expression.  These 
are  universals.The  result:  In  courses 
whose  professors  use  our  book,  no  stu¬ 
dent  will  feel  like  a  displaced  person. 

We’re  at  a  loss  at  Hiley’s  criticism 
that  we  take  a  by-the-numbers 
approach  to  writing.  Intuition  and  spon¬ 
taneity,  he  says,  would  be  better.  We’re 
all  for  intuition,  spontaneity  too,  but  we 
suggest  to  Hiley  they’re  a  bit  hard  to 
teach. 

We’d  like  to  clear  up  one  ambiguity. 
Hiley  chose  his  review  of  News  to  vent 
weU-placed  anger  at  what  he  calls  the 
“‘dumbing  down’  of  journalism  pro¬ 
grams,  creating  one  more  ‘sandbox’  or 
play  course  for  undergraduates  replac¬ 
ing  beginning  reporting  courses.” 

Unfortunately,  some  readers  may 
infer  erroneously  that  our  book  is 
designed  for  that  “sandbox”  course. 

Quite  the  opposite. 

We  wrote  News  as  a  rigorous  text  for 
both  beginning  and  advanced  courses. 
This  attribute  of  the  text  has  been 
underscored  time  and  again  by  both 
the  academics  and  the  practicing  jour¬ 
nalists  who  participated  in  exhaustive 
manuscript  reviews. 

Alfred  Lawrence  Lorenz 

Loyola  University 
New  Orleans,  La. 

John  Vivian 
Winona  State  University 
Winona,  Minn. 


Correction 

The  name  of  FPkomo  (Ind.)ftr^- 

tive  reporter  Siri  Sitton  was  mis¬ 
spelled  in  a  May  18  letter  to  the  editor. 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web  ' 

http://www.mediainfo.com 


Newspaperdom* 


50  YEARS  AGO. .  .Thc  ncws- 
print  picture  continues  to  be 
critical  for  U.S.  newspapers 
because  of  the  coal  and  trans¬ 
portation  strikes,  as  well  as 
the  walkout  of  loggers  in 
British  Columbia.  Newspapers 
around  the  country  have 
begun  drastic  rationing  of 
newsprint  affecting  circulation 
and  advertising.  Some  Texas 
papers  are  reducing  consump¬ 
tion  by  50%. 

A  wildcat  strike  of  truckers 
and  deliverymen  is  in  its 
eiglith  day  in  Philadelphia, 
preventing  ordinary  distribu¬ 
tion  of  papers  and  resulting  in 
long  lines  of  customers  wait- 
it^  to  buy  papers  over  the 
counter  at  newspaper  offices. 

From  Editor  &  Pubusher 
May  25,  1946 
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EVERY  SATURDAY  SINCE  1884 


ing  an  editor  to  “serve  aggressively  as  a  connector  to 
the  readership”  are  missing  their  calling. 

“If  we  are  to  live  up  to  our  own  ideals  —  the 
ideals  that  got  us  in  the  business,  the  ideals  that  we 
believe  very  strongly  are  still  true  of  our  profession 
—  we’ve  got  to  become  more  accessible  and  more 
responsive  to  the  public  than  we  are  at  most  news¬ 
papers,”  he  said.  “Even  the  best  papers  have  a  ways 
to  go  in  this  regard,  and  I  think  it  should  be  one  of 
the  top  priorities  of  every  newspaper  in  America.” 

But  at  a  time  when  publishers  and  editors  are 
looking  for  any  and  all  ways  to  save  money,  some 

fear  the  reader  advocate  will  , _ 

be  viewed  more  and  more  as 
a  nonessential  cost. 

King  argued,  however,  that 
the  ombudsman  plays  a  vital 
role. 

“As  circulation  is  dwindling  H 

at  almost  every  paper  in  the  I  Bsfr 

country,  publishers  are  going  M  m 

to  be  very  mindful  of  what  v  I 

readers  are  looking  for  and  J 

trying  to  give  it  to  them,”  the 
editor  said.  “You  can  demon- 
strate,  probably  better  than  \ 
anybody,  what  the  [newspa-  \ 

per]  is  doing  for  readers  and  \  i 

is  hearing  from  readers.”  1 _ _ 1 

“As  far  as  I’m  concerned,  "If  we  are  to  live  up  to  our 
there’s  no  more  important  own  ideals  . . .  we've  got  to 
person  in  the  newsroom  than  become  more  accessible  and 
the  ombudsman,”  Larry  Nigh-  more  responsive  to  the  public 
swander,  director  of  the  than  we  are  at  most 
School  of 'Visual  Communica-  newspapers." 
tion  at  Ohio  LIniversity,  added.  —  Maxwell  E.P.  King, 

“If  I  owned  a  newspaper.  I’d  editor,  Philadelphia  Inquirer 
probably  hire  an  ombudsman 
over  a  managing  editor.  Tliere’s  a  serious  lack  of 
talking  to  the  reader . . .  and  I  don’t  think  the  peo¬ 
ple  we’re  communicating  with  know  what  we’re 
for  the  annual  convention  of  the  Organization  of  really  all  about.” 

News  Ombudsmen.  There,  these  in-house  watch-  Besides  bottom-line  worries,  the  technological 
dogs  —  whose  responsibilities  range  from  fielding  advances  new^5apers  have  embraced  hardly  bode  well 
reader  complaints  and  writing  columns  to  editing  for  ombudsmen. 

the  letters  page  and  managing  newsroom  budgets  Just  as  the  presidential  candidates  in  1992  reached 
—  talked  shop,  and  pondered  the  possibility  that  out  directly  to  the  masses  via  MTV  and  Don  Imus, 
they’re  becoming  an  endangered  species.  newspapers  have  discovered  newfangled  means  of 

Maxwell  E.P  King,  editor  of  the  Philadelphia  forging  relationships  with  their  audiences  —  listing 
Inquirer,  has  had  an  ombudsman  since  1984,  e-mail  addresses  and  phone  numbers  with  columns, 

believes  newspapers  that  dis-  and  sponsoring  so-called  pub- 

miss  the  importance  of  hav-  BY  TONY  CASE  lic-joumalism  initiatives,  such 


Reader  advocates 
are  needed  perhaps 
more  than  ever, 
but  their 
numbers  are 
dwindling  as  cost 
pressures  mount 
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We've  Got  The  Answers  Global  Power 


Wk  en  you’re  working  on 
a  fast-kreaking  story,  or 
up  agains  t  a  tigkt  d  eadline, 
tk  ere’s  notking  worse  tk  an 
spinning  .your  wkeels  looking 
for  information. 

Now  all  tke  information 
you  need  on  tke  travel 
industry  is  simply  a  pkone 
call  or  an  e-mail  away. 

Carlson  Wagonlit  Travel 
provides  travel  industry- 
information.  Witk  speed. 
Preci  sion.  And  accuracy. 

Local  Presence 

Witk  a  worldwide  network  of 
over  4,100  travel  agencies, 
we  can  provide  you  witk 
grassroots  insigkts  into  travel 
industry  issues. 


As  one  of  tke  largest  and 
most  respected  travel  compa¬ 
nies  in  tke  world,  we  can 
also  provide  access  to  top 
industry  analysts  and  execu¬ 
tives,  for  insi  gkt  into  trends 
and  reactions  to  sudden 
developments  and  ckanges 
in  tke  industry. 


Leisure  Travel. 
Business  Travel. 
Breaking  News. 

Now  all  tke  answers  you 
need  are  simply  a  pkone 
call  or  e-mail  away.  No 
more  out-dated  or  inaccurate 
information. 

No  more  dead  ends. 

No  more  spinning 
your  wkeels. 


Carlson 
Wagonlit . 

Travel 


Travel  Industry  Information 


Contact;  CarlsoH  WagonUt  Travel 
Media  Relations 

Carlson  Parkway,  P.O.  Box  59159 
Minneapolis,  MN  55459-8206 
Ph:  612-449-2267  and  612-449-2446 
Email:  travelnews@carlson.com 


Carlson 

Wasfonlit 

^  rr  1“ 

Travel 


as  town-hall  meetings. 

“There  was  a  time  when 
the  ombudsman  was  one  of 
the  only  connections  between 
readers  and  the  newsroom,” 
Arthur  Nauman  of  the  Sacra¬ 
mento  Bee  pointed  out.  “Now 
our  paper,  and  I  know  many 
others,  are  finding  other 
methods  of  connecting.  I 
think  that’s  terrific,  but  it  also 
means  there’s  less  work  for 
the  ombudsman  to  do.  Our 
message  has  gotten  across.” 
The  ombudsmen  even 
“A  lot  of  editors  think  if  they  have  their  own  page  on  the 

have  an  ombudsman,  they  World  Wide  Web,  at  http:// 

won't  hear  the  unabashed  www.infi.net/ono/,  featuring 

reactions,  or  be  confronted  columns  by  reader  represen- 

with  the  need  to  deal  with  tatives  and  a  listing  of  reader 

them.”  advocates  from  Israel  to 

—  Geneva  Overholser,  Ecuador. 

ombudsman.  Technology  notwithstand- 

Washington  Post  ing,  many  editors  simply  don’t 
want  any  barrier  between 
them  and  the  public,  some  contend. 

“A  lot  of  editors  think  if  they  have  an  ombuds¬ 
man,  they  won’t  hear  the  unabashed  reactions,  or  be 
confronted  with  the  need  to  deal  with  them,”  Wash¬ 
ington  Post  ombudsman  and  former  Des  Moines 
Register  editor  Geneva  Overholser  said. 

She  maintained,  however,  that  “there  are  plenty  of 
complaints  to  go  around.” 

By  all  accounts,  reader  gripes  these  days  are  abun¬ 
dant.  Ombudsmen  say  callers  and  letter-writers  take 
issue  with  everything  from  gory  front-page  photos 
to  typographical  errors  to  allegedly  slanted  report¬ 
ing.  Then,  there  is  the  perpetual  complaint:  that  the 
media  are  liberal. 

While  acknowledging  that  they  aren’t  necessarily 
the  “magic  key”  to  solving  the  industry’s  many  woes, 
Overholser  insisted  ombudsmen  can  benefit  edi¬ 
tors  and  their  newspapers. 

Overholser  never  had  a  reader  advocate  at  the 
Register,  but  hints  she  might  have  hired  one  if  she 
knew  then  what  she  does  now,  after  nearly  a  year  as 
Post  ombudsman. 

“Editors,  no  matter  how  much  they  say  they 
aren’t  going  to  do  this,  try  to  talk  the  caller  into 
understanding:  ‘Let  me  explain  to  you  why  we  did 
this,’  ”  she  said.  “They’re  being  defensive,  even 
though  they  say  they  don’t  want  to  be.  They’re  try¬ 
ing  to  justify  themselves.  As  ombudsman,  I  don’t 
have  to  justify  —  I  didn’t  make  the  [editorial]  deci¬ 
sion,  and  I’m  not  responsible  for  it.” 

Readers  may  take  comfort  in  the  knowledge  that 
someone  inside  a  newspaper’s  four  walls  is  keeping 
an  eye  on  the  internal  machinations  —  even  if 
newsroom  staffers  don’t. 

Overholser  said  she  had  some  rows  with  Post 
reporters  over  the  wide  use  of  anonymous  sources, 
a  practice  she’s  strongly  condemned  in  her  column. 
Readers  in  considerable  numbers,  meanwhile,  came 
out  in  agreement  with  her  stance. 

“1  really  feel  that  we  are  underestimating  how 
destructive  [anonymous  sources]  are  for  journalists,” 


she  said.  “They  are  a  fir  greater  contributor  to  this 
much-vaunted  decline  in  civic  discourse  than  we 
actually  talk  about.  We  let  anybody  say  anything.” 

Through  this  sort  of  self-examination,  ombuds¬ 
men  strive  to  keep  their  newspapers  honest  —  just 
as  reporters,  at  their  best,  inspire  politicians  and 
other  community  leaders  to  do  the  right  thing. 

As  Inquirer  editor  King  sees  it,  reader  representa¬ 
tives  provide  much-needed  scrutiny  in  a  field  not 
known  for  its  introspection. 

“Most  newsrooms  I’ve  been  familiar  with  over  my 
32  years  in  the  newspaper  business  are  better  at  self- 
righteousness  than  self-criticism,”  he  told  the 
ombudsmen.  “So,  the  role  that  you  play,  and  what 
you  represent  —  which  is  the  capacity  to  listen  out¬ 
side  the  newsroom  and  to  critique  —  is  a  very,  very 
important  one  in  our  profes.sion.” 


BY  DEBRA  GERSH  HERNANDEZ 

Cub  Reporter 


Learns  A  Lesson 


IKE  MOST  CUB  reporters,  Albert  Gore  was  consid¬ 
erably  more  credulous  than  his  more  seasoned  col¬ 
leagues  at  the  Nashville  Tennessean. 

Working  one  night  on  the  obit  desk.  Gore,  who 
now  is  vice  president  of  the  United  States,  got  a  call 
about  the  death  of  a  prominent  local  doctor  named 
Trebla  Erog. 

“I  don’t  know  if  you  all  have  traditions  like  the 
Tennessean  used  to  —  and  I  guess  still  does  —  but 
young  reporters,  who  thought  they  knew  it  all,  and 
I  certainly  fit  into  that  category,  were  initiated  with 
certain  lessons,”  Gore  told  a  luncheon  audience  dur¬ 
ing  the  American  Society  of  Newspaper  Editors  con¬ 
ference  in  Washington. 

“One  lesson  that  a  reporter  has  to  learn  early  on 
is  you  really  cannot  believe  everything  that  you  hear 
over  the  telephone,”  he  said. 

“Late  one  night,  while  I  was  doing  obituaries,  the 


phone  rang  and  it  was 
an  obituary  for  Trebla 
Erog,  a  Swedish  gyne¬ 
cologist  from  Carthage, 
Tenn.,  my  hometown,” 
Gore  said,  telling  the 
uproarious  audience, 
“Well,  I  don’t  know  all 
the  doctors  in  my 
hometown. 

“He  was  a  member 
of  the  B’nai  B’rith  and 
the  Knights  of  Colum¬ 
bus  —  well,  you  know, 
he  was  a  joiner,”  Gore 
said,  laughing  along 
with  the  crowd. 

“And  there  were  var¬ 
ious  other  interesting 
features  of  his  life. 


Vice  President  Gore 


(See  Gore  on  page  33) 
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BY  DEBRA  GERSH  HERNANDEZ 


‘Embedding’  Leads 
To  Restrictions 


“JOURNALISTS  WHO  SPEND  more  than  24  hours 
•with  U.S.  troops  in  Bosnia  now  must  consider  every- 
dting  they  see  and  hear  as  being  “on  background,” 
Snless  they  have  specific  permission  to  quote  a  sol- 

W  The  soealled  “Ricks  Rule”  was  named  for  Wall 
^  JSfneet  Journal  reporter  Thomas  E.  Ricks,  whose 
quotes  from  Army  Col.  Gregory  Fontenot  —  partic¬ 
ularly  of  him  telling  two  African-American  soldiers 
that  Croatians  are  racists  —  created  a  stir. 

Ricks  had  been  “embedded”  with  Fontenot  and 
his  troops  and  produced  a  colorful  profile,  in  which 
the  racism  comment  was 
itself  embedded  in  the  story. 

The  reaction,  however,  was 
swift,  ultimately  leading  to 
implementation  of  the  rule. 

During  a  Department  of 
Defense  briefing  at  the  Penta¬ 
gon,  Kenneth  Bacon,  assistant 
secretary  of  defense/public 
affairs,  said  the  decision  was 
made  by  him  and  Col.  Mark 
Brzozowski  inTusla. 

“We  were  facing  some 
resistance  to  embedding 
reporters  in  units,”  Bacon  said. 
“It  was  the  feeling  on  my 
part  —  and  also  on  Col.  Brzozowski’s  part,  but  I  took 
the  initiative  here  and  I’ll  take  the  credit  or  blame 
for  it  —  that  it  was  not  reasonable  to  expect 
sergeants,  privates,  colonels,  majors,  anybody  in  this 
unit,  to  be  on  guard  and  talking  on  the  record  24 
hours  a  day  in  all  situations,”  he  said. 

“What  was  reasonable,”  Bacon  contin¬ 
ued,  “was  to  give  reporters  an  opportu¬ 
nity  to  go  and  live  with  the  unit  and  get 
a  feel  and  a  taste  for  how  that  unit  oper¬ 
ates  and  the  problems  they’re  dealing 
with.” 

“And  if  that  reporter  wanted  to  report 
comments,  observations  and  analysis  on 
the  record  that  it  was  reasonable  to  ask 
that  reporter  to  go  to  the  person  and  say 
I  would  like  to  sit  down  and  interview 
you  on  the  record,  just  as  when  you  sit 
down  with  a  source,  you  clear  the 
ground  rules,”  Bacon  said. 

Noting  that  he  believes  “it’s  just  a  mat¬ 
ter  of  fundamental  courtesy  that  people 
be  given  a  right  to  decide  whether 
they’re  going  to  talk  for  a  quotation  or 
not,”  Bacon  said  the  previous  system 


made  “it  very  difficult  for  a  soldier,  particularly  a  sol¬ 
dier  unschooled  in  dealing  with  the  media,  to  make 
that  decision.  . . .  This  is,  I  think,  a  clearer  set  of  stan¬ 
dards  for  both  the  reporters  and  for  people  in  the 
military.” 

Upon  further  questioning  from  reporters,  how¬ 
ever,  Bacon  conceded  that  the  change  was 
requested  not  by  soldiers,  but  rather  “primarily  from 
the  commanders”  and  from  “the  people  who  repre¬ 
sent  the  commanders.” 

Bacon  said  he  believed  the  new  rule  was  the 
most  sensible  way  to  balance  the  needs  of  the 
media  and  of  the  military. 

Not  a  single  journalist  interviewed  for  this  story 
agreed. 

Milwaukee  Journal  Sentinel  bureau  chief  Frank 
Aukofer  —  who  last  year  produced  a  comprehen¬ 
sive  report  on  the  media  and  the  military  with 
retired  U.S.  Navy  Adm.  William  P  Lawrence  —  is  a 
great  proponent  of  embedding  reporters  with 
troops,  but  he  said  this  rule  “runs  counter  to  the 
whole  idea  of  embedding  people  with  these 
troops.” 

“It  sounds  to  me  like  they’re  regressing,”  Aukofer 
said  of  the  military.  “The  whole  point  of  the  new 
way  of  going  about  public  affairs  in  the  military  was 
to  take  your  lumps,  if  necessary,  and  only  worry 
about  things  in  cases  of  national  security.” 

Noting  the  importance  of  the  bonding  that 
occurs  when  reporters  are  embedded  with  troops, 
Aukofer  added  that  “the  people  in  the  news  busi¬ 
ness  have  to  exercise  a  bit  of  discretion  and  not 
deliberately  target  news  sources.” 

Aukofer  also  was  concerned  that  the  Pentagon 
unilaterally  imposed  the  new 
rule  without  consulting  news 
bureau  chiefs  or  others  in  the 
media. 

“You  don’t  institute  these 
sort  of  things  unless  it’s  by 
mutual  agreement,”  he  said. 
“You  don’t  just  unilaterally 
jump  in  and  say, ‘We  don’t  like 
how  that  worics. . . . 

“Any  time  the  military  uni¬ 
laterally  establishes  restric¬ 
tions  on  the  press,  it  sends  a 
signal  to  all  the  military  peo¬ 
ple  that,  ‘We  don’t  trust  these 
guys’  ”Aukofer  commented. 

“The  solution  is  one  we’ve 
always  had,”  he  said.  “Sit  down 
with  the  news  media  and  the 


Journalists  who 
spend  more  than 
24  hours  with 
U.S.  troops  in 
Bosnia  must  get 
permission  to 
quote  soldiers 


If  the  Department 
of  Defense  tries 
“to  enforce  this 
rule,  ifs  going  to 
deter  news 
coverage,  and 
it’s  going  to 
discourage  the 
assignment  of 
reporters  for  long¬ 
term  spans  with 
a  unit” 
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military  and  come  to  a  common-sense  agreement.” 

Wall  Street  Journal  bureau  chief  Alan  Murray 
pointed  out  that  the  reportedly  troublesome  com¬ 
ment  “was  a  quote  embedded  in  the  story”  that  was 
reported  in  context  and  was  not  blown  out  of  pro¬ 
portion  —  and  “nobody  claimed  there  was  anything 
inaccurate.” 

Calling  the  regulation  “bad  policy”  and  “a  mistake 
on  the  part  of  the  military,”  Murray  commented  that 
it  is  the  journalist’s  job  to  report  what  he  sees  and 
hears. 

“Sometimes  people  see  things  written  they  don’t 
like,  and  they  react.  Here,  they  reacted  by  restricting  „ 
access,”  he  said.  i 

Meanwhile,  Murray  said,  Ricks  is  back  in  Bosnia  | 
and  “doing  just  fine.”  I 

Hearst  Newspapers  Washington  bureau  chief  I 
Chuck  Lewis  called  the  rule  “outrageous”  and  “not 
enforceable,”  and  said  instead  of  calling  it  “Ricks 
Rule,”  he  refers  to  it  as  “the  Fontenot  Rule.” 

Lewis,  who  participated  in  many  of  the  meetings 
between  bureau  chiefs  and  Pentagon  officials  to  cor¬ 
rect  problems  stemming  from  the  Persian  Gulf  war, 
said  there  was  no  warning  about  the  policy  change. 

“This  is  a  unilateral  change  in  the  ground  rules, 
and  it  clearly  reflects  Col.  Fontenot’s  embarrassment 
—  that’s  the  only  word  —  at  being  accurately 
quoted  in  a  very  dispassionate  way,”  Lewis 
remarked. 

“It’s  not  ‘gotcha’  journalism,”  he  added.  “The  Ricks 
piece  was  a  wonderfully  written  slice  of  Bosnia,  and 
buried  down  deep  in  it,  in  totally  nonsensational 
treatment,  was  the  Fontenot  statement  about  racism 
and  the  Croats.” 

Lewis  said  the  new  rule  “is  going  to  make  embed¬ 
ding  totally  unattractive  to  reporters,  if  we’re 
expected  to  live  up  to  this  crazy  rule,  which  I 
believe  is  unenforceable.” 

The  new  rule  “is  a  total  overreaction  to  a  single 
isolated  incident  where  they  were  embarrassed  by 
somebody  not  practicing  gotcha  journalism,”  he 
said. 

“Now,  what  we’ve  done  is  moved  from  ground 
rules  based  on  operational  security  to  ground  rules 
based  on  embarrassing  commanding  officers,”  he 
said.  “The  first  time  there  is  an  embarrassment  to  a 
commanding  officer,  the  Pentagon  unilaterally  runs 
out  and  changes  the  ground  rules.  Now,  in  addition 
to  operational  security,  they’re  based  on  the  princi¬ 
ple  that  commanders  should  not  be  embarrassed  in 
print.” 

Further,  Lewis  noted,“This  policy  is  guaranteed  to 
raise  the  use  of  anonymity  to  outrageous  heights.” 

If  the  Department  of  Defense  tries  “to  enforce  this 
rule,  it’s  going  to  deter  news  coverage,  and  it’s  going 
to  discourage  the  assignment  of  reporters  for  long¬ 
term  spans  with  a  unit.” 

The  result,  Lewis  continued,  is  that  “morale  on  the 
part  of  the  troops  is  going  to  be  adversely  affected.” 

“As  every  commander  knows,”  he  said,“a  reporter 
serves  as  an  unofficial  morale  officer  for  the  unit, 
because  a  reporter’s  presence  is  a  symbol  to  the 
troops  that  what  they’re  doing  is  important  and  that 
the  American  public  is  following  their  presence 
there  and  their  welfare.” 

Washington  Times  reporter  Bill  Gertz  was 


U.S.  and  Serb  soldiers  confering  in  Bosnia  last 
December.  Under  newly  implemented  regulations, 
any  journalist  who  spends  more  than  24  hours  with 
U.S.  troops  in  Bosnia  must  get  permission  to  quote 
the  soldiers. 

embedded  with  the  30th  medical  brigade  and  said 
that  at  the  outset,  when  he  was  first  introduced,  he 
explained  that  everything  was  on  the  record,  unless 
otherwise  agreed  upon. 

“I  was  with  the  unit.  I  was  a  part  of  the  unit,” 
Gertz  said.  “I  thought  that  people  were  extremely 
candid.  The  way  they  looked  at  it  was,  if  there  was 
something  they  didn’t  want  covered  [such  as  a  clas¬ 
sified  briefing]  they  would  exclude  reporters.  We 
were  able  to  go  most  anywhere,”  he  said. 

“Generally,  we  didn’t  have  minders.There  weren’t 
people  following  us  around  ....  We  had  free  reign,” 
Gertz  said,  noting  that  some  commanders  and  pub¬ 
lic  affairs  officers  seemed  “very  uncomfortable  with 
that,  that  reporters  would  go  anywhere  with  the 
troops.” 

There  were  ‘some  rules  for  the  embedded 
media,”  Gertz  explained,  and  when  he  went  in  with 
the  unit,  they  were  very  helpful,  providing  equip¬ 
ment  such  as  a  flack  jacket  and  helmet,  as  well  as 
allowing  Gertz  to  use  the  satellite  telephone  and 
other  communications. 

Gertz  called  the  new  rule  “really  dumb”  and  “a 
step  backward  from  the  way  it  was.  1  was  really  high 
on  the  embedded  system.  I  think  this  is  going  to 
make  it  a  lot  harder  for  reporters.” 

What  will  happen,  he  said,  is  that  troops  wiU  tell 
reporters  what  they  really  think  on  background,  but 
will  only  say  positive  things  for  the  record. 

“I  think  they  overreacted  to  the  Ricks  thing,”  he 
said.“I  think  Ken  Bacon,  who’s  a  [former  Wall  Street 
Joumal\  reporter,  should  have  taken  a  tougher 
stand  against  the  commanders. 

“My  feeling  is,”  Gertz  added,  “that  they  should’ve 
done  it  more  informally.  They  shouldn’t  have  made 
a  hard  and  fast  rule  on  this.They  should  work  it  out 
individually.” 

Ironically,  Gertz  said  he  has  heard  from  someone 
in  Bosnia  that  there  are  “virtually  no  reporters  there” 
and  that  the  daily  briefings  have  been  stopped 
“because  no  one’s  there.” 

“This  soldier  said  he  hadn’t  seen  a  reporter  in 
weeks,”  Gertz  remarked.  ■ 
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PETER  MORGAN/REUTERS 


BY  DOROTHY  GIOBBE 


when  we’re  critical,  we’re  sell¬ 
ing  tickets.” 

Gary  Bettman,  commis¬ 
sioner  of  the  National  Hockey 
League,  discussed  the  league’s 
push  to  become  more  com¬ 
plementary  to  newspaper 
marketing  efforts. 

“At  the  NHL,  we  operate 
under  a  philosophy  that 
everything  we  do  is  related  to  everything  else,”  he 
said.  “From  my  point  of  view,  to  the  question,  ‘Do 
newspapers  matter  to  sports  marketing?’  the  answer 
is  a  resounding,  absolutely,  unqualified  yes. 

“In  fact,  we’re  probably  more  dependent  on 
newspapers  than  even  you  imagine  in  trying  to  get 
our  message  out,”  Bettman  added.  “The  fact  is  that 
newspapers  give  you  more  detail  in  what’s  going  on 
in  the  over  1,200  games  that  encompass  our  pre¬ 
playoff  regular  season.” 

Bettman  cited  last  January’s  All-Star  Weekend  in 
Boston  as  a  successful  example  of  woridng  with 
newspapers.  The  Boston  Herald  was  a  sponsor  of 
the  promotion,  which  included  the  NHL  Fantasy,  an 
“interactive  trade  show”  with  more  than  30,000 
attendees. 

Only  5%  of  Anheuser-Busch  Inc.’s  advertising  bud¬ 
get  goes  to  print,  said  Tony  Pontura,  vice  presi¬ 
dent/corporate  media  and  sjwrts  marketing  for  the 
St.  Louis-based  company. 

But  recent  partnerships,  including  the  NHL/Bud 
Light  promotion,  could  spur  a  change.  Pontura  said 
problems  may  be  Anheuser-Busch  is  hoping  to  extend  the  promotion 
that  we  do  such  a  to  local  markets  through  newspaper  tie-ins  with 
good  job  of  cover-  local  teams. 

ing  professional  Also,  Anheuser-Busch  is  looking  at  increasing 
and  major  college  sponsorship  for  “lifestyle”  sports,  such  as  volleyball, 
sports  that  organi-  jet  skiing  and  snowboarding, 
zations  don’t  seem  “As  events  or  sports  are  linked  to  a  particular  mar- 
to  need  to  come  to  ket,  or  as  tours  come  through,  there  is  a  way  to  use 
us,”  Cooney  said.  the  newspaper  vehicle  more  as  a  part  of  the  overall 

“We  provide  so  promotion,  and  not  just  as  an  advertorial,”  Pontura 
much  free  infor-  said. 

mation,  schedules.  Newspapers’  historical  market  dominance, 
TV  times,  prices,  though  diminished,  .still  affects  sales  staff  attitudes, 
there’s  such  a  said  Jim  Paul,  president  of  the  minor-league  El  Paso 
stream  of  news  Diablo  Baseball  Club. 

and  features  that  In  1974,  Paul  ran  ads  for  the  Diablos  exclusively  in 

there’s  no  need  to  newspapers.  But,  as  the  expense  of  the  ads  rose,  the 
buy  ads  or  other-  volume  went  down.  Salespeople  from  radio  and 
wise  u.se  us  as  a  television  became  more  “advertising-friendly”  than 
marketing  tool,”  newspapers,  he  said.  After  ten  years,  he  stopped 

she  said.  “Even  using  newspapers. 


Panel  says 
newspapers  can  do 
more  to  increase  sports 
ad  dollars 


BE  NEWSPAPERS  RELEVANT 
to  sports  marketing  efforts? 

'■'nie  answer  depends  on 
wto  you  talk  to.  A  panel  at 
the  recent  Newspaper  Associ¬ 
ation  of  America  convention 
brou^t  a  diverse  range  of 
views  to  a  discussion  about 
steering  ad  dollars  to  the 
sports  pages. 

“One  thing  we  know  is  that  sports  sell  newspa¬ 
pers,"  said  Nancy  Cooney,  executive  sports  editor  of 
the  Philadelphia  Inquirer. 

“Even  if  people  have  seen  the  game  on  TV,  they 
_ turn  to  us  to  react 

S"^|||||||||||h|^^  ij,  to  it,  to  analyze  it, 

interpret  it,  to 
dissect  it.  to  relive 
celebrate 
and  cry  about  it.” 
Cooney  said  that 

World 

Series,  “it  was  good 
papers  dail>^” 

/  then  why  don't 

f  newspapers  receive 

L  y  ^  larger  share  of 

*  i  i  ^  sports  ad  dollars? 

M  /  jf  /-  “One  of  the 


"At  the  NHL,  we  operate  under  a  philoso¬ 
phy  that  everything  we  do  is  related  to 
everything  else.  From  my  point  of  view,  to 
the  question,  'Do  newspapers  matter  to 
sports  marketing?'  the  answer  is  a 
resounding,  absolutely, 
unqualified  yes." 

—  Gary  Bettman,  National 
Hockey  League  Commissioner 
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Women’s  Sports  Coverage 
Unfair,  Says  Panelist 

A  GLANCE  AT  the  advertising  in  many  newspapers’ 
sports  sections  might  give  the  impression  that  a 
sizable  segment  of  the  readership  has  a  propensity  for 
firearms  and  exotic  dancers,  or  seeks  remedies  for  bad 
credit  and  hair  loss. 

If  newspapers  want  a  greater  variety  and  volume  of 
ads  in  the  sports  pages,  they  should  try  to  attract  more 
female  readers,  said  a  panelist  at  the  Newspaper  Associ¬ 
ation  of  America  publishers  convention  in  New  York. 

“I  don’t  find  it  surprising  at  all  that  there  is  very  little 
advertising  in  sports  sections,”  said  Donna  Lopiano, 
executive  director  of  the  Women’s  Sports  Foundation  in 
New  York. 

“Until  print  media  devote  more  space  to  women's 
sports  —  or  covering  men’s  sports  in  a  style  appealing 
to  female  readers  —  then  companies  that  target  female 
consumers  won’t  be  in  the  sports  pages.” 

Lopiano  said  she  isn’t  asking  editors  to  change  their 
sp>orts  reporting,  but  only  that  women’s  sports  receive 
more  “balanced  and  fair”  coverage. 

“What  we  have  now  is  simply  unacceptable,”  Lopi¬ 
ano  said.  Newspapers  focus  on  “sensationalism  in 
women’s  sports  —  from  the  stabbing  of  [tennis  pro 
Monica]  Seles,  the  clubbing  of  [Olympic  skater  Nancy] 
Kerrigan,  to  the  death  of  athletes  with  eating  disorders, 
and  [CBS  golf  analyst]  Ben  Wright’s  homophobia.” 

“When  women’s  sports  coverage  becomes  regular 
coverage,  fascinating  to  women  as  well  as  men,  and 
when  the  coverage  becomes  less  sexist . . .  then  female 
readers  will  follow  and  so  will  the  advertisers,”  Lopiano 
said.  —  Dorothy  Giobbe 


“We’re  looking  for  someone  to  work  with  us  and 
that’s  where  we  run  into  the  hard  line  that  this  is 
not  the  way  newspapers  do  things,”  Paul  said.  “Well, 
we  have  found  out  that  there  are  a  lot  of  people 
who  will  do  it  for  us.” 

Advertising  effectiveness  steers  much  of  ESPN’s 
ad  dollars  to  broadcast,  said  Vince  Doria,  assistant 
managing  editor/news  director  for  the  cable  sports 
channel. 

Doria  said  that  ESPN  used  to  place  35  newspaper 
ads  per  year  in  the  top  11  or  12  markets.  Over  the 
past  five  years,  however,  newspaper  ads  have 
dropped  off  to  about  five  per  year. 

Part  of  the  drop  is  because  “the  philosophy  is 
now  more  oriented  towards  the  buzzword  of  the 
’90s  —  branding,  which  used  to  be  called  position¬ 
ing,”  Doria  said.  “Our  opinion  is  that  television  is  a 
better  vehicle  for  doing  this  branding  than  newspa¬ 
pers.” 

He  added,  “f/&4  Today  has  become  a  large  factor 
in  reducing  our  local  buys  —  it’s  one-stop  shopping 
for  us  that  covers  a  national  audience,  and  it’s  a  vehi¬ 
cle  —  rightly  or  wrongly  —  that  we  perceive  as 
delivering  a  greater  percentage  of  sports  section 
readers  than  most  local  newspapers.” 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

1 

STOCK 

5I22J% 

S/1S/96 

S/22/95 

A.H.  Belo  Corp.  (NY) 

39.50 

38.875 

31.50 

American  Media  Inc.  (NY) 

4.00 

3.375 

6.00 

Central  Newspapers  Inc.  (NY) 

37.50 

37.625 

28.00 

Dow  Jones  &  Co.  Inc.  (NY) 

38.00 

37.75 

36.25 

Gannett  Co.  Inc.  (NY) 

67.75 

68.00 

53.00 

Gray  Comm.  Sys.  (NY) 

22.25 

21.625 

15.667 

Harte-Hanks  Comm.  (NY)* 

25.625 

24.75 

16.25 

Hollinger  International  (NY)# 

12.125 

11.875 

10.00 

Knight-Ridder  Inc.  (NY) 

75.125 

74.25 

54.75 

Lee  Enterprises  Inc.  (NY)** 

23.00 

23.00 

18.9375 

McClatchy  Newspapers  Inc.  (NY) 

24.25 

24.125 

22.875 

Media  General  Inc.  (AM) 

37.75 

38.75 

32.875 

New  York  Times  Co.  (AM) 

33.00 

33.375 

23.675 

Pulitzer  Publishing  Co.  (NY) 

56.25 

57.375 

42.00 

E.W.  Scripps  Co.  (NY) 

42.75 

42.875 

30.75 

Times  Mirror  Co.  (NY) 

44.25 

43.75 

22.75 

Tribune  Co.  (NY) 

72.625 

70.875 

59.375 

1  Washington  Post  Co.  (NY) 

295.375 

292.00 

270.00 

*  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publisfiing  merged  with  Hollinger  Inc.  as  of  10/13/95 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  (Quotes) 

STOCK 

S/22/96 

VIS/96 

S/22/95 

Hollinger  Inc.  (a) 

11.65 

11.85 

12.25 

News  Corp.  Ltd.  (c) 

21.875 

22.25 

21.50 

Pearson  Ltd.  (b) 

6.98 

7.29 

5.87 

Quebecor  Inc.  Class  A  (a) 

22.30 

21.95 

19.50 

Reuters  Holdings,  ADR  (c) 

70.50 

71.75 

43.375 

Southam  Inc.  (a) 

16.20 

15.75 

15.50 

Thomson  Corp.  (a) 

22.70 

22.90 

19.125 

Toronto  Sun  Publishing  Corp.  (a) 

15.85 

16.25 

10.50 

Torstar  Corp.  (a) 

24.70 

24.65 

22.50 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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BY  ALLAN  WOLPER 


Testy  Tabloid 
Tit  For  Tat 


bought  the  Atlantic  Monthly 
and  U.S.  News  &  World 
Report,  I  inherited  a  legion  of 
problems.  But  they  weren’t  as 
broken  as  the  Daily  News. 

“We’ve  taken  a  long  time, 
but  we’re  on  the  right  track. 
We’ve  been  doing  important 
investigations.  Our  series  on 
school  leasing  forced  the 
Post  has  changed  and  I  am  grateful  for  that,”  said  board  of  education  to  change  the  way  it  does  busi- 
Zuckerman,  who  was  guest  speaker  at  the  aflair.  ness. 

The  Daily  News  owner  then  elaborated  on  his  “We  don’t  compete  against  the  New  York  Post. 
tart  analysis  when  Editor  &  Publisher  telephoned  We  are  competing  against  ourselves.  Our  paper  is 

to  ask  him  precisely  what  he  meant.  more  comprehensive.  Just  look  at  the  size  of  our 

“The  New  York  Post  is  not  taken  seriously.  They  news  hole  and  look  at  theirs, 

are  more  of  a  comic  book  than  a  newspaper.  They  “They  spend  more  time  on  entertainment  and 

have  more  entertainment  and  gossip  than  news.”  gossip  than  on  city  news,  which  is  why  they  are  not 
Ken  Chandler,  who  became  editor  of  the  Post  in  taken  seriously.” 

1993,  took  exception  to  Zuckerman’s  claim  that  the  Chandler  politely  disagreed,  saying  the  Post  had 
paper's  news  coverage  has  stagnated  the  past  three  published  a  school  leasing  investigation  a  year 
years.  before  the  Daily  News  expose. 

“I’m  glad  he  got  it  off  his  chest  and  I  hope  he  Chandler  also  downplayed  the  difference  in  the 
feels  better,”  said  Chandler.  “It  is  apparent  to  anyone  amount  of  news  space  allocated  to  each  organiza- 

^  ^ _  ^  ,  who  reads  the  Post  that  we 

j  have  changed  dramatically.” 

Chandler  viewed  Zucker- 
j  man’s  surprise  attack  on  the 
■  Post  as  a  sign  that  the  Daily 
News  is  worried  about  its 
tabloid  rival. 

“I  can  only  speculate  that 
he  doesn’t  like  the  fact  that 
we’ve  added  a  paper  on  the 
seventh  day,  our  new  Sunday 
k  edition,  and  that  we  keep  get- 

ting  bigger  and  better,”  Chan- 
dler  said  in  a  telephone  inter- 

Zuckerman’s  unexpected 
|.  critique  of  the  Post  at  the 

awards  dinner  was  part  of  a 
20-minute  speech  in  which 
he  predicted  that  the  paper 
with  the  best  news  product 
would  survive  the  bloody  eco¬ 
nomic  war  between  the  two 
tabloids. 

“This  was  the  toughest 
challenge  I  ever  had,”  Zucker- 
man  told  the  200  journalists  at 
the  May  14  dinner  in  the  Sher¬ 
aton  NewYoric  Hotel.  “When  I 


New  York  Daily  News 
owner  Mort  Zuckerman 
trades  barbs  with 
New  York  Post  editor 


“The  New  York  Post  is  not 
taken  seriously.  They  are 
more  of  a  comic  book  than  a 
newspaper.  They  have  more 
entertainment  and  gossip 
than  news." 

—  Mort  Zuckerman, 
owner  and  publisher, 
New  York  Daily  News 


"I  can  only  speculate  that  he 
doesn't  like  the  fact  that  we've 
added  a  paper  on  the  seventh 
day,  our  new  Sunday  edition, 
and  that  we  keep  getting 
bigger  and  better." 

—  Ken  Chandler, 
editor.  New  York  Post 
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ROBIN  GRAUBARD 


I 


3  0  Days  'til  the  Class  Revolution. 

■'  (July  1,  1996) 


It's  a  revolution.  Third-class  and  fourth-class  mail  are 
becoming  Standard  Mail.  Second-class  mail  will  be  called 
Periodicals.  First-Class  Mail®  remains  First-Class  Mail.  It 
■  f  t)egins  on  July  1,  at  the  U.S.  Postal  Service. 

The  revolution  can  mean  bigger  discounts  for  better 
For  tht  new  valut  In  preparation  of  your  business  mail.  Bigger  discounts 
busiaiii  mail  means  you  can  send  out  more  mail. 

We  call  it  Max  It.  Maxim\am  discounts  for  maximum  preparation. 
You'll  call  it  a  revolution. 

UNITED  STATES 
Wtm  POSTAL  SERVICE 

Call  1  800  THE  USPS,  Ext.  2008,  for  your  free  Max  It  guide 
today.  And  get  ready  to  Metx  It  starting  July  1. 


out  wob  bite  at  htUp: //www.usps.qov 


1S1996  USPS, 


BY  DOROTHY  GIOBBE 


Supermarket  Tabs 
Zip  Lips 


HE  NATIONAL  ENQUIRER  and  the  Star  furiously 
dish  cKit  on  Lonnie  and  Burt,  Nicole’s  secret  diaries, 
and  weight-swinging  Oprah,  but  when  it  comes  to 
die  tabloids’  own  secrets,  mum’s  the  word. 

At  least  officially.  American  Media,  the  newspa¬ 
pers’  Florida-based  parent,  has  decreed  that  all  400 
employees  must  sign  a  confidentiality  agreement. 
The  agreement  bars  staffers  from  airing  the  com¬ 
pany’s  dirty  laundry  for  up  to  five  years  after  they 
leave  the  newspapers. 

If  it  seems  an  abrupt  change  of  pace  for  publica¬ 
tions  that  revel  in  revealing  star-powered  tempestu- 
,  ous  trysts,  think  again. 

I  HQ  U I  ring  Ulinds  Editors  say  they’re  just  try- 

ing  to  protect  their  exclusive 
OK,  but  DdrSnt  scoops  from  vulture-Uke  com¬ 
petitors. 

company  forbids  “We’re  sick  and  tired  of  the 

media  ripping  off  our 

fISDDinCI  QUmS  advance  stories,”  Enquirer 
rr  a  a  editor  Steve  Coz  told  the 

Washington  Post.  “It’s  absurd. 


It  damages  our  sales  ....  We  re  trying  to  maintain 
our  competitive  edge.” 

Corporate  counsel  Harvey  Blicksilver  told  E&P 
that  the  rip-offs  are  “especially  true  with  the  televi¬ 
sion  celebrity  programs,  where  in  some  cases,  they 
show  photos  of  our  issue  which  hasn’t  even  hit  the 
stands  yet.  How  they  get  those  has  become  a  source 
of  concern  to  us.” 

The  agreement,  leaked  to  the  Post,  reads  in  part, 
“During  the  period  of  my  employment  and  for  5 
years  thereafter,  I  further  promise  not  to  write, 
speak,  or  give  interviews  about,  either  directly  or 
indirectly,  on  or  off  the  record,  my  work  at  the  Com¬ 
pany  ...  for  purposes  of  publication  in  any  media  in 
any  way,  directly  or  indirectly,  without  prior  written 
approval  of  the  Company.” 

Blicksilver  insists  that  the  newspapers  are  akin  to 
other  top-secret  operations  —  and  must  command 
the  same  level  of  confidentiality. 

“We’re  a  business  like  any  other  —  it’s  just  that 
simple,”  he  said.  “We  believe  that  as  a  condition  of 
employment,  employees  not  give  away  our  com- 
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pany  secrets,  or  our  trade  secrets.  There’s  a  differ¬ 
ence  between  the  celebrities  we  write  about  and 
someone  who  is  employed  by  the  company.” 

Hinting  that  the  company  doesn’t  want  public 
disclosure  of  its  extensive  networic  of  paid  sources, 
Blicksilver  added,  “There  have  been  people  who 
have  written  books  and  have  disclosed  confidential 
information  about  the  way  a  company  like  ours 
operates  . . . .  ” 

In  addition  to  the  Enquirer  and  Star,  American 
Media  owns  the  Weekly  World  News,  and  Soap 
Opera  Digest. 


N.Y.  Times 
offers  early 
national  edition 


The  new  YORK  Times  will  launch  an  early  ver¬ 
sion  of  its  Sunday  national  edition,  which  will  be 
available  on  Saturday  afternoon  and  evening  in  air¬ 
ports  and  at  major  newsstands  across  the  country. 

Also,  the  Times  will  offer  a  later  version  of  the 
Sunday  national  edition  that  will  include  updated 
news  and  sports  coverage  for  distribution  in  major 
metro  areas. 

The  early  Sunday  edition  will  go  to  press  at  noon 


The  Natiomlnquirer  and  its  sister  supermarket  tab,  the  Star, 


furiously  dish  dirt,  but  when  it  comes  to  the  tabloids'  own 


EST  on  Saturdays,  and  the  later  edition  will  go  to 


secrets,  mum's  the  word. 


press  at  11:00  p.m. 
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Big  Apple 
Press-ure  Cooker 


EWTJOKK  CITY’S  press  corps 
fourSl  themselves  on  the 
i  defetsive  again  recently  after 
T^thild  journalist  was  banned 
covering  a  news  event 
iir^many  weeks. 

It#  the  latest  incident,  a 
New  York  Daily  News 
reporter  was  barred  from  a 
press  briefing  held  by  the 
city’s  new  police  commissioner  because  of  per¬ 
ceived  “negativism”  in  the  reporter’s  articles. 

Veteran  police  reporter 
John  MarzuUi  said  that  a 
police  department  official 
informed  him  that  he  was  not 
welcome  at  a  question-and- 
answer  session  with  newly 
appointed  commissioner 
Howard  Safir.  Safir  apparently 
was  angry  at  MarzuUi  for  quot¬ 
ing  a  former  department  offi¬ 
cial  who  caUed  Safir  a  “light¬ 
weight.” 

The  Daily  News  reported 
the  incident  and  criticized 
Safir’s  office  in  an  editorial.  Editor  in  chief  Martin 
Dunn  said, “It  is  not  the  place  of  a  city  official  to  dic¬ 
tate  who  covers  the  news. We  wiU  not  be  dictated  to 
over  who  covers  the  news.” 

The  New  York  Press  Club  took  up  .MarzuUi’s 
cause,  and  in  a  letter  to  Safir  “stongly  condemned” 
the  ban,  and  said  that  Safir  had  “violated  long-estab¬ 
lished  constitutional  and  legal  principles.” 

The  incident  comes  on  the  heels  of  the  arrest  of 
two  New  Yoric  City  reporters  who  were  trying  to 
cover  a  fund-raising  dinner  for  Gov.  George  Pataki. 
Wayne  Barrett  of  the  Village  Voice  and  Andrea  Bern¬ 
stein  of  the  New  York  Observer  were  arrested  for 
trespassing  at  the  Waldorf-Astoria  hotel,  fined  $250, 
and  given  a  desk  appearance  ticket  for  later  this 
month. 

'fhe  press  club  also  protested  the  arrests,  labeling 
them  a  “shocking  abuse  of  power”  and  a  “violation  of 
freedom  of  the  press.” 

Pataki’s  spokeswoman,  Zenia  Mucha,  would  not 
apologize  for  the  incident.  In  an  interview  with  the 
New  York  Times,  she  justified  the  exclusion  of  the 
reporters  to  columnist  Joyce  Pumick,  stating  that 
private  fund-raisers  are  not  unusual  and  that  the 
Voice  and  Observer  are  “hardly  bastions  of  journal¬ 
ism.” 

Commenting  on  the  two  incidents,  Gabe  Press¬ 


man,  reporter  for  WNBC-TV 
and  first  vice  president  of  the 
press  club  said,  “It’s  rather 
startling,  these  two  incidents 
happening  back-to-back.  It’s 
also  dismaying  that  there  isn’t 
more  of  an  outcry  from  jour- 
naUsts. 

“If  one  reporter  is  barred, 
everyone  should  walk  out,” 
Pressman  added.“In  New  York  City,  there’s  a  long  tra¬ 
dition  of  press  freedom,  and  our  rights  and  privi¬ 
leges  have  been  hard  won.” 

John  MiUer,  a  reporter  for  WNBC-TV  and  a  former 
deputy  commissioner  for  public  information  at  the 
NYPD,  said,  “When  I  was  in  that  position,  we  would 
never  have  barred  a  single  reporter  because  of 
something  he  or  she  wrote  that  was  critical  or  that 
displeased  us,  because  that  is  de  facto  censorship, 
which  is  not  the  role  of  the  government.” 

He  added,  “Also,  if  I  was  covering  that  for  another 
newspaper,  once  they  barred  one  of  my  colleagues, 
I  would  not  have  gone  in,  nor  do  1  think  that  any  of 
the  reporters  should  have  attended  a  briefing  where 
one  of  them  was  singled  out  and  excluded.” 


Journalist’s  Arm 
Is  Severed 

I  0||G  KONG  JOURNAUSTS  and  publishers  have 
%  ojl^red  a  record  award  of  $519,000  for  the  capture 
I  o^angsters  who  sliced  off  the  arm  of  a  colleague. 
4  mhe  attack  on  Leung  Tln-wai  in  his  Hong  Kong 
office  was  condemned  by  politicians  and  led  to 
calls  for  protests  for  press  freedom. 

Senior  journalists  offered  a  $390,000  reward,  and 
Leung’s  publishing  company  said  it  upped  the  sum 
to  $519,000. 

It  was  a  record  reward  figure  in  Hong  Kong  and 
was  four  times  the  amount  offered  by  the  police  for 
the  territory’s  most  wanted  criminal.  Yip  Kai  Foon, 
who  was  recently  captured. 

The  bounty  was  offered  by  journalists  who  formed 
an  anti-violence  group  to  organize  protests  and  put 
pressure  on  the  authorities  to  catch  Leung’s  maimers. 

Two  men  walked  into  the  office  of  53-year-old 
Leung,  one  of  Hong  Kong’s  best-known  journalists, 
and  severed  his  left  forearm  with  two  knives. 

(See  Severed  on  page  33) 


One-two  punch  for 
city's  press  in 
back-to-back 
reporter  incidents 


The  Press  Club 
also  protested  the 
arrests,  labeling 
them  a  “shocking 
abuse  of  power” 
and  a  “violation 
of  freedom 
of  the  press” 
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Owen  Van  Essen 


EDStADE- 
MAEKERS,2i 

freelance  Worid 
Wide  Web  project 
manager  to  the 
Hearst  Corp.  and  a 
consultant  to 
ICl'SA  Radio,  has 

.  j  CD  RADEMAEKEHS 

been  named  new 
media  manager  at 

the  San  Antonio  Express-News.  He  will 
be  responsible  for  Express-News  Online 
and  the  oi:ganization’s  other  electronic 
businesses. 


CATHYTIUPSOJU  BARBARA  NAVMAN 


County  Daily  News,  Galveston, Texas, 
has  been  named  publisher  and  editor  at 
the  New  Braunfels  (Texas)  Herald- 
Zeitung. 


LAWRENCE  YOUNG,  assistant  politi¬ 
cal  editor  at  the  Dallas  Morning  News, 
has  been  named  managing  editor  at  the 
Arlington  (Texas)  Morning  News. 

TRACY  STATON,  editor  of  Texas 
Business  magazine,  was  appointed  city 
editor  in  Arlington. 

RUSSELL  RIAN,  editor  at  Mid- 
Cities  News  and  Arlington  News,  was 
named  editorial  page  editor  of  the 
Morning  News. 

TODD  WILLS,  sports  editor  at  the 
Corsicana  (Texas)  Daily  Sun  and  a  reg¬ 
ular  contributor  to  the  Dallas  Morning 
News,  becomes  sports  editor  in 
Arlington. 


and  CEO  of 
Jeppesen 
Sanderson;  SHEL 
BY  COFFEY  m, 
49,  editor  and 
executive  vice 
president  of  the 
Los  Angeles 

CKVCKVENETIAS 

Times-, 

KATHRYN  M. 
DOWNING,  42,  president  and  CEO  of 
Matthew  Bender;  JMKIfOiVD  .4. 
JANSEN,  57,  publisher,  president  and 
CEO  at  Long  Island  Newsday-,MARY 
E,  JUNCK,  48,  publisher  and  CEO  at 
the  Baltimore  Sun-,  and  MICHAEL  E. 
WALLER,  54,  publisher  and  CEO  at  the 
Hartford  Courant. 

KATHLEEN  G.  McGUINNESS,  48, 
vice  president  and  general  counsel  at 
Times  Mirror,  adds  the  responsibilities 
of  corporate  secretary. 


.Newspeople  . 
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New  theater 
publication 


NEWYORK  CITY-based  Resident 
Publications,  which  operates  neigh- 
borfiood  newspapers,  will  offer  a  new 
publication.  Public  Domain,  that  will  be 
published  for  the  Public  Theater’s  1996 
Summer  Festival. 

Premiering  on  June  6,  Public  Domain 
will  cover  the  city’s  leading  summer  pro¬ 
ductions  such  as  Shakespeare  in  the  Park, 
Noise  Funk  on  Broadway,  the  Lesbian 
and  Gay  Film  Festival  and  the  Public 
Theater  at  La&yette  Street. 

It  will  be  available  to  ticket  holders  of 
the  Public  Theater’s  summer  perfor¬ 
mances. 


123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87601 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


DISKS,  VAN  ESSEN  &  ASSOCIATES 


CATHY  T.  RIPSOM,  regional  business 
manager  for  the  Tahoe-Carson  group  at 
Swift  Newspapers  Inc.,  Reno,  Nev.,  has 
been  promoted  to  corporate  controller. 

CAROL  A.  VEATCH,  corporate 
office  manager,  was  appointed  corpo¬ 
rate  director  of  personnel. 


BARBARA  J.  NAUMAN,  community 
aftairs  manager  at  the  Providence 
Journal-Bulletin,  has  been  named  pro¬ 
motion  manager. 

She  previously  worked  at  the 
Holyoke,  Mass.,  Transcript-Telegram 
and  North  Adams,  Mass.,  Transcript. 


CHUCK  VENETIAN,  vice  president 
of  operations/distribution  at  the  Corpus 
Christi  (Texas)  Caller-Times,  has  been 
appointed  circulation  director  at  the 
Cincinnati  Enquirer. 


DON  ZTTKO,  61,  controller  at  the  St. 
Louis  Post-Dispatch,  has  assumed  the 
additional  title  of  vice  president. 


DOUG  TONEY,  editor  at  the  Galveston 


DAN  GAYNOR,  40,  director  of  advertis¬ 
ing  sales  for  Southam  Inc.’s  1 1  city 
newspapers  in  Ontario,Alberta  and 
British  Columbia,  has  been  appointed 
president  and  publisher  of  the  St. 
Catharines  Standard  Ltd.  in  St. 
Catharines,  Ontario. 

The  Standard  was  recently  pur¬ 
chased  by  Southam. 


KATE  CARLISLE,  news  editor  at  the 
Los  Angeles  Times-Washington  Post 
News  Service,  has  been  named 
Washington  managing  editor. 


Six  senior  Times  Mirror  operating  exec¬ 
utives  have  been  appointed  corporate 
vice  presidents,  in  addition  to  their  cur¬ 
rent  responsibilities. 

These  include  HORST  A. 
BERGMANN,  58,  chairman,  president 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


BILL  BUZENBERG,  publisher  and 
editor  in  chief  at  the  Aspen  (Colo.) 
Times,  has  been  appointed  a  senior  edi¬ 
tor  of  the  foreign  news  desk  of  National 
Public  Radio  News. 


Lee  Dirks 


T 


OBITUARIES 


ALAN  ADAMS,  74,  a  Washington 
reporter  for  nearly  a  half-century  and 
last  year’s  chairman  of  the  board  of  gov¬ 
ernors  of  the  National  Press  Club,  died 
of  cancer  March  26  in  Washington. 

MILTON  V.  BURGESS,  96,  a  former 
editor  at  the  Morrisons  Cove  Herald, 
Martinsburg,  Pa.,  died  Feb.  14. 

DONALD  ML  BARTH,  69,  a  retired 
Reading  Eagle  Co.,  Reading,  Pa.,  press¬ 
room  foreman,  died  Jan.  4  in  Reading. 

GEORGE  CARLSON,  64,  a  longtime 
sports  and  news  photographer  in 
Chicago,  died  of  complications  from  dia¬ 
betes  April  28  in  Ravenswood,  Ill. 

He  worked  or  freelanced  at  several 
newspapers,  including  La  Raza,  Inside 
Lincoln  Park  and  the  Lemer  chain  of 
pap>ers. 

WILLIAM  F.  COLLINS,  62,  a  former 
features  writer  and  food  editor  and  crit¬ 
ic  at  the  Philadelphia  Inquirer,  died  of 
respiratory  failure  March  24  in 
Philadelphia. 

CHARLES  W.  CORDDRY,  76,  a  mili¬ 
tary  affairs  correspondent  for  the 
Baltimore  Sun  for  22  years,  died  of  can¬ 
cer  March  30  in  Kensington,  Md. 

ART  EMANVELE,  75,  a  58-year  veteran 
of  the  photography  profession  who 
woiked  the  last  27  years  at  the 
Observer  &  Eccentric  Newspapers, 
Livonia,  Mich.,  died  of  heart  disease 
April  5  in  Brighton,  Mich. 

During  his  long  career,  he  spent  time 
at  the  Associated  Press,  Cleveland  Plain 
Dealer,  Detroit  Free  Press  and  Akron 
(Ohio)  Beacon  Journal. 

CHARLES  FINSTON,  a  former  politi¬ 
cal  editor  at  Chicago’s  American,  died 
April  1 1  in  Chicago. 

JAMES  S.  FREE.  87,  who  covered  the 
nation’s  capital  for  nearly  half  of  a  cen¬ 
tury,  died  April  3  in  Bethesda,  Md. 
i  He  spent  time  at  the  Washington 

1  Star  and  Washington  bureau  of  the 

;  Birmingham  (Ala.)  News. 

I  RANDOLPH  GOODE,  52,  a  reporter 

for  daily  newspapers  in  Richmond,  Va., 
for  nearly  30  years,  died  of  an  apparent 
heart  attack  March  30  in  Richmond. 


STERLING  F.  GREEN,  84,  a  reporter 
who  covered  business  and  economic 
news  in  Washington  for  the  Associated 
Press,  died  April  7  in  Tarpen  Springs, 

Fla.,  following  a  series  of  strokes. 

RAYMOND  C.  HENRY,  71,  former 
newsletter  publisher  who  wrote  a  col¬ 
umn  on  veterans  affairs  for  the 
Associated  Press  in  the  1950s,  died 
April  1  in  Falls  Church,  Va. 

FLO  POLING  RAIN,  76,  a  retired 
columnist  for  the  Delaware  County 
Daily  Times,  Primos,  Pa.,  died  Feb.  4  in 
Landenberg,  Pa. 

She  had  been  battling  a  brain  tumor 
since  Dec.  22. 

ALBERT  KRAUS,  a  former  New  York 
Times  editor  and  financial  reporter 
and  editor  emeritus  of  the  Journal  of 
Commerce,  died  March  29  in  West- 
field,  N.J. 

BERNICE  LEHMANN,  80,  an  execu¬ 
tive  secretary  at  the  Chicago  Sun-Times, 
died  March  28  in  Jefferson  City,  Mo. 

MAX  D.  MAXON,  79,  a  former  editor  at 
the  Daily  Freeman-Journal  in  Webster 
City,  Iowa,  died  April  5  in  Webster  City. 

LUCY  KEY  MILLER,  84,  a  former 
columnist  at  the  Chicago  Tribune,  who 
wrote  “Front  View  and  Profiles”  in  the 
pap>er’sToday  With  Women  section  from 
1949  to  1S>60,  died  April  8  in  Palm 
Beach,  Fla. 

DOUG  MINTLINE,  70,  who  sp»ent  44 
years  as  a  sp>orts  writer,  editor  and 
columnist  at  the  Flint  (Mich.)  Journal, 
died  April  1  in  Flint  after  a  long  illness. 

NICHOLAS  E.W.  MOSER,  80,  a  long¬ 
time  Reading  (Pa.)  Eagle  columnist  and 
editor,  died  Jan.  6. 

JOHN  NUSSBAUM,  69,  a  former 
repjorter  at  the  Cleveland  Plain  Dealer, 
died  of  a  heart  attack  April  5  in 
Cleveland  Heights,  Ohio. 

MAX  NUSSBAUM,  88,  former  presi¬ 
dent  of  the  Moultrie,  Ga.,  Observer,  died 
March  22  in  Columbus,  Ga. 

He  was  a  director  of  the  Southern 
Newspapjer  Publishers  Association  from 
1952-1959  and  also  served  on  the 


Georgia  Press  Association  board.  He 
served  nine  years  on  the  Associated 
Press  board  of  directors. 

M.  ALLAN  PALMER,  79,  a  longtime 
employee  of  the  Union-Tribune 
Publishing  Co.,  San  Diego,  died  of  com¬ 
plications  from  Alzheimer’s  disease 
March  29. 

CARMEN  REPORTO,  81 ,  an  award¬ 
winning  Chicago  Sun-Times  photogra¬ 
pher,  died  April  9. 

He  won  the  1946  E.P.  Dutton  Spxjrts 
Photo  Contest  and  was  a  former  presi¬ 
dent  of  the  Chicago  Press 
Photographers  Association. 

MAX  SAXINGER,  6l,  a  journalist  in 
Chicago  for  40  years,  who  served  in  key 
editorial  px>sitions  for  the  Chicago 
Tribune,  Chicago  Today  and  Chicago's 
Amencflw,  died  April  18  near  Joliet,  Ill. 

He  was  an  associate  subject  editor  at 
the  time  of  his  retirement  last  year  and 
had  been  the  Tribune's  night  editor  for 
many  years. 

GUY  SMUPLER,  82,  a  longtime  political 
columnist  and  dean  of  Nevada’s  Capitol 
press  corps,  died  from  complications  of 
lung  disease  March  30  in  Carson  City, 
Nev 

Early  in  his  career,  his  px>litical  col¬ 
umn  appjeared  in  the  Nevada  Appeal, 
Carson  City,  and  Henderson  (Nev.) 
Home  News. 

Shipler  later  served  as  a  staff  writer  at 
Newsweek,  Time  and  Business  Week. 

BERNARD  J.  ‘JACK”  SMYTH,  80, 

founder  of  Indepiendent  Newspapjers 
Inc.,  Dover,  Del.,  died  of  heart  failure 
April  29  in  Scottsdale,  Ariz. 

He  started  the  company  that  current¬ 
ly  publishes  30  community  newspapjers 
in  four  states  in  1953,  when  he  pur¬ 
chased  the  weekly  Delaware  State 
News  in  Dover,  and  turned  it  into  a 
daily. 

He  retired  in  1969  but  continued  to 
advise  his  son,  Joe,  who  became  the 
company’s  chairman. 

JOHN  TgaSTLETHWAITEJR.,  77, 

founder  of  the  Opjelousas,  hi..  Daily 
World,  the  first  daily  newspapjer  in  the 
United  States  printed  in  offset,  accord¬ 
ing  to  the  Associated  Press,  died  April  6 
in  Opjelousas. 
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BY  LAURA  REINA 


Another  Retailer 
Bites  The  Dust 


HERMAN’S.IUE  east  Coast  sporting 
goods  retail  chain  and  major  newspa¬ 
per  advertiser,  is  going  out  of  busi¬ 
ness,  and  in  turn,  leaving  holes  in  the 
ad  revenues  of  some  major  papers. 
The  80-year-old,  1 17-store  chain  filed  for  Chapter 
1 1  in  April  and  later  hired  Boston-based  Gordon 
Brothers  to  handle  its  liquidation. 

Liquidation  sales  are  expected  to  last  for  three 
months. 

According  to  published  reports,  an  overcrowded 
market  led  to  aggressive  discount  pricing  by  com¬ 
petitors  which,  in  turn,  result¬ 
ed  in  a  loss  of  sales  for 
Herman’s. 

Despite  its  troubled  finan¬ 
cial  situation,  Herman’s  con¬ 
tinued  to  be  a  major  newspa¬ 
per  advertiser,  and  the  loss  of 
those  ads  will  be  felt  by 
newspapers. 

“I  feel  lousy  about  it.  1  feel 
lousy  about  the  state  of  retail¬ 
ing,”  lamented  Todd 
Brownroute,  vice  president 
of  advertising  for  the  Philadelphia  Inquirer. 

He  said  the  Inquirer  will  lose  a  significant 
amount  of  money  when  Herman’s  goes  out  of  busi¬ 
ness,  but  he  feels  additional  commitments  in  sport¬ 
ing  goods  will  offset  the  loss.  Herman’s  advertising 
has  been  erratic  in  the  past  year,  he  added. 

Brownroute  said  the  Inquirer  was  fortunate  to 
pick  up  advertising  from  Pittsburgh-based  Dick’s 
Sporting  Goods  at  the  same  time  Herman’s  was 
announcing  its  closing. 

“Still,  weaker  competitors  are  being  knocked 
out,  and  I’m  beginning  to  think  of  it  as  a  zero-sum 
game,”  said  Brownroute. 

Lou  Stancampiano,  display  advertising  manager 
for  the  Record  in  Bergen  County,  N.J.,  said 
Herman’s  ad  linage  had  been  on  a  downward  trend 
over  the  past  several  years,  but  the  Record  will  still 
lose  a  significant  amount  of  revenue  as  a  result  of 
the  company’s  closure  —  about  $175,000  annually. 

Besides  Herman’s,  the  Record  has  also  had  to 
find  ad  revenues  to  replace  shuttered  advertisers 
like  Fayva,  Shoe  Town,  BFO,  and  NBO. 

Herman’s  was  a  regular  advertiser  in  the  Boston 
Globe,  running  ads  nearly  every  week,  according  to 
Richard  Gulla,  public  relations  director. 

In  the  Boston  market,  Herman’s  biggest  competi¬ 
tors  among  Globe  advertiers  have  been  MVP 


East  Coast 
newspapers 
lose  a  sizable 
chunk  of  ad 
dollars  as 
Herman's  shuts 
its  doors 


Sports  and  Sports  Authority,  but  Gulla  doesn’t  see 
any  other  chains  in  the  category  opening  to 
replace  Herman’s. 

“We  will  have  to  look  to  other  lines  to  make  up 
that  revenue  —  it  will  be  a  significant  loss,”  said 
Gulla. 

Les  Goodstein,  executive  vice  president  and 
associate  publisher  of  the  New  York  Daily  News, 
said  his  paper  will  not  be  losing  a  significant 
amount  of  revenue  due  to  the  Herman’s  closing. 

Over  the  past  year,  he  said,  Herman’s  had  been 
winding  down  its  advertising  and  had  been  out- 
spent  by  a  wide  margin  by  its  competition. 

N.Y  Times 
inserts  book 
vignettes 

TkTEWYORK  TIMES'  book  ad  department  is  woik- 
1  V  ing  to  give  its  publishing  company  advetti.sers 
a  competitive  edge  by  inserting  book  vignettes  into 
selected  delivery  zones  of  the  paper. 

To  promote  Absolute  Power  by  David  Baldacci, 
published  by  Warner  Publishing,  and  Infernal  Af¬ 
fairs  by  Jane  Heller,  published  by  Kensington  Pub¬ 
lishers,  the  Times  inserted  selected  chapters  of 
these  books  into  targeted  areas  of  the  paper’s  dis¬ 
tribution  earlier  this  year. 

The  concept  was  developed  jointly  by  the  Times 
and  its  publishing  house  advertisers. 

React  sales 
representatives 

ABBY  SCHWARZ  AND  EUeen  Chaifair  have 
joined  react  magazine  as  advertising  sales  rep¬ 
resentatives. 

Schwarz  was  previously  an  account  executive  for 
Women’s  Wear  Daily  and  a  sales  assistant  at  Elle 
Decor. 

Prior  to  her  joining  react,  Chaifair  worked  as  east¬ 
ern  advertising  manager  at  Scholastic  Inc.  She  also 
worked  in  advertising  sales  for  Mouth  2  Mouth  mag¬ 
azine,  Shape  magazine,  and  Metro  Magazines. 
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BY  LAURA  REINA 

Lucky  Reader 
Experiences 

Camelot 

“‘■E 18  EW  YORK  Daily  News  recently  offered  its  read- 
Irs  a  chance  to  experience  Camelot  in  a  promo- 
l^onal  sweepstakes. 

.JL  The  newspaper  purchased  three  pieces  of 
Jacqueline  Kennedy  Onassis’  jewel¬ 
ry,  lot  523,  at  the  Sotheby’s  four-day 
auction,  specifically  to  give  away  as 
a  sweepstakes  prize. 

Martin  Dunn,  editor  in  chief  of 
the  Daity  News,  explained  how  the 
sweepstakes  worked: 

The  Daily  News  first  intended  to 
buy  an  engraved  silver  cup,  which 
was  listed  in  the  catalogue  to  go  on 
the  first  night  for  about  $400  to 
$500.  Gossip  columnist  Joanna 


Malloy,  who  was  covering  the  auction,  went  with 
the  intentions  of  buying  the  cup,  but  it  cost  consid¬ 
erably  more  than  originally  listed  —  somewhere 
around  $40,000  to  $50,000,  explained  Dunn. 

Malloy’s  attention  then  turned  to  the  jewelry,  fig¬ 
uring  there  would  be  an  item  which  would  meet 
the  Daily  News'  needs.  She  then  successfully  bid 
on  lot  523,  which  was  described  in  Sotheby’s  cata¬ 
log  as: 

“Simulated  Diamond  Bangle  Bracelet  and  Two 
Pairs  of  Earclips,  the  bracelet  by  Lanvin.  The  thin-sil¬ 
vered  metal  bracelet  set  with  a  continuous  row  of 
‘diamonds,’  the  first  pair  of  earrings  designed  as 
‘gypsy’  hoops  set  in  silvered  metal  with  a  row  of 
baguette  ‘diamonds,’  the  second  pair  of  bombe  [sic] 
hoop  form  set  in  resin  with  ‘dia¬ 
mond’  sequins,  the  bracelet 
stamped  Lanvin  Paris.” 

This  jewelry,  which  Onassis  had 
from  the  1960s,  was  originally  list¬ 
ed  at  $400  or  $500.The  Daily  News 
bought  it  for  $8,000,  said  Dunn. 

The  paper  then  photographed 
the  jewelry  and  ran  the  photo  in 
the  Sunday  edition  of  the  paper. 
The  paper  explained  that  to  win 
the  jewelry,  readers  would  have  to 
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cut  out  three  “vouchers,”  one  that  ap¬ 
peared  on  that  day,  along  with  the  ones  in 
the  Monday  and  Tuesday  editions,  attach 
all  three  vouchers  to  each  other,  send 
them  in,  and  hope  for  the  best.  There 
were  over  53,000  entries,  said  Dunn. 

“We  then  buried  Joanna  up  to  her 
neck  in  letters  and  she  picked  one  out,”  said 
Dunn.  The  winner  was  Marciana  Rod¬ 
riguez,  a  74-year-old  Bronx  woman,  who 
has  been  a  Daily  News  reader  for  40  years. 

Dunn  then  called  Rodriguez  to  let  her 
know  she  won. 

“She  thought  I  was  selling  her  a  sub¬ 
scription,”  Dunn  said.  The  Daily  News 
sent  a  car  to  the  Bronx  to  pick  her  up, 
brought  her  back  to  the  newspaper,  pho¬ 
tographed  her,  gave  her  the  prize,  and 
sent  a  very  happy  woman  on  her  way. 

Despite  no  opportunity  to  really  adver¬ 
tise  this  promotion,  circulation  did  very 
well,  with  an  increase  of  5,000  to  6,000, 
said  Dunn. 

But  circulation  wasn’t  the  point  of  the 
contest.  In  a  release  put  out  by  the  paper, 
Dunn  said,  “If  a  newspaper  can’t  give 
readers  an  up  close  and  personal  view  of 
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the  news,  it  won’t  sustain  its  reputation 
of  being  ‘tlie  most  New  York  you  can  get’ 
for  long.  In  this  instance,  we  are  pleased 
to  share  with  a  very  lucky  New  Yorker 
the  elegance  and  style  of  the  woman 
who  defined  Camelot.” 

Basically,  the  paper  wanted  the  oppor¬ 
tunity  to  give  something  to  its  readers 
and  do  something  different,  Dunn  said. 

Dunn  admitted  this  sweepstakes  idea 
is  not  original  to  the  Daily  News.  The 
United  Kingdom’s  Daily  Mail  purchased 
jewelry  from  the  Duchess  of  Windsor 
and  gave  it  away  as  a  prize  about  seven 
or  eight  years  ago,  he  said. 


No  downsizing 
at  Idaho  daily 

WHILE  MANY  NEWSPAPERS  are 
downsizing,  the  Times-News  in 
Twin  Falls,  Idaho,  is  going  in  the  other 
direction.  The  ad  department  added  five 
new  reps  to  its  12-person  sales  staff  and 
business  reportedly  zoomed. 

“Salespeople  tend  to  concentrate  on 
their  best  customers,  and  we  weren’t  get¬ 
ting  to  mid-size  and  smaller  accounts 
where  there  was  potential,”  said  advertis¬ 
ing  director  Peter  York. 

The  morning  paper  (circulation 
22,521)  developed  the  market  by  buying 
a  Dun  &  Bradstreet  report  listing  all  the 
retail  businesses  in  the  market  by  ZIP 
code.  Then  the  department  formed  sales 
territories,  which  the  old  and  new  staff 
members  took  over.  Reps  work  on 
straight  commission. 

“With  a  geographic  territory,  salespeo¬ 
ple  were  able  to  get  past  the  car  and  fur¬ 
niture  dealers  and  other  standard  cus- 
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tomers,”  York  said. 

In  two-and-a-half  years,  he  noted,  “the 
increases  were  substantial.” 

To  reduce  the  threat  to  existing  staff 
people,  the  paper  grandfathered  some 
accounts  that  were  not  in  their  new  ter¬ 
ritories,  York  said.  Also,  the  senior  staffers 
received  a  new  commission  rate  if  their 
advertising  base  dropped. 

“In  each  instance,”  York  said,  “when 
we  added  a  salesperson,  our  total  sales 
increased.  Now,  obviously,  there’s  a  point 
of  saturation,  but  in  many  instances, 
newspapers  are  grossly  understaffed  in 
their  sales  departments.  Salespeople  sim¬ 
ply  do  not  have  the  time  to  effectively 
sell  to  the  second  tier  of  businesses  in 
their  territories.They  just  concentrate  on 
the  larger  accounts  and  businesses  with 
whom  they  have  good  relationships.  Our 
philosophy  is  to  go  deeper  into  the  mar¬ 
ket.  We  attribute  at  least  some  of  our 
growth  to  this  idea.” 

The  Times-Tribune  is  owned  by 
Howard  Publications  Inc. 

Earnings  up 
for  Valassis 

VALASSIS  COMMUNICATIONS  INC. 

reported  increased  earnings  on 
higher  revenues  for  the  first  quarter  end¬ 
ing  March  31. The  results  were  driven  by 
increased  prices  in  the  free-standing 
insert  (ESI)  business,  and  the  company’s 
board  of  directors  authorization  of  the 
repurchase  of  up  to  five  million  shares  of 
its  common  stock,  or  approximately 
11.5%  of  the  shares  outstanding. 

For  the  first  quarter,  revenues 
increased  14.7%  to  $180.5  million,  from 
$157.4  million  in  the  year-ago  quarter. 
Earnings  were  up  18.4%  to  $10.5  mil¬ 
lion,  or  24<t  per  share,  compared  to  $8.8 
million  or  20<t  per  share  in  last  year’s 
first  quarter. 

FSI  sales  were  up  16.5%  to  $145.2  mil¬ 
lion,  compared  to  last  year’s  $124.6  mil¬ 
lion. 

Valassis  Impact  Promotions  (VIP)  sales 
increased  15.5%  to  $18.6  million. 

VCI’s  new  business,  which  includes 
Valassis  Sampling,  Valassis  of  Canada, 
Valassis  France,  and  Valassis  de  Mexico, 
accounted  for  $  1 1 .6  million  in  revenues 
for  the  first  quarter. 

Also  for  the  quarter,  media  and  print¬ 
ing  costs,  on  a  unit  basis,  were  down  due 
to  increased  pages  per  insert,  as  well  as 
continued  purchasing  and  manufactur¬ 
ing  efficiencies. 
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BY  DEBRA  GERSH  HERNANDEZ 


Growing  Ever 
So  Slowly 


INORJWBS  IN  THE  nation’s 
newlti^ms  continued  to 
inctCaiii  in  number  this  year, 
but  o^  by  the  smallest  of 
mlirgiai  —  less  than  two- 
tenth^’tif  one  percent. 

Acoolding  to  the  annual 
report  from  the  American 
Society  of  Newspaper  Edi¬ 
tors,  in  1995,  minorities  made 
up  10.91%  of  newsroom 
employees  while  this  year 
that  number  is  11.02%. 

During  the  same  period, 
the  number  of  white  professionals  in  America’s 
newsrooms  increased  2%. 

TheASNE  report  noted,  however,  that  from  1978, 
when  the  survey  began,  to  the  1996  report,  minor¬ 
ity  employment  increased  259%  (from  3  95%  of  the 
total  worit  force  to  11.02%),  compared  to  white 
employment,  which  grew  by  only  18%  during  the 
same  period. 

Of  the  total  54,978  newsroom  employees  in 
1996, 2,980  (5.42%)  arc  hlack,  1,768  (3.22%)  arc  His¬ 
panic,  1,088  (1.98%)  arc  Asian  American,  and  224 
(0.41%)  arc  Native  American,  ASNE  reported. 

Among  the  total  work  force,  only  8.4%  of  all 
newsroom  supervisors  arc  minorities;  13.8%  of  all 
photographers  arc  minorities,  with  12.3%  reporters 
and  9.7%  copy/layout  editors,  the  ASNE  survey 
found. 

When  looking  at  the  specific  jobs  held  by  minori¬ 
ties  in  newsrooms,  most  minority  professionals  arc 
reporters  (52%),  followed  by  supervisors  (18%), 
copy/layout  editors  (16%)  and  photographers 
(13%). 

In  comparison,  a  quarter  (25%)  of  whites  in  the 
newsroom  arc  supervisors,  46%  arc  reporters,  19% 
arc  copy/layout  editors  and  10%  arc  photographers. 

Nevertheless,  the  current  distribution  shows  a 
considerable  leveling  out  for  minorities  since  1978, 
when  only  4%  of  minorities  in  the  newsroom  were 
supervisors  and  67%  were  reporters. 

Ironically,  the  percentages  of  minorities  who  arc 
copy/layout  editors  and  photographers  has 
remained  the  same  from  1978  to  1996  at  16%  and 
13%,  respectively,  with  little  fluctuation  over  the 
years. 

Among  blacks  in  the  newsroom,  the  strong  major¬ 
ity,  57%  arc  reporters. 

Another  19%  arc  supervisors,  15%  arc  copy/lay¬ 
out  editors,  and  just  9%  arc  photographers,  ASNE  re¬ 
ported. 


Reporters  make  up  half 
(50%)  of  the  newsroom  jobs 
held  by  Hispanics,  while  18% 
arc  supervisors,  16%  arc  pho¬ 
tographers  and  15%  are 
copy/layout  editors. 

For  Asian  Americans  in  the 
newsroom,  fewer  than  half 
(45%)  are  reporters,  while 
nearly  a  quarter  (22%)  arc 
copy/layout  editors,  19%  arc 
photographers  and  14%  arc 
supervisors,  according  to  ASNE. 
Supervisors  make  up  a 
higher  percentage  of  jobs  among  Native  Americans 
(27%)  than  with  the  other  groups,  but  like  the  oth¬ 
ers,  most  Native  Americans  (42%)  arc  employed  as 
reporters  in  newsrooms.  Seventeen  percent  of 
Native  American 
newsroom 
employees  are 
photographers, 
while  13%  are  copy/ 
layout  editors. 

The  ASNE  re¬ 
port  also  found 
that  larger  news¬ 
papers,  those  with 
circulations  over 
100,000,  employ 
62%  of  the  minor¬ 
ity  journalists  in 
the  work  force, 
while  newspapers 
with  circulations 
under  100,000 
employ  38%. 

Minority  intern¬ 
ships  also  were 
more  abundant  at 
larger  newspa¬ 
pers,  as  those  with 
circulations  over 
500,000  hosting 
55.1%  minorities 
in  the  internships 
they  offered,  com¬ 
pared  to  newspa¬ 
pers  under  5,000 
circulation,  which 
saw  minorities 
make  up  8.3%  of 
their  interns. 


The  percentage  of 
minorities  in  U.S. 
newspaper  newsrooms 
grew  by  less  than 
two-tenths  of  a  percent 
this  year  over  last 
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Washington  Post 
plant  installs 
agile  automaton 
that  can , 
stack  newspaper 
bundles  on 
pallets  or 
in  caHs 


BY  JIM  ROSENBERG 


nario  meant  picking  up  and  moving  that  160  lbs.  to 
the  far  row  of  the  top  layer  on  a  pallet  stacked 
seven  feet  high. 

He  said  the  robot  succeeded  in  competing  with 
platform  palletizers  not  only  in  price,  performance 
and  reliability,  but  also  in  space  —  the  robot  can 
do  more  in  a  smaller  area. 

In  addition  to  stacking  33  to  40  bundles  per 
minute  in  neat,  tight  pallet  loads  up  to  seven  feet, 
Greenan  said  the  three  most  important  benefits  are 
the  technology’s  versatility,  flexibility  and  reliability. 

One  robot,  he  said,  can  load  pallets  and/or  carts 
with  tied  or  untied  products  with  a  mean  time 
between  failures  of  50,000  operating  hours  —  or 
5'A  years  of  week-long,  round-the-clock  operation 
—  based  on  the  automotive  industry’s  experience. 

Palletizing,  said  Greenan,  “represents  one  of  the 
fastest-growing  segments  in  the  robotics  field  todaj'.’’ 

That  growth  applies  to  all  kinds  of  palletizing 
robots,  and  most  would  not  be  suitable  for  newspa¬ 
per  post-press  operations.  For  this  industry-specific 
robot,  MOST  fitted  a  standard  robotic  arm  manufac¬ 
tured  by  Kawasaki  with  components  of  its  own 
design.  Greenan  described  it  as  a  four-axis  “hybrid 
model”  that  at  the  same  time  borrows  tlie  most  use¬ 
ful  features  from  various  other  machines  and  dispens¬ 
es  with  capabilities  not  needed  ftir  palletizing  bundles. 

“Most  robots  are  made  in  Japan.  A  bonus  for  you 
is  that  Kawasaki  machines  are  made  in  America,” 
said  Greenan,  pointing  to  advantages  in  supply  and 
in  price,  with  respect  to  exchange  rates. 

Four  servomotors  enable  the  robot  to  move 
shoulder,  elbow,  wrist  and  finger  joints.  It  is  the  last 
part,  the  hand  or  “end  effector,”  that  MDSI  tailored 
for  the  job  at  the  Post. 

The  end  effector  confines  each  package  and 


A  PALLETIZING  ROBOT  was  installed  in 
the  Washington  Post’s  Springfield,  Va., 
plant  early  this  month  and  is  expect¬ 
ed  to  be  in  regular  operation  by 
month’s  end. 

The  machine  is  the  first  of  its  kind  at  a  U.S. 
newspaper,  according  to  its  manufacturer,  which 
said  that  with  the  customer’s  full  agreement  the 
robot  spent  an  extra  month  at  the  factory  for  “fur¬ 
ther  refinement”  before  it  was  shipped. 

In  contrast  to  the  industry’s  more-familiar  mobile 
robots  —  programmable  automated  guided  vehi¬ 
cles  that  transport  fresh  and 
spent  paper  rolls  around 
newsprint  warehouses  and 
reel  rooms  —  Machine 
Design  Services  Inc.  maiket- 
ing  manager  Greg  Greenan 
called  the  stationary  machine 
a  new  breed  for  newspapers, 
similar  in  type  to  that  adopt- 
ed  by  auto  makers  in  1988. 

Speaking  at  the  Newspaper 
Association  of  America’s  first 
IIIIIIIIIIIIIIIIIIH^^I  Operations  SuperGonference 
in  Miami  Beach  two  months 
ago,  Greenan  said  the  Denver-based  materials  han¬ 
dling  systems  developer  designed  the  n)bot  to  give 
the  newspaper  industry  what  it  said  it  wanted:  ade¬ 
quate  speed,  payload  handling  and  reach. 

These  capabilities,  he  said,  meant  devising  a 
machine  that  averages  10  cycles/minute  to  deliver 
up  to  40  bundles/minute,  averaging  three  to  four 
bundles  per  cycle.  At  40  lbs.  apiece,  the  bundles 
require  payload  capacity  of  160  lbs.  per  cycle.  As 
for  reach,  Greenan  said  meeting  a  “worst  case”  sce¬ 
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curis  its  fingers  underneath  while  clamping  down 
on  top,  allowing  the  stable  transfer  of  even  untied 
newspaper  stacks.  “It’s  like  putting  your  product 
into  a  box,  closing  down  the  lid,  and  then  trans¬ 
porting  and  putting  it  on  the  pallet,”  said  Greenan. 

Cart  loading,  he  added,  is  somewhat  simpler 
because,  among  other  things,  it  requires  no  nesting 
or  slipsheets. 

The  robot  can  handle  numerous  and  diverse 
tasks,  but  to  achieve  the  desired  throughput  rate, 
engineers  scaled  back  to  the  essentials.  By  giving 
up  the  abilities  to  orient  products,  work  with  slip 
sheets  and  the  somewhat  more  difficult  placement 
of  empty  pallets,  said  Greenan,  performance  gains 
were  made  in  the  primary  functions  of  pick-up, 

90'  rotation  and  bundle  placement.  The  robot’s 
total  range  of  movement  is  320'. 

Though  the  2,500  lb.  robot  itself  can  be  trans¬ 
ported  by  fork  truck,  Greenan  said  the  entire  sys¬ 
tem  is  not  designed  to  be  moved.  It  does,  howev¬ 
er,  feature  a  small  footprint.  In  60%  less  space  than 
that  occupied  by  a  platform  palletizer,  he  said,  the 
robot  can  either  stack  pallets  or  load  carts. 

While  palletizing  may  be  today’s  growth  area  of 
robots,  Greenan  concluded  that  he  “wouldn’t  be  sur¬ 
prised  if  one  day  you  see  robots  loadii^  insert  hoppers.” 

The  Post  hopes  to  have  its  already-tested  robot 
palletizing  bundles  this  week,  said  engineering 
director  Bill  Gard. 

He  explained  that  live  production  was  delayed 
because  the  robot  was  put  on  the  end  of  a  GMA 
SLS-1000  inserter,  installed  last  fall,  as  part  of  a 
close-coupled  work  cell.  The  inserter’s  controls 
were  being  changed,  however,  so  that  the  cell 
could  be  run  by  the  Post's  Accurate  Insert 
Management  System,  developed  and  implemented 
by  Instrument  Control  Service  Inc.,  Pensacola,  Fla., 
as  part  of  a  plantwide  automation  and  information 
management  project. 

An  Allen-Bradley  PLC  was  upgraded  “to  commih 
nicate  with  the  robot  so  that  we  can  get  the 
information  to  the  woric  cell  controller,”  said  Gard. 
Also,  the  robot  only  functions  when  the  inserter 
is  operating,  and  the  latter  first  was  to  be  tested  at 
its  GMA-rated  25,000/hour  cycle  speed. 


BY  MARK  FITZGERALD 

Developing  The 
Digital  Presses 

■^BEIIE’S  PROGRESS  TO  report  on  newspaper  digital 
printing;  It’s  moving  from  a  chimera  to  a  twinkle  in 
Ipie  eye. 

it  For  the  vast  majority  of  newspapers,  the  digital 
press  remains  a  toy  —  more  appropriate  for  the 
local  Quik-Print  shop  than  a  working  pressroom. 

A  toy  —  but  a  wonderfully  intricate  spinrung 


and  dancing  toy  that  may  very  weD  hold  the  key  to 
transforming  newspapers  into  all  the  things  they 
want  to  be  in  the  21st  century:  tailored,  targeted 
and  individualized. 

Certainly  press  manufocturers,  for  one,  are  coiv 
vinced  that  development  of  a  true  high-volume, 
high-speed  digital  newspaper  printing  press  is  an 
inevitability. 

Representatives  of  three  big  manufacturers  made 
their  case  to  newspaper  operations  executives  dur¬ 
ing  the  Newspaper  Association  of  America’s 
Operations  SuperConference  in  Miami  Beach  in 
March. 

“Everything  that  can  be  digital,  will  be  digital,” 
said  Indigo’s  manager  of  marketing  development 
programs,  Robin  Walton  —  sounding  what  would 
prove  to  be  a  common  theme. 

“The  only  place  where  you  [newspapers]  don’t 
use  digital,”  MAN  Roland’s  Jim  Kloepfer  said,  “the 
only  place  where  you  must  convert  to  expensive 
analog  —  is  in  the  pressroom.” 

From  bar<oding  individual  copies  to  short-run 
zoning  to  standard-platform  computer-to-press 
interfaces,  digital  may  be  just  a  short-run  phenome¬ 
non  now  —  but  it  is  cleariy  a  newspaper’s  solution 
in  the  long  run,  added  Tim  Weeldryer,  sales  direc- 
tor/North  America  of  AM  Multigraphics. 

AM  Multigraphics’  digital  press  offering  is  the 
Xeikon  E)CP-1,  which  is  a  color  web  press  capable 
of  reproducing  images  from  a  PostScript  Level  2 
bitmap  using  dry  toner  imaged  with  a  laser. 

Kloepfer,  MAN  Roland’s  North  American  director 
of  business  development  for  computer-to-plate 
technologies,  described  the  latest  Dicoweb  litho 
press,  which  uses  both  direct-to-press  computer 
technology  and  such  traditional  printing  technolo¬ 
gies  as  intaglio  and  gravure  in  a  laser-imaging  sys¬ 
tem  that  uses  a  ribbon  similar  to  a  typewriter  rib¬ 
bon  to  permit  printers  to  put  an  image  on  a  sleeve 
placed  over  the  cylinder,  erase  the  image  and  place 
a  new  image  on  the  same  sleeve. 

Unlike  intaglio  or  gravure,  then,  there  is  no  rea¬ 
son  to  mechanically  change  the  cylinder.  A  high- 
pressure  application  of  warm  water  erases  the 
image  on  the  cylinder  sleeve. 

Indigo’s  color  digital  press  also  uses  a  laser  to 
inscribe  a  “latent”  image  on  the  image  cylinder. 
Every  revolution  of  the  press,  which  has  only  one 
blanket  and  cylinder,  can  produce  a  different 
image. 

Indigo  claims  to  be  the  digital  press  leader,  hav¬ 
ing  sold  500  of  the  700  digital  presses  sold  so  fir 
worldwide  by  all  vendors,  according  to  Walton. 

The  press  runs  at  a  speed  of  2,000  copies  of  S'/r 
x-1 1-inch  papers  per  hour  —  but  this  is  just  the 
start,  Walton  says. 

“At  some  point,”  he  told  the  newspaper  opera¬ 
tions  executives,  “digital  print  technology  is  going 
to  be  possible  even  in  those  mass  production 
units  running  50,000,60,000  or  100,000  copies  an 
hour ....  Digital  is  the  key  to  the  individualized 
paper.” 
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Ithaca 
newspaper 
moves  to  a.nu 

The  ITHACA  (N.Y.) Journal  switched 
from  an  afternoon  newspaper  to  a 
morning  edition,  on  May  6. 

Home  delivery  subscribers  receive 
their  newspaper  by  6  a.m.  and  single¬ 
copy  editions  are  available  on  news 
racks  and  through  newsstands  and 
stores  by  5  a.m. 

Also,  the  Journal  will  expand  its 
local,  world,  and  state  news  coverage. 
Daily  theme  pages  will  appear  about 
health,  computers,  careers  and  arts  and 
entertainment,  among  other  subjects. 

APD  reports 
net  loss 

Alternate  postal  delivery  inc. 

has  reported  a  first  quarter  1S>96 
operating  profit  of  $3,755  and  a  net 
loss  of  $254,058,  or  .06  cents  per  share, 
on  net  sales  of  $5,863,488. 

In  an  announcement,  the  company 
attributed  the  net  loss  to  expenses 
incurred  in  connection  with  acquisi¬ 
tions  and  the  discontinuation  of  some 
operations. 

Chicago  Tribune 
reorganizes 
hiz  operations 

HE  CHICAGO  TRIBUNE  recently 
eliminated  its  stand-alone  circula¬ 
tion  department  and  consolidated  other 
business  operations  in  a  major  restruc¬ 
turing  of  the  newspaper. 

A  new  department,  manufacturing 
and  distribution,  was  created  to  com¬ 
bine  the  distribution  tasks  previously 
included  in  the  circulation  and  opera¬ 
tions  departments. 

Another  new  department,  consumer 
marketing  and  sales,  was  created  from 
the  marketing  and  sales  elements  of  cir¬ 
culation  plus  the  promotion  activities  of 
the  marketing  department. 

This  department,  to  be  headed  by 
former  advertising  sales  director  David 
Murphy,  “will  be  responsible  for  the 
sale  to  consumers  of  the  newspaper 
and  other  Chicago  Tribune  print  and 
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electronic  products,”  the  newspaper 
said. 

Murphy  was  named  vice  president 
and  director  of  consumer  maiketing  and 
sales. 

At  the  same  time,  marketing  research 
and  promotion  services  related  to  adver¬ 
tising  were  moved  into  the  advertising 
department. 

Tribune  president  and  publisher  Jack 
Fuller  also  announced  that  “interdisci¬ 
plinary  teams,”  including  newsroom 
employees,  will  “be  created  to  woric  on 
specific  product  and/or  geographic  mar¬ 
ket  segments.” 

A  department  of  strategy,  research 
and  development  was  also  created  in 
the  reorganization. 

This  new  department  will  combine 
some  functions  previously  performed  in 
the  marketing  and  development  depart¬ 
ment  and  will  focus  on  “strategic  think¬ 
ing  and  developing  a  strategic  technolo¬ 
gy  capability,”  the  paper  said. 

“The  media  business  is  changing 
rapidly,”  Fuller  said. 

“This  is  the  third  time  this  century 
we’ve  experienced  this  kind  of  change. 
Radio,  television  and  now 
interactive/multimedia  are  challenging 
the  conventional  way  of  thinking  about 
and  producing  newspapers.  “We  need  to 
offer  the  most  creative  content  to  cus¬ 
tomers  wherever,  however  and  whenev¬ 
er  they  want  it.  And  we  need  to  do  it 
with  great  efficiency.  The  way  to  do  this 
is  to  capitalize  on  new  technology,” 
Fuller  said. 

The  restructuring,  the  result  of  a  year¬ 
long  analysis  of  news  marketing  con¬ 
ducted  by  a  Tribune  task  force,  will  not 
involve  layoffs.  Fuller  said. 

In  addition  to  the  new  positions  for 
Murphy,  the  following  personnel 
changes  were  armounced: 

♦  James  O’Dell,  vice  president  of  oper¬ 
ations,  was  named  to  lead  the  manufac¬ 
turing  and  distribution  department. 

♦  Howard  Hay,  vice  president  of  circu¬ 
lation,  was  named  vice  president  with 
the  assignment  of  woridng  with  Fuller 
and  other  senior  executives  on  strategic 
alliances  and  other  development  pro¬ 
jects. 

♦  Tim  Landon,  vice  president  of  mar¬ 
keting  and  development,  was  named  to 
lead  the  strategy,  research  and  develop¬ 
ment  department. 

♦  Denise  Palmer,  director  of  finance, 
was  named  vice  president  of  finance 


and  administration. 

Her  responsibilities  will  also  include 
overseeing  public  relations  efforts  and 
the  Chicago  Tribune  Foundation. 

Pruitt  succeeds 
Potts  as 
McClatchy  CEO 

McCLATCHY  newspapers  INC. 

chairman  Erwin  Potts  resigned  as 
CEO  of  the  company. 

Gary  Pruitt  will  succeed  Potts  as 
CEO,  in  addition  to  current  role  as  presi¬ 
dent. 

Potts  will  remain  as  chairman  of  the 
company’s  board. 

Pruitt  joined  McClatchy  in  1984  as 
corporate  counsel  and  became  general 
counsel  three  years  later. 

In  1990,  he  was  named  assistant  to 
the  president  of  the  Sacramento  Bee. 

One  year  later,  he  served  as  the  com¬ 
pany’s  vice  president  of  operations. 

Pruitt  was  publisher  of  the  Fresno 
Bee  from  1991  to  1994,  when  he  was 
named  the  company’s  vice  president  of 
operations  and  technology. 

He  was  promoted  to  president  and 
chief  operating  officer  in  May  1995. 

World  Press 
Freedom  Day 
celebrated 

JOURNAUSTS  FROM  MORE  than  20 
countries  and  a  variety  of  media  gath¬ 
ered  at  UNESCO’s  headquarters  in  Paris 
to  commemorate  World  Press  Freedom 
Day. 

The  group  explored  methods  to  cre¬ 
ate  and  expand  press  freedom  during 
round  table  discussions  with  represen¬ 
tatives  of  nongovernmental  organiza¬ 
tions,  such  as  the  International 
Federation  of  Newspaper  Publishers, 
Reporters  Sans  Frontieres,  the 
Committee  to  Protect  Journalists,  and 
the  International  Federation  of 
Journalists. 

Several  world  leaders  sent  messages 
to  the  gathering,  including  King 
Hussein  of  Jordan,  and  Presidents 
Violetta  Chamorro  of  Nicaragua,  Jacques 
Chirac  of  France,  and  Bill  Clinton  of  the 
United  States,  among  others. 
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Reuters  Netv 
Media  ‘moves  in 
slowly  and 
quietly 


BY  JODI  B.  COHEN 


Invasion  Of  The 
Body  Snatchers 


OME  PEOPLE  WOULD  caU  it  the 
invasion  of  the  body  snatchers,”  said 
Andrew  Nibiey,  editor  and  executive 
»  vice  president  of  Reuters  New 
^  Media  Inc.  “We  don’t  run  down  the 
street  screaming  we  are  number  one,  but  for  years 
and  years  we  have  been  adding  more  bureaus  — 
and  quietly  moved  in  online,  as  well.” 

Reuters,  although  a  London-based  company,  pri¬ 
marily  known  for  its  international  coverage,  reach¬ 
es  over  40%  of  the  U.S.  daily  readership  through 
the  newspaper  maiket,  according  to  Nibiey. 

“We  are  not  owned  by  the 
newspapers,  wliich  I  think  is 
something  that  is  not  that 
well-known,”  he  said.  “But  we 
have  26  bureaus  in  North 
America,  second  to  Ap  and 
the  most  bureaus  worldwide 
—  that  covers  a  lot  of 

ground.” 

The  New  Media  division  of  Reuters  is  not  going 
to  do  anything  to  cannibalize  Reuters’  core  busi¬ 
ness,  he  said.Television  stations  and  newspapers 
pay  Reuters  “a  lot  of  money”  and  the  company  will 
take  care  of  their  customers,  he  said. 

“But  we  also  want  to  design  prod¬ 
ucts  for  an  evolving  media,”  he  said. 

“New  media  is  just  the  media  going 
into  a  different  form  of  distribution; 
it’s  not  really  a  different  business.” 

He  explained  newspapers  pay  a 
good  price  to  repackage  Reuters 
material  and  put  their  local  spin  on  it. 

“Newspapers  and  broadcasters  are 
not  particularly  interested  in  our 
brand  name,”  he  said.  “We  can  lever¬ 
age  our  brand  name  online,  and  our 
advantage  is  that  we  have  real-time 
information,  whereas  many  other 
publishers  don’t.” 

Reuters  New  Media,  however,  is  a 
lot  more  than  just  a  Web  site  at 
http://www.reuters.com/.  There  are 
five  groups  under  New  Media’s 
umbrella: 

♦  Online  Publishing  Business: 

Reuters  New  Media  is  taking  Reuters 
content  and  giving  it  to  commercial 
online  Internet  publishers  and  infor¬ 
mation  and  technology  companies. 

“We  are  trying  to  be  as  innovative 


with  the  material  as  jxjssible,  with  a  writer  on 
every  horse,”  he  said.  “We  are  not  sure  which  tech¬ 
nology  is  going  to  win,  but  we  believe  there  will 
be  several  winners.” 

Reuters  New  Media  is  willing  to  experiment 
with  a  company  to  find  innovative  ways  to  get  the 
information  “out  there,”  and  the  division  is  willing 
to  take  risks,  Nibiey  said. 

“We  are  willing  to  help  starter  companies  get  off 
the  ground  for  a  piece  of  the  advertising  pie  in  the 
long  run,”  he  said.  “We  were  right  there  with 
Yahoo!,  and  now  we  own  a  small  piece;  we  were 
right  there  with  PointCast.” 

Nibiey  said  it’s  no  secret  that  Reuters  New 
Media’s  number  one  goal  is  to  be  the  number  one 
news  application  in  cy'berspace. 

♦  Business  Information  Products  Group;This 
group  is  designed  for  the  /n/ranef.  There  is  an 
exploding  market  for  news  and  information  within 
a  corporate  environment,  Nibiey  said,  and  Reuters 
has  an  entire  product  line  to  cater  to  that  environ¬ 
ment.  This  group  is  doing  well  globally  and  starting 
to  see  success  in  the  states,  he  said. 

♦  Advertising  Group:  Reuters  owns  50%  of  Ad 

Value  and  50%  of  Aim21.Ad  Value  is  a  transparent 
_  system  for  the  buying  and  selling  of 

commercial  television  time.  Aim21 
bills  itself  as  a  digital  video  manage- 
ment  solution  for  advertisers  and 
agencies. 

For  example,  Pepsi  has  $250,000 
to  spend,  it  goes  to  an  ad  agency,  the 
!§  agency  goes  to  a  rep,  the  rep  goes  to 
his  or  her  clients  and  feeds  back 
■  information.Two  days  later,  Coca- 

Cola  says  it  has  $300,000  to  spend 
and  goes  through  the  same  process. 
Then  the  television  station  decides 
where  to  put  Pepsi  and  where  to  put 
Coke,  and  it  goes  back  and  forth. 

“We  found  somewhere  between 
50  to  80  percent  of  ad  invoices  were 
wrong,”  Nibiey  said.  “What  Ad  Value 
does  is  allows  people  at  every  stage 
of  the  transaction  to  see  what  is 
going  on;  it’s  transparent  the  whole 
time.” 

Clients  can  see  where  the  transac¬ 
tion  stands,  where  their  order  stood 
and  when  the  actual  commercial  airs 
so  there  is  an  audit  trail  and  accurate 
reflection  of  what  went  on. 


"We  don't  ran  down  the 
street  screaming  we  are 
number  one,  but  for  years 
and  years  we  have  been 
adding  more  bureaus  — 
and  quietly  moved  in 
online,  as  well." 

—  Andrew  Nibiey, 
editor  and  executive  vice 
president  Reuters 
New  Media  Inc. 


Editor  &  PiJBUSHER  ■  May  25, 1996 


\c'.vv  icle;i«C'.  Iiu:inci;il  ic^uIn  iui'.l 
'^ciicKtl  iiitiiiniiiiiod  :iln>iit  Rciitciv. 


Rciitci'  iitloiiii;ituiii  piuiluciv 

i.ii>tr.iiKi'  anaKzc  *lic  tacl<  :i 
them. 

I'eiitei'  eoiitimK>  to  clc\  elop. 
oil  the  Intenict  X  iiitt  out  vite 
ilohe. 


t-  pieseyee 
arouti<l  the 


“We  have  also  just  released  a  product  - 
called  Advertising  Media  Briefing,”  he 
said.  “It’s  a  database  of  2,000  sources  1 

plus  unique  editorial  input  from  | 

Reuters” 

♦  Education  Group  (Ingenius):  ^ 

Ingenius  is  a  joint  venture  with  TCI 
Cable,  the  country’s  largest  cable  com¬ 
pany.  Reuters  chose  TCI  because  the 
company  already  had  wires  set  up  in 
12,000  schools  as  part  of  the  Cable  in  v 
the  Classroom  project.  Ingenius  is  a  | 
company  based  out  of  Denver,  which  | 
combines  cable’s  large  bandwidth  withs 
Reuter’s  news  content,  making  it  lun 
and  educational  for  young  people. 

“We  wanted  to  create  something 
where  the  teachers  can  say,  OK,  let’s 
see  how  the  Mexican  news  agency 
played  out  a  story  versus  the  American 
news  agency  versus  the  Soviet  news 
agency,  and  teach  kids  different  perspec¬ 
tives  on  news.” 

To  deliver  the  information,  “What  On 
Earth,”  a  multimedia  newspaper  for  kids 
ages  eight  to  13,  was  developed,  as  well 
as  “Xchange,”  a  24-hour  unedited  news 
feed,  which  delivers  more  than  20  inter¬ 
national  and  national  news  wire  services 
and  information  providers  over  basic 
cable  to  school  and  home  computers. 

However,  it’s  “What  On  Earth”  that 
has  been  gamering  a  lot  of  attention 
from  educators  and  parents  alike.  “What 
On  Earth”  provides  six  stories  a  day  cho¬ 
sen  for  news  value,  youth  interest,  edu¬ 
cational  potential  and  global  variety. 
There  is  a  content  guide,  which  reviews 
the  day’s  stories  and  lists  glossary  terms, 
discussion  questions  and  extension 
activities  for  each  story. 

Throughout  the  site,  blue  words  link 
to  glossary  pop-ups,  green  words  link  to 
sounds  or  prommeiations,  red  words 
link  to  video  pop-ups  and  orange  words 
link  to  an  “inFact,”  which  provide  back¬ 
ground  information  to  help  put  the 
story  in  context. 

“I  think  we  produce  the  only  multi- 
media  journal  out  there,  and  because  it 
is  being  delivered  via  cable,  you  can  do 
a  lot  of  things  you  cannot  do  with  com¬ 
mercial  online  or  Internet  maritet  band¬ 
width,”  he  said.  “And  that  is  when  very 
clever  things  start  to  happen.” 

For  example,  for  a  shuttle  story,  the 
front  page  starts  off  with  a  color  photo¬ 
graph  of  the  shuttle  about  to  take  off. 
The  picture  begins  to  shake  as  it  takes 
off  —  then,  the  picture  actually  takes 
off,  revealing  a  story  behind  it  complete 
with  hyperlinks. 
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affiliated  and  live  Web  sites 


Each  story  is  written  for  both  fourth- 
grade  and  eighth-grade  reading  abilities. 
All  the  teacher  or  student  has  to  do  is 
click  to  get  to  the  higher  reading  level. 
There  is  also  a  “Did  You  Know?”  page, 
which  offers  interesting  related  informa¬ 
tion  to  each  story. 

One  of  the  most  popular  buttons  on 
the  site  is  the  Challenges  button,  accord¬ 
ing  to  Nibley.When  clicked,  young  peo¬ 
ple  can  play  arcade-like  interactive 
games  that  can  only  be  won  by  using 
the  information  from  the  respecth'e  story. 

“During  the  time  they  are  playing 


games,  they  are  also  learning  news,” 
Nibley  said.  “So  it’s  been  a  real  fun  and 
exciting  product  to  develop.” 

It^enius  is  also  reasonably  priced, 
according  to  Nibley. 

“Compared  to  companies  offering 
schools  multithousand-doUar  applica¬ 
tions,  we  charge  $150  to  $200,”  he  said. 
“A  parent  could  write  a  check  as  a  gift 
to  the  school  for  that.” 

♦  Greenhouse  Fund:  Reuters  invests  in 
technology  and  content  companies  it 
believes  will  have  a  future.  This  allows 
Reuters  to  stay  up-to-date  with  the  tech- 


1995-'nteFbialBeport 

The  Official  Multimedia  CD-ROM  Report 
Documenting  The  Alfred  P.  Murrah 
Federal  Building  Bombing  &  Municipal 
Government,  Private  Sector  Response 

Proceeds  Benefit  the  City  of  Oklahoma  City 


This  multimedia  CD-ROM  is  tlw  City  of  Oklahoma 
City’s  Official  Report  (CD-ROM  version)  approved  by 
unanimous  vote  of  the  Mayor  &  Council  on  April  16, 

1996.  It  contains  the  complete  tect  of  the  report,  phis 
one  hour  of  video  clips,  over  500  color  photos,  a  special 
interactive  map  section  and  a  media  browser.  It  was  deagned  to  be  a  compre¬ 
hensive  historical  record  and  learning  tool  for  future  generations  and  was  pro¬ 
duced  at  no  cost  to  the  City  of  Oklahoma  City  by  Global  Information  Resources 


To  order,  send  S65.00  plus  S5.75  shipping  &  handling  to: 

Global  Information  Resources  Inc^  P.O.  Box  60802,  Oklahoma  City,  OK 
73146.  For  further  information,  call  800-252-3685,  or  go  to 
www.globalinforcs.com  on  the  Internet 
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nology,  as  well  as  cultivate  “interesting” 
relationships  with  various  companies 
that  may  emerge  on  the  content  side. 

“These  strategic  relationships  allow 
us  to  maybe  make  some  money  and 
finance  other  things  that  we  want  to  do 
in  new  media,”  he  said.  “It’s  so  fast  mov¬ 
ing,  you  constantly  have  to  be  on  your 
toes  looking  for  new  opportunities.” 

Reuters  is  a  profit-driven  company 
willing  to  take  chances,  because  it  has 
always  been  irmovative,  according  to 
Nibley.  “There  has  always  been  this  sort 
of  constant  marriage  of  whatever  the 
latest  technology  is  at  the  time  with  the 
news,”  he  said.  “And  although  we  are 
conservative  on  the  business  side,  but 
taking  these  calculated  risks,  Reuters  has 
always  been  aMe  to  move  into  new  markets.” 

Nibley  believes  what  new  media  is  all 
about  is  being  able  to  get  local  content 
that  builds  communities  on  the  Web. 
Then  linking  that  to  international  and 
national  content,  allowing  people  to 
build  a  sense  of  community  on  the  Web. 

“We  see  our  role  as  providing  interna¬ 
tional  and  national  news,  thus  providing 
an  editorial  context,”  he  said.  “We  don’t 
produce  local  news.  For  instance,  the 
Sacramento  Bee  covers  Sacramento  bet¬ 
ter  than  Reuters.  Local  newspapers  just 
need  to  find  someone  else  who  can  give 
them  international,  national,  business 
and  sports  news,  which  we  can  do  bet¬ 
ter  in  the  digital  arena  than  we  can  in  print.” 

In  the  future,  Reuters  New  Media  wUl 
probably  continue  to  invest  in  many  “inter¬ 
esting  companies,”  as  well  as  continue 
seeking  to  become  the  number  one  news 
application  in  cyberspace,  Nibley  said. 

“Everyone  is  going  to  see  our  news 
and  information  popping  up  all  over  the 
place,”  he  said.  “Hopefully  Reuters  will 
expand  the  information,  education, 
advertising,  kids  and  news  areas,  but  it’s 
a  process  that  will  go  on  for  a  while.” 

Reuters  will  also  continue  to  slowly 
build  its  presence  in  the  United  States 
and  Canada,  and  throughout  the 
Western  Hemisphere. 

“People  will  begin  to  recognize  the 
Reuters  brand  because  of  the  Internet, 
and  that  process  will  continue,”  he  said. 
“We  know  real-time  news  is  an  expensive 
operation  and  has  to  be  global.”  The 
company  is  very  interested  building  the 
brand  name  in  cyberspace,  said  Nibley. 

“Cyberspace  really  provides  us  an 
opportunity  to  build  the  Reuters  brand 
name  with  a  much  larger  percentage  of 
the  population  as  you  would,  say, 
through  a  newspaper  market,”  he  said. 


INTERACTIVE  COMMUNICATIONS 


British  History  Repeats 
Itself  In  Cyberspace 


IN  THE  MIDDLE  of  night,  the 
Oxfordshire  &  Buckinghamshire 
British  light  infentry  unit,  the  first  to 
land  on  French  soil  during  the 
Normandy  invasion,  made  a  noiseless 
descent  using  gliders,  on  two  key 
bridges. 

They  met  little  resistance,  therefore 
commanding  a  strategic  position 
before  the  Germans  knew  what  hit 
them.  By  the  time  the  Germans  tried 
to  take  it  back,  it  was  no  good.The 
light  infantry  unit  paved  the  way  for 
the  actual  troops  who  were  coming  in 
by  boat  —  much  the  way  Reuters  has 
on  the  Information  Superfiighway. 

So,  the  British  infentry’s  history 
could  be  considered  a  parallel  to 
Reuters  News  Service  history  and 
foray  into  cyberspace. 

like  the  infantry, 

Reuters  was  the  first 
news  agency  on  the 
Internet  in  force.  And 
like  the  infantry,  Baron 
von  Reuter,  founder  of 
the  news  wire,  paved 
the  way  for  others  to 
follow. 

Bom  in  1816, 

German-bom  Israel 
Beer  Josaphat  of 
Jewish  parentage,  and 
founder  of  the  Reuter  News  Service, 
became  a  Christian  and  adopted  the 
name  of  Reuter  in  1844. 

Reuter  met  the  femous  mathemati¬ 
cian  and  physicist  Cari  Friedrich  Gauss 
while  working  as  a  clerk  in  his  uncle’s 
bank.  At  the  time.  Gauss  was  experi¬ 
menting  with  the  electric  telegraph, 
and  it  intrigued  Reuter. 

In  the  eatiy  1840s,  Reuter  joined  a 
small  publishing  house  in  Berlin.  After 
publishing  a  number  of  controversial 
political  pamphlets,  he  moved  to  Paris 
in  1848,  the  year  of  revolution  in 
Europe. 

He  then  began  translating  extracts 
from  articles  and  commercial  news 
and  sending  them  to  papers  in 
Germany.  In  1850,  he  thought  that  if 
he  sent  his  work  via  carrier-pigeon  ser¬ 
vice  between  Aachen  and  Brussels, 
instead  of  ship,  he  would  have  a 
tremendous  time  advantage.  Aachen 


and  Brussels  were  also  the  terminal 
points  of  the  German  and  French- 
Belgian  telegraph  lines. 

Reuter  moved  to  England  in  1851 
and  opened  a  telegraph  office  near  the 
London  stock  exchange.  At  first,  he 
only  did  commercial  telegraphs,  but 
when  daily  newspapers  started  to 
flourish,  he  persuaded  several  publish¬ 
ers  to  subscribe  to  his  service  —  telling 
them  they  would  have  a  large  time 
advantage  with  the  new  technology. 

Reuter  also  paved  the  way  for  infor¬ 
mation  embargos.  In  1859,  he  actually 
convinced  Napoleon  HI  to  give  him  a 
copy  of  his  speech  beforehand  on  the 
promise  that  he  would  not  start  “mov¬ 
ing”  it  until  Napoleon  started  speaking. 

Reuter  then  used  the  telegraph  to 
transmit  the  speech  to 
Fleet  Street  so  it  could 
be  published  in  real 
time  —  something  his 
news  service  is  still 
known  for  today.  That 
speech  foreshadowed 
tlie  Austro-French 
Piedmontese  war  in 
Italy. 

Then,  when  President 
Lincoln  was  assassinat¬ 
ed,  Reuter  found  a  way 
to  get  the  news  three 
days  earlier  than  everyone  else.  He 
hired  a  man  to  row  out  from  a  small 
Irish  town  to  meet  the  mail  ship  from 
America.  He  would  pick  up  the  mail, 
then  Reuter  used  telegraph  lines  from 
Ireland  to  London  to  publish  news 
about  the  assassination  before  anyone 
else  got  it. 

The  spread  of  undersea  cables 
helped  Reuter  to  extend  his  service  to 
other  continents.  For  many  years  after 
that,  Reuters,  Havas  of  France  and 
Wolff  of  Germany  were  the  three 
news  agencies  that  had  a  monopoly 
on  worid  press  services.  Reuter  was 
made  a  baron  in  1871,  retired  as  man¬ 
aging  director  of  Reuters  in  1878.  He 
died  in  Nice,  France,  in  1899. 


Thanks  to  Bill  Chambers,  radio  man 
for  the  Chf  &  Bucks  light  infantry 
reenactment  group,  for  prmnding  the 
historical  context. 


Reuters  New 
Media,  according 
to  Nibley,  was 
founded  in  the 
traditional 
British  way  — 
quietly,  but 
aggressively 
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PERTINENT  information  for 


You'll  have  easy  access  to  data  and  exclusive  information 
selected  from  myriad  sources  with  E&P's  industry  expertise 
and  objectivity:  Access  E&P's  magazine  archives  back  to  1988. 
Search  extensive  E&P  proprietary  databases,  including  the 
E&P  Interactive  and  "Stop  the  Presses"  archives  and  our  Inter¬ 
active  Services  Directory. 

PLUS  search  industry  Web  sites,  listservs  and  newsgroups 
with  the  most  relevant  documents  throughout  the  Internet. 
•  The  industry's  most  comprehensive  fully  searchable  online- 
newspaper  database.  •  Our  industry  resource  directory  with 
position  and  industry  papers,  research  reports,  associations, 
organizations  and  foundations,  resource  studies,  institutes 
and  more. 


your  needs  to  your  desktop 


IT'S  AS  SIMPLE  AS  THIS 


The  Intelligent  Agent  is  key.  Your  PersonaL-Agent®  automati¬ 
cally  selects  the  most  pertinent  items  and  teaches  itself  to 
adapt  to  changing  currents  in  the  information  stream.  Refer¬ 
ences  are  automatically  e-mailed  to  you. 


INTERACTION 


.  Network  with  your  professional 
colleagues.  Participate  in  forums. 

^  •  The  international  member- 

ship  directory  lets  you  interact 
with  colleagues  who  can 
B  the  most.  •  AND 

B  membership  entitles  you  to 

^  discounts  on  selected  con- 

'§  ferences  and  other  E&P 

W  products  and  services. 

'  V  Membership  is  just  $95  per 
year.  For  more  information,  call 
1-800-590-4440.  To  register  call 
1-800-336-4380,  ext.  251.  Or  register 
through  our  Web  site: 
http://www.mediainfo.com 


CAMPUS  JOURNALISM 


BY  ALLAN  WOLPER 

Novice  Advisers 
Get  Advice 


They  lounged  on  the  folding  chairs, 
quietly  identifying  themselves,  and 
regaled  listeners  with  the  prohletns 
that  have  plagued  them  their  first 
months  as  student  newspaper  and 
yearbook  advisers. 

One,  a  graduate  student,  asked  if  anyone  could 
brief  her  on  the  wording  of  the  First  Amendment. 
Another  wondered  whether  she  should  continue 
to  write  stories  when  her  students  weren’t  around 
to  do  it  themselves. 

And  a  final  frustrated  adviser  asked  how  to  get  a 
student  journalist  to  work  for 
a  campus  newspaper  when 
they  can  make  more  money 
for  Burger  King.  Lesley 
Marcello,  director  of  publica¬ 
tions  for  NichoUs  State 
University  inThibodaux,  La., 
deftly  handled  the  nervous 
questions. 

“The  hardest  thing  to  do  is 
to  watch  students  make  all 
those  horrible  mistakes,” 
Marcello  told  the  College 
Media  Adviser  woritshop  in  New  York  City.  “But 
that  is  how  they  learn.  They  must  suffer  the  conse¬ 
quences.  You  can’t  write  their  stories  for  them.” 

Marcello,  a  former  president  of  CMA,  said  stu¬ 
dents  need  to  feel  they  have  a  vested  interest  in 
the  news  product. 

“They  must  have  a  sense  of  ownership,”  she  cau¬ 
tioned. 

But  she  also  warned  against  coddling  students, 
and  told  a  story  about  a  freshman  on  her  campus 
who  had  just  finished  a  stint  as  the  top  editorial 
gun  at  his  high  school  newspaper. 

“He  came  in  and  said  the  editor  had  to  run  his 
story  just  the  way  he  wrote  it,”  Marcello  recalled. 
“We  told  him  that  wasn’t  the  way  it  worked  in  col¬ 
lege.  He  said  he  would  quit  if  we  changed  it.  We 
told  him  that  decision  was  up  to  him.” 

Michael  Mason,  media  adviser  to  the  yearbook  at 
Loyola  Marymount  University  in  Los  Angeles,  said 
he  warned  his  students  that  journalistic  discretion 
could  solve  some  internal  political  problems. 

“I  told  them  to  be  careful  of  what  they  write,”  he 
said.  “I  said  journalists  who  woik  for  Ted  Turner 


Wolper,  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&R 
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know  they  better  not  broadcast  anything  negative 
about  Jane  Fonda  (Turner  5  wife).” 

Still,  Mason  says  he  manages  to  deflect  adminis¬ 
trative  interest  simply  by  patiently  listening  to  all 
their  editorial  gripes. 

“They  want  to  see  everything  in  advance,”  he 
said.  “Once  they  even  wanted  to  change  a  headline 
about  a  rape.  But  we  explained  why  it  had  to  stay 
in.  I’ve  learned  how  to  be  a  buffer.” 

Marcel  said  enlightened  college  administrators 
know  it  is  better  to  publish  something  than  to 
squelch  it  and  create  headlines  in  the  mainline 
media. 

“We  once  had  a  secretary 
in  the  publications  depart¬ 
ment  who  was  stealing 
money  from  the  paper,”  she 
reported.  “I  knew  we  had  to 
run  something.  The  students 
published  it  on  Page  6  and  it 
got  no  reaction  at  all.” 

LeAnna  Rensi,  a  graduate 
assistant  who  is  a  beginning 
adviser  at  the  University  of 
Georgia,  said  unashamedly 
that  she  didn’t  know  any¬ 
thing  about  journalism. 

“I  am  not  really  sure  how 
the  First  Amendment  works,” 

Rensi  smiled,  taking  notes  as 
colleagues  gave  her  a  quick  briefing  on  student 
newspaper  life.  And  I  had  no  concept  of  how  a 
newspaper  is  run.  Well  I  got  it  now.  Features.  News. 

Sports  and  OpEd.  It’s  a  start.” 

Christiana  Syed,  the  adviser  to  a  Monroe 
Community  College  newspaper,  said  she  grimaced 
when  her  students  were  not  around  to  cover  an 
importa.'t  meeting. 

“I  just  decided  it  had  to  be  done  so  I  wrote  it 
up,”  Syed  said. 

Marcello  shook  her  head  and  smiled,  “You 
should  never  do  that,”  she  admonished  gently.  “It’s 
their  publication.  Let  them  make  mistakes.  Just 
hope  they  don’t  make  any  twice.” 

Some  advisers  worried  whether  students  needed 
cash  and  credit  to  keep  them  in  college  news¬ 
rooms. 

Mason  of  Loyola  said  he  didn’t  think  money  was 
the  primary  factor  in  recruiting  and  retaining  stu¬ 
dent  journalists. 

“The  most  important  thing  is  for  them  to  be 
treated  like  adults.” 

_ _ _ _ _ 


They  discuss  the 
problems  that 
have  plagued 
.  them  while 
overseeing 
campus 
publications 


“The  hardest  thing 
to  do  is  to  watch 
students  make 
all  those  horrible 
mistakes,” 
Marcello  told  the 
College  Media 
Adviser  workshop 
in  New  York  City. 
“But  that  is  how 
they  learn” 
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Gore 

Continued  from  page  9 

which  1  dutifully  and  accurately  took 
down  and  turned  into  a  pretty  well-writ- 
ten  obituary. 

And  I  turned  it  in. 

“There  still  wasn’t  much  fanfare,”  Gore 
noted,  until  about  a  half  an  hour  later, 
when  the  same  voice  called  back  with 
more  shocking  news. 

“Tragically  —  and  interestingly  —  the 
doctor’s  wife  had,  upon  seeing  the 
corpse,  died  in  the  funeral  home,”  he 
said. 

“Rather  than  preparing  a  dry  obituary 
of  Mrs.  Erog,  I  smelled  a  larger  news  story 
that  could  have  been  . . .  my  first  front¬ 
page  report,”  Gore  continued. 

“Later  that  evening,  news  of  the 
tragedy  which  befell  the  two  Erog  chil¬ 
dren,  as  they  were  racing  across  the 
bridge  into  Carthage,  arrived  at  the  news¬ 
paper  and  it  confirmed  my  initial  instinct 
that  this  was  a  big  story,”  the  vice  presi¬ 
dent  said  laughing  so  hard  at  this  point 
he  had  to  catch  his  breath  with  an  “Oh, 
me.” 

And  the  lesson  learned? 

“Ever  since  then,  I  have  believed  very 
little  I’ve  heard  over  the  telephone,”  Gore 
said,  adding  that,  “Anyway,  it  was  a  won¬ 
derful  education.  And  I’m  telling  you,  it 
was  something.” 

And  just  in  case  you  haven’t  realized 
what  the  vice  president  and  ASNE  audi¬ 
ence  were  laughing  so  heartily  about,Tre- 
bla  Erog  is  Albert  Gore  spelled  backward. 


Tabs 

Continued  from  page  74 

enough  to  support  one  paper.” 

Zuckerman  was  referring  to  the  three- 
way  tabloid  confrontation  that  pitted 
New  York  Netvsday,  the  Post  and  the 
Neu’s  against  each  other. 

Times  Mirror,  parent  company  of 
Newsday,  the  Long  Island  newspaper, 
abandoned  its  New  York  City  edition  last 
fall,  leaving  the  shrinking  New  York  City 
tabloid  field  to  the  News  and  Post. 

The  Audit  Bureau  of  Circulations  FAS- 
FAX  figures  for  the  six  month  period  that 
ended  March  31  showed  the  Daily  News 
daily  circulation  was  758,509, an  increase 
of  32,910. 

The  Post  circulation  was  listed  as 
418,255,  a  jump  of  10,051,  for  the  same 
time  frame. 


Wolper,  a  professor  of  journalism  at 
the  Newark  campus  of  Rutgers  Uni¬ 
versity,  is  a  regular  contributor  to 
E&P' 


Severed 

Continued  from  page  1 7 

Surgeons  operated  for  more  than  18 
hours  to  reattach  Leung’s  arm.  He  is  in 
poor  condition  in  the  hospital. 

The  attack  came  two  weeks  before 
the  launch  of  Leung’s  tabloid-style  maga¬ 
zine,  Surprise  Weekly. 

“The  attack  is  a  challenge  to  the  free¬ 
dom  of  the  press  in  the  territory  and  a 
challenge  to  police  and  the  whole  com¬ 
munity,”  said  Raymond  Wong,  a  publisher 
and  spokesman  for  the  anti-violence 
group. 

Chief  inspector  Chris  Richards,  who 
heads  a  unit  combating  crime  by  Hong 
Kong’s  triad  gangster  groups,  has  refused 
to  speculate  on  a  motive.  But  one  police 
source  told  Reuters  a  personal  grudge 
could  be  behind  the  attack. 

Executives  of  Leimg’s  Surprise  Weekly 
pointed  to  possible  motives  by  triads. 
Editor  in  chief  Yau  Chin-yuen  said  arti¬ 
cles  in  pre-publication  editions  might 
have  angered  the  triads. 

Triads  are  Chinese  gangsters  or  under¬ 
world  figures  active  in  gambling,  prosti¬ 
tution  and  drug  trafficking. 

“Some  articles  are  inside  stories  about 
organized  groups,”  the  South  China 
Morning  Post  quoted  Yau  as  saying. 

Leung  was  a  founding  editor  of  Next 
Magazine,  whose  publisher,  clothing 
king  Jimmy  Lai,  has  been  subject  to 
attacks  attributed  to  triad  gangs  during 
the  past  two  years.  —  Reuters 


Shop  Talk 

Continued  from  page  48 

more  balance  between  the  good  and  bad 
in  their  reporting. 

Further,  she  added,  the  press  “should 
not  be  a  puff  sheet,  but  it  should  not  be 
completely  cynical.” 

Sen.  Trent  Lott  (R-Miss.)  commented 
that  a  natural  adversarial  role  between 
the  press  and  Congress  is  always  present, 
but  there  is  “way  too  much  cynicism  in 
the  news  media”  as  well  as  in  the  public 
and  with  politicians. 

While  Republicans  and  conservatives 
tend  to  see  the  media  as  having  a  liberal 
bias,  Lott  said  they  “should  forget  the  past 
and  give  our  side  of  the  story.  We  should 
do  a  much  better  job  telling  our  side  of 
the  story.  If  you  don’t  have  regular  care 
and  feeding  of  the  press,  they  will  eat 
you.” 

“We  are  adversarial,  that  is  our  job,” 
noted  Newsday  reporter  Bill  Douglas. 

“I  dont  think  the  cynicism  runs  as 
deep  as  this  report”  indicates,  he  added. 
“The  nature  of  Congress  has  changed.  It’s 


tearing  itself  down.  We  look  at  this  and 
see  Congressman  X  ragging  on  Congress¬ 
man  Y.  Do  we  not  write  about  that?” 

Rather  than  cynicism,  Douglas  sug¬ 
gested  a  “been  there,  done  that”  attitude 
may  be  affecting  coverage  of  Congress. 

“Reporters  who  cover  Congress  have 
a  certain  affinity,  an  understanding,  about 
what  they’re  doing,”  Povich  said  during 
the  panel  discussion.  “When  they  try  to 
sell  a  positive  story,  they  hit  resistance 
[from  editors]  at  home.” 

People  “want  stories  about  how  [Con¬ 
gressional  action]  impacts  their  lives,” 
Povich  said.“It’s  up  to  Washington  editors 
and  reporters  to  make  policy  stories 
appealing.” 


Students  to 
do  convention 
newsaper 

The  staff  of  Georgia  Tech’s  student 
newspaper,  the  Technique,  will  pro¬ 
duce  a  daily  newspaper  at  the  Georgia 
Press  As.sociation’s  annual  convention, 
June  19  to  22. 

The  1996  convention  newspaf>er 
program  is  sponsored  by  the  Georgia 
Press  Educational  Foundation  and  the 
Florida  Times-Union  in  Jacksonville, 
which  wUl  provide  a  temporary  news¬ 
room  and  photography  services  for  the 
students. 

The  Times-Union  will  print  the  con¬ 
vention  newspaper  at  its  downtown 
Jacksonville  plant. 

NASA  to  study 
radar  satellite 

The  national  aeronautics  and 

Space  Administration  (NASA)  is 
slated  to  begin  a  feasibility  study  of  a 
program,  to  develop  a  radar  satellite  sys¬ 
tem  that  would  provide  images  of  the 
Earth  during  the  day  and  at  night  and 
through  clouds,  according  to  Sen.  Larry 
Pressler  (R-S.D.),  chairman  of  the  Com¬ 
mittee  on  Commerce,  Science  and  Trans¬ 
portation. 

The  $5  million  in  funds  allocated  for 
the  study  of  Synthetic  Aperture  Radar 
was  part  of  an  amendment  sponsored  by 
Pressler  in  the  Omnibus  Appropriations 
bill. 

Data  collected  from  synthetic  aper¬ 
ture  radar  can  be  used  for  a  variety  of 
commercial  purposes,  including  land-use 
assessment,  agriculture  and  emergency 
management,  and  creation  of  three- 
dimensional  terrain  maps. 
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BY  DAVID  ASTOR 


Perennial  Nominee 
Is  Finally  A  Winner 


The  47-YEAR-OLD  Gany Trudeau  had  a 
“sweet  16”  party  last  weekend. 

In  his  l6th  time  as  a  finalist,  the 
“Doonesbury”  creator  finally  won  the 
National  Cartoonists  Society’s  Reuben 
Award  as  “Outstanding  Cartoonist  of  the  Year.” 

Trudeau,  who  received  the  F>eer-voted  NCS 
honor  at  a  May  18  ceremony  in  New  Yoik  City,  dis¬ 
cussed  the  long  wait  during  his  acceptance 
remarks. 

“I  hope  you  won’t  be  too  surprised  if  I  haven’t 
prepared  a  speech,”  he  told  the  crowd  of  520.  “I 
wrote  a  perfectly  wonderful 
one  in  the  1970s,  but  I  don’t 
remember  a  lot  about  it.  I 
think  I  thanked  Richard 
Nixon.” 

Trudeau,  who  referred  to 
the  subsequent  Reuben  near- 
misses  as  “character-building 
years,”  added,  “I’ve  come  to 
think  that  awards  should  real¬ 
ly  be  denied  the  young.The 
young  are  grandiose  and  feel 
entitled.” 

The  New  York  City-based 
Trudeau  concluded  by  addressing  one  attendee,  his 
wife,Jane  Rauley.“From  a  night  person  to  a  morn¬ 
ing  person,”  he  said,  “thanks  for  putting  up  with 
me.” 

Then,  Reuben  emcee  Bil  Keane,  who  does  “The 
Family  Circus”  for  King  Features  Syndicate,  called 
Trudeau  a  “long  overdue”  and  “deserving”  winner. 
The  audience  agreed,  having  given  the  “Doonesbury  ” 
creator  a  standing  ovation  when  he  was  first 
aimounced  as  the  winner. 

Trudeau  previously  received  the  Pulitzer  Prize  in 


1975.  His  26-year-old  comic 
now  appears  in  about  1,400 
newspapers. 

The  two  other  Reuben 
finalists,  like  Trudeau,  are  or 
were  with  Universal  Press 
Syndicate.They  included  “For 
Better  or  For  Worse”  creator 
Lynn  Johnston  and  retired 
“Calvin  and  Hobbes”  creator 
Bill  Watterson,  both  of  whom 
previously  won  the  award. 

Eleven  division  awards 
were  also  presented  at  the 
May  18  event,  which  marked 
the  50th  anniversary  of  the 
NCS. 

The  winner  of  the  comic 
strip  category  was  “Baby 
Blues”  co-creator/artist  Rick 
Kirionan,  who  said  he  was 
thrilled  with  the  award  but  wished  “Baby  Blues”  co¬ 
creator/writer  Jerry  Scott  could  officially'  share  it. 

As  Kirionan  gave  his  acceptance  speech,  Scott 
approached  the  stage  and  punched  out  his  and 
Kirkman’s  name  on  a  label,  which  they  affixed  to 
the  plaque.  Indeed,  both  cartoonists  told  E&P  the 
next  day  that  they  may  literally  split  the  plaque  in 
half. 

(The  issue  of  whether  writers  who  co<reated 
comics  should  share  division  awards  was  discussed 
at  the  NCS  general  membership  meeting  the  morn¬ 
ing  of  May  18;  see  next  week’s  E&P  for  details.) 

Other  finalists  in  the  comic  strip  category 
included  “Rose  is  Rose”  creator  Pat  Brady  of  United 
Feature  Syndicate  and  “Pickles”  creator  Brian  Crane 
of  the  Washington  Post  Writers  Group. 


‘Dfxmesbiity’ 
creator  Garr}’ 
Trudeau 
receives  the 
Reuben  Award 
as  'Outstanding 
Cartoonist  of 
the  Year' 


Garry  Trudeau 


NCS  division  award 
winners  Rick 
Kirkman  (left  with 
Jerry  Scott),  Chip 
Bok  (center)  and 
Wiley  Miller  (right) 
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Each  week,  Rose 
Bennett  Gilbert 
tackles  people’s 
interior  design 
questions  and 
helps  them  cre¬ 
ate  a  stylish  and 
comfortable  living 
oasis  -  all  in  the 
enjoyable  weekly 
column, 

“Decor  Score.” 


tration,  as  well  as  magazine  and  book 
illustration;  Jack  Kttman  for  advertising 
and  illustration;  Lee  Lorenz  for  gag  car¬ 
toons;  Jeff  Smith  for  comic  books;  Rick 
Stromoski  for  greeting  cards;  Bruce 
Timm  for  TV  animation;  and  Joe  Grant 
for  feature  animation. 

Also,  David  Folkman  received  the 
Silver  T-Square  award  for  his  work  on 
the  aimual  Reuben  Journal  and  other 
NCS  material. 

Just  prior  to  the  award  presentations, 
Ohio  State  cartoon  library  curator  Lucy 
Caswell  gave  a  brief  history  of  the  NCS, 
complete  with  slides. 

The  organization  started  in  NewYoik 
City  in  1946,  after  a  number  of  cartoon¬ 
ists  had  previously  gotten 
together  to  entertain  the  troops 
during  World  War  D.They  found 
they  liked  each  other’s  compa¬ 
ny,  and  decided  to  meet  on  a 
regular  basis  after  the  war.  The 
first  president  was  Rube 
Goldberg,  for  whom  the 
Reuben  is  named. 

“Do  you  realize  that,  if  the 
first  president  of  NCS  had  been 
Whoopi  Goldberg  instead  of 
Rube  Goldberg,  each  year  our 
top  award  would  be  a  Whoopi?” 
Keane  joked  to  attendees,  who 


She  makes 
yovieadeR 
feel  at  home 


Rose  Bennett  Gilbert 

“Decor  Score” 


In  the  comic  panel  division,  the  win¬ 
ner  was  “Non  Sequitur”  creator  Wiley 
Miller  of  WPWG,  while  the  editorial 
cartoon  prize  went  to  Chip  Bok  of  the 
Akron  (Ohio)  Beacon  Journal  and 
Creators  Syndicate. 

Other  comic  panel  nominees  were 
“Beattie  Blvd.”  creator  Bruce  Beattie  of 
Newspaper  Enterprise  Association  and 
“Bizarro”  creator  Dan  Piraro  of 
Universal. 

Editorial  cartoon  runners-up  were 
Dick  Locher  of  the  Chicago  Tribune 
and  Tribune  Media  Services  and  Aim 
Telnaes  of  North  America  Syndicate. 

Other  division  winners  included 
Richard  Thompson  for  newspaper  illus- 


Bil  Keane 


Lucy  Caswell 


COPLEY 

news  semce 


To  order  Rose  Bennett  Gilbert’s 
“Decor  Score”  call  (800)  238-6196 
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Lifetime  Award  For  Hirschfeld 


A  MAN  WHO  became  the  theater 
caricaturist  for  the  New  York 
Times  more  than  two  decades  before 
the  50-year-old  National  Cartoonists 
Society  was  bom  received  the  organ¬ 
ization’s  Milton  Caniff’  Lifetime 
Achievement  Award. 

A1  Hirschfeld,  who  will  turn  93 
next  month,  was  on  hand  to  accept 
the  honor  at  the  May 
18  Reuben  Award 
ceremony  in  New 

“If  you’re  going 
to  speak  extempo- 
raneously,  you’ve 
got  to  write  it 
down  first,”  he 

Then  Hirschfeld 

added,  “I  am  - 

impressed  and  real- 
ly  very  much 

H>»  Mqry>  r».d>n  N«wYe 

touched  by  this 

award  —  especial-  An  Al  Hirschfe 


ly  since  it  was  given  to  me  by  my 
peers.  Who  can  ask  for  anything 
more?” 

The  St.  Louis-bom  artist,  who 
received  a  standing  ovation  from  the 
NCS  crowd,  has  been  a  contributor 
to  the  New  York  Times  since  1925. 

In  addition,  his  work  has  appeared 
in  numerous  major 
•  y  galleries  and 

Hirschfeld  has 
j  also  received  many 
f  other  honors, 

- 1  including  a  special 

I  J  Tony  award  for  the- 

I  J  It-../  /  caricature  in 
1974. 

sps  I®  Caniff  (1907-88) 

in^  was  the  creator  of 
'/-j  tSJ  “Terry  and  the 

s  Pirates”  and  “Steve 
Canyon,”  as  well  as  one 
of  the  founders  of 


An  Al  Hirschfeld  self-caricature 


the  NCS. 


included  90-year-old  “Brenda  Starr”  cre¬ 
ator  Dale  Messick. 

Keane  also  offered  other  quips.  One 
of  them  was  about  Scott  Adams,  whose 
United  comic  is  much  more  admired  for 
its  writing  than  for  its  art. 

“It’s  heartening  to  know  that  the  tra¬ 
dition  of  Bume  Hogarth’s  dynamic 
anatomy  from  ‘Tarzan,’  and  the  sweeping 
action  from  Alex  Raymond  in  ‘Flash 
Gordon,’  are  still  being  carried  on  today 
in  ‘Dilbert’”  tlie  emcee  said  wryly. 

Keane  also  commented  on  the  New 
York  City  convention  site. 

“The  manager  of  the  Waldorf  asked 
me  to  say  a  couple  of  words  about  this 
hotel.  How  about  ‘old’  and  ‘expensive’?” 
he  deadpanned. 

And  Keane  said  New  York  City  Mayor 
Rudolph  Giuliani  is  a  friendly  guy.  He 
noted  that  when  Pope  John  Paul  n  visit¬ 
ed  the  Big  Apple,  the  mayor  told  the 
pontiff,  “Next  time,  bring  the  Mrs.” 

Giuliani  spoke  to  attendees  at  a  May 
17  opening  reception,  where  he  read  a 
proclamation  declaring  “National 
Cartoonists  Society  Day.” 
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Schulz  is  witness 

«-pEANUTS”  CREATOR  CHARLES 

X  Schulz  was  called  as  the  first 
defense  witness  in  the  trial  this  month  of  a 
woman  who  allegedly  tried  to  murder  her 
husband  —  an  aide  to  the  cartoonist  —  in 
Schulz’s  studio. 

The  trial  is  being  held  in  Santa  Rosa, 
Calif.,  where  Schulz  lives  and  works. 
Shirley'  Nelson,  66,  is  charged  with  shoot¬ 
ing  her  estranged  husband,  Ronald,  53, 
wlio  was  having  an  affair  with  Schulz’s 
office  secretary,  Eileen  Christiansen,  41. 
Nelson  then  shot  herself  in  the  chest. 

Ronald  Nelson,  Schulz’s  financial  advis¬ 
er,  was  fired  by  the  cartoonist  following 
the  shooting  last  July  in  which  he  took  two 
bullets  in  the  back. 

Schulz,  who  put  up  a  $2  million  cash 
bail  for  Shiriey  Nelson,  testified  that  he  had 
warned  Ronald  Nelson  to  stop  the  affair 
with  Christiansen  or  be  fired.  Schulz  and 
his  wife  were  social  friends  of  the  Nelsons. 

The  United  Feature  Syndicate  cartoonist 
said  he  gave  the  same  ultimatum  to 
Christiansen,  according  to  the  Santa  Rosa 
Press  Democrats  account  of  his  testimony. 

Shirley  Nelson,  who  feces  life  in  prison 
if  convicted,  has  pleaded  not  guilty  and  not 
guilty  by  reason  of  insanity. 

—  M.L.  Stein 

Snow  hosts  show 

COLUMNIST  TONY  SNOW  is  hosting 
Fox  News  Sunday,  a  weekly  TV  pro¬ 
gram  that  started  April  28. 

Snow  writes  for  ffie  Detroit  News,  USA 
Today  and  Creators  Syndicate.  He  is  also  a 
commentator  on  National  Public  Radio,  as 
well  as  a  substitute  host  for  Rush 
Limbaugh’s  radio  show  and  CNN’s 
Crossfire. 

Network  is  bought 

Tribune  media  services  has 

acquired  the  Newspaper  Enter¬ 
tainment  Network,  which  sells  “tune-in” 
ads  in  newspaper  TV  books  to  broadcast 
networks,  cable  channels,  syndicators  and 
producers. 

Wins  Locher  prize 

Brian  FAIRRINGTON  has  won  the 
Association  of  American  Editorial 
Cartoonists/John  Locher  Memorial  Award 
for  1996. 

Fairrington,  23,  is  a  student  at  Arizona 
State  University. 


The  award,  which  goes  to  young  editor¬ 
ial  cartoonists,  is  named  after  the  late  son 
of  Pulitzer  Prize-winning  editorial  cartoon¬ 
ist  Dick  Locher  of  the  Chicago  Tribune 
and  Tribune  Media  Services. 

The  second-  and  third-place  winners 
were  Aaron  Taylor  of  Brigham  Young 
University  and  Jim  Mehsling  of  the 
University  of  Nebraska. 

There  were  also  five  honorable  men¬ 
tions. 

Cartoons  offered 

Ed  FISCHER  OF  the  Rocliester,  Minn., 
Post-Bulletin  is  syndicating  seven  edi¬ 
torial  cartoons  a  week. 

The  award-winning  creator,  who 
includes  one  cartoon  of  interest  to  rural 
readers,  has  been  with  the  Post-Bulletin  for 
15  years.  He  previously  worked  for  the 
Omaha  World-Herald,  Tulsa  Tribune  and 
Minneapolis  Star. 

Fischer,  who  has  produced  eight  books, 
is  also  offering  the  weekly  “Ed  Fischer’s 
World”  comic. 

He  is  based  at  2007  5th  Ave.  NE, 
Rochester,  Minn.  55906;  507-285-7750. 


Pix  agency  grows 

ONLINE  USA  HAS  had  several  new 
developments  during  the  past  few 
months. 

The  electronic  photo  agency  started  the 
Online  Imaging  service  bureau,  launched  a 
Web  site  (http:/Avww.onlineusa.com),and 
moved  to  new  offices  (710  Wilshire  Blvd., 
Suite  420,  Santa  Monica,  Calif.  90401;  310- 
587-0025). 

Online  USA,  owned  by  American  pho¬ 
tographer  Brad  Elterman  and  English  pho¬ 
tographer  Paul  Harris,  mostly  offers 
celebrity/entertainment-related  picttires. 
Shots  receiving  wide  distribution  have 
included  those  of  O.J.  Simpson,  Ronald 
Reagan,  Sharon  Stone  and  Princess  Di, 
among  others. 


The  2^year-old  wire  has  a  dozen  regular 
photographers  in  Los  Angeles  and  a  net¬ 
work  of  stringers  in  places  such  as  Dallas, 
Denver,  London,  Miami,  Portland,  Telluride 
and  Vail. 

Clients  have  included  U.S.  papers  such 
as  the  Los  Angeles  Daily  News,  New  York 
Daily  News,  New  York  Post  and  USA 
Today,  as  well  as  papers  in  England, 
Germany,  Italy,  Australia  and  other  interna¬ 
tional  locales. 

Sidebars  available 

SCIENCE  &TECHNOLOGY  SIDEBARS  is 
offer’ng  its  material  to  newspapers. 

STS  provides  science  and  technology 
sidebars  that  support  breaking  news,  or  on 
request  to  editors  on  the  topic  of  their 
choice.  The  syndicate  gleans  information 
from  its  in-house  library,  research  libraries, 
the  Internet,  and  a  network  of  science  and 
engineering  professionals,  according  to 
senior  researcher  and  manager  Andy 
KeUett, 

The  Littleton,  Colo.-based  STS  (303-797- 
3057)  also  has  a  Web  site  (http://www, 
stsidebars.com/sts). 

About  the  election 

A  NEWSPAPER  IN  Education  section 
called  “Election  ’96  —  the  Inside 
Story”  is  being  offered. 

It  includes  information  on  the  candi¬ 
dates,  a  look  at  the  role  of  the  media  in 
shaping  political  races,  running-for-office 
exercises  for  students,  cartoons,  games, 
and  more. 

The  section  is  available  from  the 
Haverford,  Pa.-based  Hot  Topics/Hollister 
Publications  (610-52001 15),  whose  clients 
have  included  dailies  in  Philadelphia, 
Detroit  and  San  Francisco. 

‘Peanuts’  exhibit 

An  EXHIBrr  depicting  the  animating 
process  of  the  many  “Peanuts”  TV  spe¬ 
cials  is  running  through  January  1997  at 
the  Museum  of  Television  &  Radio,  25  W 
52nd  St.,  New  York  City. 

“Peanuts”  is  by  Charies  Schulz  of  United 
Feature  Syndicate. 

Pair  of  packages 

The  new  YORK  Times  Syndicate  is 
offering  five  wedding  features  and  five 
Father’s  Day  pieces. 

Each  package  includes  art  with  some  of 
the  stories. 
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Times  Co.  will 
buy  two  TV 
stations 

The  new  YORK  Times  Co.  and 
Palmer  Communications  Inc.  have 
reached  an  agreement  for  the  Times  Co. 
to  purchase  NBC  affiliates  KFOR-TV  and 
WHO-TV,  which  serve  the  Oklahoma 
City  and  Des  Moines  markets,  respec¬ 
tively. 

The  Times  said  it  would  pay  $226 
million  for  the  two  stations.  Because  of 
the  purchase,  the  company  said  it 
expects  earnings  to  fall  by  1  to  2  cents 
per  share  this  year. 

The  two  stations  will  join  the  New 
York  Times  Co.  Broadcast  Group,  which 
is  based  in  Memphis  and  currently  con¬ 
sists  of  six  networic-affiliated  stations,  a 
video  production  company  and  two 
radio  stations. 

NYU  to  offer 
new  master*s 

New  YORK  UNIVERSITY’S  School 
of  Continuing  Education 
announced  that  it  has  received  state 
approval  for  a  new  master  of  science  in 
publishing  program,  which  will  begin 
classes  in  September. 

According  to  an  announcement  from 
the  school,  the  program  will  emphasize 
the  “business  of  publishing”  to  include 
production,  marketing  and  distribution 
techniques  for  different  segments  of  the 
publishing  industry  such  as  books,  mag¬ 
azines  and  new  technologies. 

Tenm  j-schools 
accredited 

Two  TENNESSEE  SCHOOLS  received 
accreditation  m  May  from  the 
Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communications. 

The  department  of  communication 
at  the  University  of  Tennessee/ 
Chattanooga  and  the  department  of 
communications  at  the  University  of 
Tennessee/Martin  were  given  full 
accreditation.  Additionally,  provisional 
accreditation  status  was  given  to  the 
journalism  department  at  California 
Polytechnic  State  University/San  Luis 
Obispo. 


The  Society  of  Professional 
Journalists  was  approved  for  council 
membership.  Kelly  Hawes,  SPJ  president 
and  metro  editor  of  the  Muncie  (Ind.) 
Star,  will  serve  as  SPJ’s  representative  to 
the  council. 

In  other  accrediting  decisions,  the 
council  removed  the  following  pro¬ 
grams  from  provisional  accreditation  sta¬ 
tus  and  granted  them  re-accreditation: 
the  School  of  Journalism,  Southern 
Illinois  University/Carbondale;  School  of 
Journalism  and  Mass  Communications  at 
the  University  of  Minnesota;  and  the 
School  of  Mass  Communications  at  the 
University  of  South  Florida. 

Southam  will 
sell  Show  Group 

SOUTHAM  INC.  HAS  reached  an 
agreement  in  principle  to  sell  its 
Show  Group,  also  known  as  Southex 
Exhibitions,  to  the  Daily  Mail  and 
General  Trust  pic,  a  London-based 
media  company. 

Southex  Exhibitions  is  a  trade  and 
consumer  show  management  company 
in  North  America.  The  Daily  Mail  Group 
has  interests  in  newspapers,  periodicals, 
broadcasting,  conferences,  video  and 
book  publishing,  as  well  as  a  show  com¬ 
pany,  DMG  Exhibition  Group  Ltd.The 
agreement  is  subject  to  due  dilligence. 

AP  and  NICAR 
wiU  offer  seminars 

The  ASSOCIATED  PRESS  and  the  Nat¬ 
ional  Institute  for  Computer-Assisted 
Reporting  will  co-sponsor  seminars  on 
using  computers  for  news-gathering. 

The  one-  and  two-day  seminars  are 
open  to  the  staff  of  the  AP,  or  AP  mem¬ 
ber  newspapers,  as  well  as  journalism 
school  educators  and  students.  The  sem¬ 
inars  wiU  run  throughout  the  summer 
and  early  fall  in  selected  domestic  AP 
bureaus. 

Participants  will  learn  how  to  use  the 
Internet,  online  services,  spreadsheets 
and  databases.The  seminars  will  be 
either  a  one-day  classroom-style  woric- 
shop  or  a  combined  two-day  workshop 
which  will  include  a  second  day  of 
intensive  computer  instruction. 

Fees  depend  on  location,  although 
both  will  cost  less  than  $100. 


\  Ithaca  gets 
i  $10  million  grant 

The  park  foundation  of  Ithaca, 

N.Y.,  has  awarded  a  $10  million 
I  grant  to  Ithaca  College  in  honor  of  col- 
i  lege  President  James  J.  Whalen,  who  will 
I  step  down  at  the  end  of  the  1996-97 
i  academic  year. 

i  The  funds  will  endow  new  projects 
I  in  the  Roy  H.  Park  School  of 
I  Communications,  including  undergradu- 
i  ate  scholarships,  professorships,  and  a 
i  distinguished  visitors  program.  A  por- 
i  tion  of  the  grant  will  be  used  to  pur- 
i  chase  capital  equipment.  Roy  H.  Park, 
i  who  died  in  1S>93,  was  the  founder, 
i  chairman  and  chief  executive  of  Park 
I  Communications  Inc.,  a  multimedia  com- 
1  pany  with  broadcast  and  print  opera- 
I  tions  throughout  the  United  States. 

i  New  chairman  of 
i  Pulitzer  board 

SISSELA  BOK,THE  writer  and  philoso¬ 
pher,  has  been  elected  chairman  of 
I  the  Pulitzer  Prize  Board  and  Andrew 
i  Barnes,  editor,  president  and  CEO  of  the 
:  St  Petersburg  Times,  has  been  elected  a 
i  member  of  the  board. 

1  Bok  succeeds  Peter  R.  Kann,  chairman 
I  and  CEO  of  Dow  Jones  &  Co.  hic.,  who 
:  is  retiring  from  the  board. 

I  Also,  the  board  has  decided  to 
I  increase  the  amount  awarded  to  Pulitzer 
I  Prize  winners  from  $3,000  to  $5,000 
j  beginning  next  year.  A  gold  medal  is 
i  awarded  in  the  public  service  category. 

\Kato  wants 
\the  truth 

The  COUNTRY’S  BEST-KNOWN 
houseboy,  Kato  Kaelin,  has  filed  two 
j  $15  million  libel  lawsuits  against  two 
I  supermarket  tabloids  over  stories  that 
I  said  he  helped  O.J.  Simpson  dispose  of 
I  evidence  in  the  deaths  of  Nicole  Brown 
j  Simpson  and  Ronald  Goldman. 

I  The  lawsuits  against  Globe 
i  Communications  Corp.  of  Delaware  and 
j  Globe  International  Inc.,  of  Canada, 
j  were  filed  in  the  Santa  Monica,  Calif., 

I  branch  of  the  Los  Angeles  Superior 
j  Court.  They  refer  to  an  Oct.  10, 1995 
I  National  Examiner  article  and  an  Oct. 

:  31, 1995  Globe  article. 
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l«  1 1 


OLYMPIC  YACHTING  &  SAVANNAH 


•  Olympic  Sailing  Updates  • 

•  Complete  Race  Coverage  • 

•  Information  About  Savannah  • 

The  South’s  Most  Beautiful  City 


http;//savanews.com 


NANDn.NET 

- # - 

The  Internet's  First 

ON-LINE  NEWSPAPER 

http  :  //WWW  .  nando  .  net 


For  Advertising  Information 
E-mail:  inquire@nando.net 
OR  call:  C919)  836-5910 


Help  your  soles  people 
meet  their  goolsl 

Arm  your  sales  staff  with  the  information  &  sales  techniques 
they  need  to  cash  in  on  hidden  revenue  sources.  The  road  to 
increased  revenue  begins  with  our  series  of  easy-fo-use  computer 
based  Co-op  training  program  on  CD  ROM.  A 

Interactive  *  Motivational  *  Measurable 


Call  908-922-0770  x3500 

for  your  free  CD  demo. 

e-mail:  nid@nidworld.com 


interactive  designs 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  67S4380  •  Fax  (212)  929-1259 


FEATURES  AVAHABLE 


ASTROLOGY 


Daily-Weekly-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
(603)  623-7733  ar  (800)  322-5101 


AUTOMOTIVE 


AUTO  REVIEWS,  Auta  Update  &  Car 
Quiz  by  husband/wife.  Light,  and  fun 
to  read.  Auto  Digest  (541)  923-3936. 


CAR  FEATURES  are  aur  business:  Cal- 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


BUSINESS 


BUSINESS  EDITORS 

Yau  can  create  yaur  own  lively  market¬ 
ing  column  -  daily  or  weekly  -  by  sub¬ 
scribing  to  Advertising  Age's  Daily 
World  Wire.  25  to  30  timely  stories 
and  shorts  compiled  by  the  leading 
authority  on  marketing  and  delivered 
to  you  each  day  by  e-mail  by  5  p.m. 
NY  time.  For  samples,  send  your  e- 
mail  to  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  Phone:  (212)  254-0890, 
Fox:  (212)  254-7646. 

E-mail:  mglover©crain.com. 


FAX  YOUR  AD  TO 

(212)  929-1259 


OlllDREN 


HOOK  READERS  with  'Kids  Corner" 
children's  book  column.  Free  books 
monthly  to  readers  in  random  draw¬ 
ing.  Samples  and  rates: 

(800)  959-9977 


EDUCATION/SCIENCE 


MR.  WIZARD'S  Every  Science  by  TV's 
Mr.  Wizard.  A  weekly  column  includ¬ 
ing  text  and  graphics.  Call  Scott  Lorenz 
@  (800)  992-8388  for  samples. 


ENTERTAINMENT 


"HOLLYWOOD- BEHIND-THE- 
SCENES":  gossip  by  insider  1,  2,  or  3 
times  weekfy.  (Dn  (iluark  by  modem  or 
mail.  Samples:  (800)  959-9977. 


GAMINGAVAIL  STREET 


HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 


Good  writing  is  rewriting. 

Truman  Capote 


IN  A  NUTSHELL:  Award-winning,  700 
words,  weekly.  Free  Samples:  Elarbara 
Naness,  119  Washington  Ave.,  Staten 
Island,  NY  10314.  (718)  698-6979. 
http:  /  /  WWW. interealm.com/ p/ nutshell 


She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 


WHY  NOT  TAKE  A  CHANCE?  Weekly 
500  word  column,  first  6  months  free. 
Won't  last  long  at  these  prices.  Call  for 
Perry...(713)  802-2799.  You'll  like  it... 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fox  (914)  692- 
8311. 


New  weekly  NASCAR  editorial  column 
Bold  -  Insightful  -  Uniaue  -  Affordable 
Bill  \Mhitehead  (407)  489-671 8 


WE  ACCEPT 
MASTER  CARDmSA 
FOR  PAYMENTS 


RELIGION  PHOTOS 

Stock  photos  with  religious  themes  are 
now  available  from  Religion  News 
Service.  (800)  767-6781 


PUZZLES 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDLCATION  SERVICES 


Golf*Gparden»Cyber*Cars*HutTX3r»More 
Camera-ready»Modem»Disk»Free  Trial 
Daily-Weekly-Monthly  from  BULLEONE 
(216)  261-3423»Fax:  (216)  261-9656 


WORLD  WIDE  \MEB 


WebPointers  Columns  explain  the 
World  Wide  Web  to  your  readers. 
Timely,  entertaining,  informative  copy 
attracts  younger  readers  &  new 
advertisers.  See  Tor  yourself  WebPoin¬ 
ters'  archived  columns  with  active 
hypedinks  at 

http:/ /www.webpointers.com 
Call  1  (800)  784-5025  or  e-trxjil: 
webpartners@webpointers.com  (or  one 
month's  free  trial. 


ANNOUNCEMENTS 


NEVYSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW  13th  St.,  Suite  21 4-8 
Boca  Raton,  FL  33432 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

31 5  York,  Weatherford,  Texas  76086 


BUSINESS  OPPORTUNITIES 


SMALL  PR  FIRM 
WANTED 

Woodland  Hills,  California,  small 
$2MM  ad  firm  wishes  to  acquire 
small  PR  firm  with  one  or  two 
employees  -•-  accounts.  Interested 
persons  should  fax  letter  of 
interest  to: 

Babs  Lopez,  AIA&L 
Advertising/Design/PR 
@(818)  592-0825 
Immediate  Opportunity 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  ^xton,  N.England  (617)  545-  6175 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-TAYLOR  MEDIA  SERVICE 
Thomas  C.  Bolitho/Gregory  S.  Taylor 
(405)  421-9600 

1 1 7  S.  Broadway,  Ada,  OK  74820 


Buyers  or  sellers.  Call  Dick  Briggs. 
(864)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


JAMES  W.  HAa,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70. 


NEWSPAPER  BROKERS 


MEL  HODEa  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISERS 


NEVYSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  3861 4 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


NEWSPAPERS  FOR  SALE 


ONLY  NEWSPAPER  published  in  town 
of  57,000.  1 6  miles  south  of  Boston. 

Call  (617)337-8911 


ARIZONA:  Small  weekly,  $85,000. 
FLORIDA:  Health  publication, 
$75,000.  Beckerman  Associates,  (813) 
971-2061. 


NEWSPAPER  BROKERS 


http-J/www.iint.net/-icribb/bcRpoithtini 


Appraisal  -  Brolcerage 

BOLITHO-CRIBB 
&  Associates 


Qualified  Brokerage 
for  over  70  years. 

Appraisal  for  estate, 

I  ESOP,  partners,  bank, 
I  tax  stock,  assets 


ohn  T.  Cribb  1  Annette  Park  Drive.  Bozeman,  MT  59715  406-586-6621 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SAl£ 


INDIANA  -  Profitable  suburban  news¬ 
papers.  26,000  combined  free  circula¬ 
tion.  $150,000.  Jim  Hall  Media  Ser¬ 
vices,  Box  1088,  Troy,  AL  36081 . 

(334)  566-7198 


QUALITY  NEWSPAPER  classified  ad 
firm  places  ads  natianally  through 
sophisticated  proprietary  software  pro¬ 
gram.  Annual  gross  $1,500,000.  Cash 
How  to  owner  $350,000.  Rickenbacher 
Media  Company,  (214)  520-7025. 


TEXAS  PUBLICATIONS:  Newspapers  (or 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)4^-3950. 


MAGAZINES-  Long-Est.  New  England 
Trade  Pub.  Ideal  owner-operator 
situation.  Specialty  Nat'l  Consumer 
Food,  60,000  subs.  Both  easily 
relocated.  W.B.  Grimes  &  Co, 

(301)  540-0636. 


NEWSPAPERS  FOR  SAIE 


NC-  Small,  long-established  weekly. 
Solid  Owner-operator  situation. 

TN-  Two  distinct  yet  solid  operations. 
Well  suited  to  an  individual  or  group 
situation.  VIRGIN  ISLANDS-  Super 
weekly.  Strong  cash  flow.  Wren  Barnett, 
W.B.  Grimes,  (704)  698-0021 . 


MID  SOUTH  AREA:  Three  tabloids  with 
medium  high  six  figure  annual  gross. 


annual  gross.  All  niche  publications. 
Covers  six  states.  Can  be  centralized  at 
yaur  location.  (901 )  276-71 1 1 . 


NEWSPAPERS  WANTED 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers,  alternate 
delivery  systems.  Management 
encouraged  to  remain  and  participate 
in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  carrespondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PIANTS  FOR  SALE 


COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing^  House. 
Complete  shop.  Profitable.  Unbelieva¬ 
ble  opportunity!  High  g'^owth  area. 
Property  available,  ^x  07347,  Editor 
&  Publisher. 


PUBUSHING  OPPORTUNITIES 


START  YOUR  OWN  Local  Magazine. 
No  start-up  casts  and  law  printing 
prices.  Free  informatian  and  great 
ideas  from  the  Small  Publishers  Co- 
Op!  Call  Scott  at  (941 )  922-0844. 


REAL  ESTATE 


GOVERNMENT  FORECLOSED 
HOMES  FOR  pennies  on  $1.  Delin¬ 
quent  Tax,  Repo's,  REO's.  Your  Area. 
Toll  free  1  (800)  898-9778  Ext.  H- 
51 89  for  current  listings. 


EDITOR  &  PUBLISHER'S  1996  MARKET  GUIDE  is 
available  through  our  Circulation  Department  at  (212)  675-4380. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CKOpHcal  (310)372-0372. 


EQUIPMB4TWANTH) 


LOOKING  FOR  A  SC  Upper  former 
with  deck  plate,  handrails  and  access 
ladders.  1974  or  newer.  Need  all  top 
irons  and  web  lead  rollers  (or  both 
sides.  Call  (864)  882-3272  and  ask 
(or  Jerry. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  (alders.  Call  Scott  or  Tom  at 
(800)  527-1668  ar  (21 4)  869-2844. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


No  plan  is  worth  a  damn  unless 
somebody  makes  it  work. 

William  Feather 


GOSS  METRO  Excellent  Canditian,  5- 
unit,  22  3/4'  cut-off,  1  full  color  deck, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 


GOSS  URBANITE  PRESS.  6  units, 
folder  and  4-high  reelstand.  Available 
immediately.  Can  be  seen  over  the 
next  several  weeks  prior  to  being 
deinstalled.  Send  inquiries  to  Box 
07774,  Editor  &  Publisher. 


SC  Folder,  22.75'.  Ser#SC-855. 
Custom  by  Goss  1976  for  8  webs. 
Tape  drive  1/4  folder.  2  nips.  No 
nKstor  or  drive.  Running  until  swapped 
out  March  '96.  Webco,  Ben  Myers, 
(810)664-7403,  Lapeer,  ML 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESSES  WANTED 


URGENTLY  REQUIRED 

Goss  metro  units  and 
complete  press  lines. 
Cut-off  22",  22  3/4"  23  9/16" 
Immediate 

confidential  decision. 

Box  07773,  Ekiitor  &  Publisher 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•7-unit  GOSS  COMMUNITY  w/SC 
folder,  22  3/4' 

•Add-on  GOSS  COMMUNITY  units 
(floor  position  or  converted  to  stacked 
position).  SC  folders  &  upper  formers. 
•2-unit  HARRIS  VI 5D  with  JFl 5  -  1 978 
vintage. 

•4-unit  WEB  LEADER  press  -  available 
immediately. 

•22"  Cut-off  GOSS  COLORLINER  with 
27  printing  couples,  double  3:2  folder 
&  9  RTP's. 

•GOSS  METRO  22  3/4'  cut-off  with  one 
4-color  satellite  unit,  two  3-color  units 
&  2  mono  units  Available  now. 

PLEASE  CALL  FOR  A  COMPLETE 
UST  OF  PRESSES 

INLAND  NEWSPAPER 
AAACHINERY  CORPORATION 

(91 3)  492-9050,  Fax  (91 3)  492-6217 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE: 

4-1 0  Unit  Harris  V-1 5D  w/2  JF4 
commercial  folders, 

AVAIIABLE  IMMEDIATELY!! 
2-unit  Ductor  style  V-1 5A  w/JF7  (older 
1  Rebuilt  Community  floor  unit  1 975 
IMMEDIATE  DEUVERYII 
GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


PRESSES  WANTED 


PRESS  NEEDED 
PRESS  NEEDED 

Small  New  England  Town  Shopper 
Publication  needs  press.  16  to  24  page 
tabloid  format.  No  color,  or  spot  color 
only.  New  or  Used.  Also  need  inserting 
equipment.  Equipment  must  come  with 
warranty.  Fax  specs  and  price  to: 

(800)  962-3862 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


INTERESTED  IN  buying  a  Muller 
Martini  inserter  -  Model  #227-S. 
Please  call 

James  Hutchinson  or  Bill  Brovm 
(800)  878-9537  Fax  (301 )  953-7220 


E&P*s  Classified 


The  Industry's 
Meeting  Place. 
(212)  6754380 


INDUSTRY  SERVICES 


SENDE&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


ADVERTISING  CONSULTANTS 

ALTERNATIVE  GROWTH  STRATEGIES, 
INC. ..Leaders  in  generating  incre¬ 
mental  advertising  revenues!  Tel:  (414) 
241  -8603,  Fox:  (41 4)  241  -3354. 

The  ham  always  rises.  . 


BUSINESS  CONSULTANTS 


US  ASSOCIATES-Reduce  operating 
expenses-improve  the  purchasing  and 
management  of  repair  maintenance, 
and  operational  supplies.  Serving 
newspapers  since  1991. 

Contact:  Wayne  Dennis 
(502)  444-6474  Fax  (502)  444-7564 
P.O.  Box  8415,  Paducah,  KY  42001 


CIRCULATION  CONSULTANTS 


BRAMBLE  &  ASSOCIATES 
Market  Analysis 
Special  Prdects 
Management  Training 
Call  1  (800)  573-5596 
Steve  Novak,  MBA 
mensapawer^aol .  com 
Never  complain,  never  explain,  U 
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INDUSTRY  SERVICES 


CIRCUIATION  CONSULTANTS 


KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 


CIRCUIATION  SERVICES 


ABOVE  THE  CRONMD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscriptian  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER* 
TELEMARKETING 
(800)411-5863 
Our  28th  Year 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Natianwide  TELEMARKETING 
since  1975 
(800)  950-8475 
Horace  Southward 


We  Americans  are  a  peculiar  people. 
We  are  for  the  underdog  no  matter  now 
much  of  a  dog  he  is. 

Happy  Chandler 


CIRCULATION  SERVICES 


PRO  ';TART<5 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPEaRUM  MARKETING  SERVICES 
NIE 

FUNDRAISING  PROGRAMS 
CAU  DOUG  REESE 
_ (800)  972-6778 _ 

TELEMARKETING 
Save  money/improve  results 
or  the  review  of 
your  program  is  FREE 
ROBERT  T  BURNS 
(703)  356-6625 

24  YEARS  OF  CIRCULATION  AND 
TELEMARKETING  EXPERIENCE 


CIRCULATION  SERVICES 


COMPUTER  EQUIPMENT 

USED  TELEMARKETING  PREDiaiVE 
DIALER  EQUIPMEl'IT  WANTED. 

1  (800)  877  -  7176 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 

INCORPORATION  SERVICES 

INCORPORATE  WITHOUT  legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 

PRESSROOM  SERVICES  ~~ 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEORICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  porallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  tox  1 952 
Albuquerque,  NM  87103 

HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 

Bland  has  always  been  big  in  television. 

Vincent  Canby 


HELP  WANTED 


_ ACADEMIC _ 

THE  MISSOURI  SCHOOL  OF  JOUR¬ 
NALISM  needs  two  good  city  editors 
for  the  Columbia  Missourian,  teaching 
newspaper  of  the  school.  These  faculty 
editors  teach  reporting  and  writing 
skills  while  helping  produce  the  city's 
morning  newspaper.  We  require 
significant  professional  experience  and 
aptitude  for  teaching.  CAR  and  online 
experience  desirable.  Beginning  date 
August  12,  1996.  Send  letter  and 
resume  to  Professor  Daryl  Moen, 
Search  Committee  Chair,  School  of 
journalism,  203  Neff  Hall,  University 
of  Missouri-Columbia,  Columbia,  MO 
6521 1.  Applicatian  deadline  is  June 
15,  1996.  Affirmative  actian,  equal 
opportunity  employer.  Women  and 
minarities  encauraged  to  apply. 

ADMINISTRATIVE 

7,000  CIRCULATION  daily  newspaper 
lacated  70  miles  north  of  Houston 
Texas  has  opening  for  Business/ 
Accounting  Manager.  Experience  in 
cash  management,  collectians  and 
accuracy  in  financial  reporting 
required.  Fax  resume  to  The  Huntsville 
Item  (409)  293-3909  attention  Arlena 
McLaughlin  Publisher. 


SEE  THE  SITES!! 

Call  Classifled  Advertising 
About  placing  your  ad 
On  our  Web  Site. 
(212)  675-4380,  e-xt.  170 


ADMINISTRATIVE _ 

COMMUNITY  DAILY  PUBUSHER 

We  are  seeking  a  Publisher/General 
Manager  for  a  small,  but  growing,  five 
day  daily  newspaper  and  strong 
shopper  publication.  Circulation  is 
growing  and  has  the  reasonable  poten¬ 
tial  to  reach  and  exceed  5,000.  We 
have  an  excellent  managing  editor 
with  a  good  staff  in  place  and  need  a 
Publisher  with  a  strong  community  com¬ 
mitment  and  excellent  advertising  skills 
that  is  a  leader,  motivator  and  strong 
team  player.  Enjoy  a  quality  lifestyle  in 
a  growing  southeastern  Nebraska  com¬ 
munity  of  7,000.  We  offer  an  excellent 
compensation,  MBO  and  benefits 
package  with  career  growth 
opportunities  for  the  right  person. 
Reply  in  confidence  with  complete 
resume  including  salary  history  to  W. 
R.  Welsh,  president.  Maverick  Media, 
P.O.  Box  "O",  Syracuse,  NE  68446. 


ARE  YOU  A  MATURE  self-staHer  who 
understand  the  fifty  and  belter  market? 
Northwest  Newspapers  is  seeking  a 
publisher  for  its  niche  magazine  'Fifty 
and  Better."  You'll  direct  soles,  editorial 
and  administrative  activities  for  this 
monthly  in  the  northwest  Chicago  sub¬ 
urbs.  Qualified  applicants  will  possess 
a  degree  in  marketing,  communica¬ 
tions  or  finance,  a  minimum  five  years 
experience  as  a  marketing  director,  ad 
director,  editor  or  equivalent.  Send 
cover  letter  and  resume  to  Fifty  and  Bet¬ 
ter,  Attn:  Kathy  Oliveira,  P.O.  Box 
250,  Crystal  Lake,  IL  6001 4. 


ADMINISTRATIVE 


FREEDOM  COMMUNICATIONS  will 
hove  an  opening  for  a  publisher  in  Burl¬ 
ington,  NC.  The  TIMES-NEWS  is  a  7- 
day,  28,000  circulation  AM  newspa¬ 
per.  Publisher  will  have  responsibility 
for  the  paper's  content,  quality,  market¬ 
ing  and  financial  performance.  Candi¬ 
dates  should  have  a  tharaugh 
understanding  of  newspapers  and  the 
ability  to  select,  train,  motivate  and 
lead  a  quality  staff.  Previous  publishing 
experience  is  desirable.  Also  desirable 
is  a  track  record  of  successfully  produc¬ 
ing,  marketing  and  promoting  a  news¬ 
paper  and  its  related  niche  products. 
Internal  and  external  candidates  can- 
sidered.  To  apply,  send  your  resume 
by  June  15  to  Jonathan  Segal,  Free¬ 
dom  Communications,  P.O.  Box 
19549,  Irvine,  CA  9271 3. 

GENERAL  MANAGER;  Unopposed, 
$600,000-plus  Indiana  weekly  needs 
economy-minded  general  manager 
strong  on  ad  sales  and  community  rela¬ 
tions  to  balance  strong  editorial  prod¬ 
uct  for  absentee  owners.  Good  salary, 
benefits.  Replies  held  in  confidence. 
Mail  resume  ta  Box  07783,  Editor  & 
Publisher. 

MANAGER  WANTED  for  3  Indiana 
weekly  newspapers;  need  strong  ad 
skills.  Write  John  van  der  Linden,  P.O. 
Box  275,  Spirit  Lake,  lA  51 360-0275. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


WANTED 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  flaors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 

REVENUE  SERVICES 

NEW  REVENUE  SOURCES  (100,000-(- 
monthly)  alternate  delivery  systems, 
database  marketing,  niche  pub¬ 
lications. ..turn  key  programs  (602) 
482-3749. _ 

WEB  PUBUSHING 

NEWSPAPER  VET  will  help  small  or 
medium  sized  papers  get  on-line  at 
low  cost  and  make  profit  from  start. 

MAJ  Communications  (507)  437-4060 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  1001 1 


ADMINISTRATIVE 


GENERAL  MANAGER 
A  suburban  Philadelphia  group  of  6 
free  distribution  Penny  Pincher  booklets 
seeks  a  General  Manager  to  manage 
and  graw  this  business.  Successful 
candidate  will  be  well-versed  in  free 
publications,  have  a  solid  advertising 
sales  and  sales  management  back- 
graund  and  a  desire  to  run  your  own 
show.  Here's  a  chance  to  run  a 
division  of  a  daily  newspaper  with  a 
great  deal  of  operating  autonomy.  We 
offer  an  attractive  salary  and 
performance  bonus,  401  (k),  health 
insurance  and  other  benefits.  Please 
send  your  resume  and  salary  history 
ta: 

Tracy  Reinholt 
Personnel  Director 
Peerless  Publications 
24  N.  Hanover  St. 

Poltstown,  PA  1 9464 
or  fax  to:  (610)  327-1931 
Equal  Opportunity  Employer 


RUSSIAN-AMERICAN  PRESS  AND 
INFORMATION  CENTER  seeks 
Moscow-Director  to  manoge  six  media 
assistance  centers  throughout  Russia. 

Requirements:  senior  management 
experience,  familiarity  with  Russian 
m^ia,  programmatic  creativity,  and 
10  years  experience  in  related  fields. 
Russian  language  ability  desirable. 

Send  resume  to  Conrad  Hohenlohe 
(fax)  (212)995-4143 
(e-mail)  hohenloh@is.nyu.edu 
History  is  more  or  less  bunk. 

Henry  Ford 
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HELP  WANTED 


_ ADVERTISIMG _ | 

CLASSIFIED  ADVERTISING  MANAGER  I 


ADMINISTRATIVE 

TEAM-ORIENTED  person  with  strong 
soles  and  marketing  experience  for 
general  manager  position  of  3,400 
circulation  weekly  newspaper  and 
shopper  in  Pine  City,  locate  60  miles 
north  of  St.  Paul-Minneapolis,  Min¬ 
nesota.  Compensation  package  from 
high  $20's  to  low  30's  along  with 
excellent  benefit  program.  Send 
resume  to  Wade  Weber,  director  of 
operations,  106  NW  Railroad,  Mora, 
MN  55051. 

ADVERTISING 

AD  DIRECTOR  -  Community  Newspa¬ 
per  Company  looking  for  a  highly 
motivated  and  aggressive  sales 
oriented  advertising  professional  to 
lead  sales  staff  of  more  than  20... and  ; 
oversee  the  creative  services  depart¬ 
ment.  Qualified  candidates  must  have 
at  least  5  years  advertising  sales  expe¬ 
rience,  supervisory  background  and 
budgeting  ability.  Send  resume  and 
salary  history  to  HR  Director,  CNC, 
152  Sylvan  Street,  Danvers,  MA 

01923. _ 

ADVERTISING  ACCOUNT  EXECUTIVE 
Large  suburban  newspaper  group 
seeks  experienced  (inclusive  of  national 
&  major  accounts),  independent,  self- 
motivated  sales  executives  for  estab¬ 
lished  territories.  The  individuals  we 
are  looking  for  should  have  a  proven 
track  record  in  media  sales  or  related 
field,  ability  lo  represent  multiple  prod¬ 
ucts  and  prepare,  as  well  as  present  pro¬ 
posals  for  the  sale  of  these  products. 
We  offer  the  following:  competitive 
salary,  liberal  commission  plan,  benefit 
package:  hospitalization,  dental, 
optical,  401  (k).  Paid  Holidays  &  Vaca¬ 
tion.  Please  send  resume  to  Karleen 
Pate,  Patuxent  Publishing  Company, 
409  Washington  Avenue,  4th  floor, 
Towson,  MD  21204,  Fax:  (410)  296- 
2707.  EOE 

IOWA  NEWSPAPER  ASSOCIATION 
seeks  advertising  salesperson.  News¬ 
paper  sales  experience  desirable. 
Excellent  compensation  and  benefit 
package.  Unlimited  earning  potential. 
Send  letter,  resume  to  INA,  319  East 
5th  Street,  Des  Moines,  lA  50309. 

MAJOR  ACCOUNT  EXECUTIVE 
Suffolk  Life  Newspapers,  Long  Island, 
NY's  largest  TMC  Newspaper 
(500,000  mailed  weekly)  has  an  open¬ 
ing  available  for  motivated  sales  pro.  6 
FIGURE  POTENTIAL.  Send  resume/ 
cover  letter.  Personnel  Director  atten¬ 
tion  WJA,  P.O.  Box  167,  Riverhead, 
NY  1 1901,  FAX  (516)  369-5930. 

A  MID-SIZE  Florida  daily  newspaper 
has  a  leadership  position  available  in 
advertising  for  a  person  who  is 
creative  and  who  can  motivate  pro¬ 
fessional  salespeople  and  support  staff 
in  a  team  environment.  Applicants 
should  have  a  minimum  of  three  years 
advertising  management  experience.  A 
college  degree  preferred.  Send  resume 
and  salary  history  to  Box  07789,  Editor 
&  Publisher. 

Conversation  is  the  enemy  of  good  wine 
and  food. 

Hitchcock 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Baltimore  City  Paper,  one  of  the 
nations  largest  metro  newsweeklies  is 
looking  for  an  experienced  advertising 
director  to  lead  our  staff  of  1 3  sales  pro¬ 
fessionals,  1  sales  support  person  and 
our  soles  management  personnel.  Your 
position  is  hands-on.  You  will  be 
responsible  for  the  direct  leadership  of 
our  retail  display  sales  staff  as  well  as 
the  guidance  and  management  of  our 
classified  manager  and  classified  staff. 
Experience  in  budgeting,  goal  man¬ 
agement,  marketing,  client  contact, 
staff  management  and  problem  solving 
are  a  must  in  applying  for  this  position. 
City  Paper  averages  96+  pages  per 
week  and  we  have  experiencecT  double 
digit  revenue  increases  consistently  for 
the  past  five  years.  We  strive  for 
excellence  throughout  our  entire  prod¬ 
uct  and  we  promote  innovation, 
change,  and  the  exchange  of  ideas  to 
keep  our  product  fresh  and  staff 
motivated.  We  offer  an  excellent  work 
atmosphere,  excellent  compensation 
package,  paid  health  &  life  insurance, 
401  (k)  profit  sharing  program,  paid 
vacation,  +.  We  don't  offer  a  lot  of  red 
tape  and  we  don't  delay  making  deci¬ 
sions  on  good  ideas.  Qualified  candi¬ 
dates  should  send  a  letter  of  applica¬ 
tion  as  well  as  a  resume  to  City  Paper, 
812  Park  Avenue,  Baltimore,  MD 
21201,  ATTN:  Donald  Farley. 

ADVERTISING  MANAGER 
Daily  newspaper  group  located  in 
Northern  California  is  seeking  a 
dynamic,  results-oriented  advertising 
manager  to  direct  its'  local  advertising 
sales  team.  We  are  seeking  an  indi¬ 
vidual  with  the  innovative  and  creative 
skills  to  lead  our  sales  team  in  building 
a  strong  and  solid  local  account  base 
in  a  very  competitive  market.  A  back¬ 
ground  of  results-oriented  achievement 
and  success  is  a  necessity.  Strong 
administrative  and  coaching/training 
skills  are  a  must.  Make  no  mistake,  this 
is  a  tough  job.  We  need  the  type  of 
individual  v\mo  can  meet  the  challenge 
while  enjoying  the  rewards  of  an 
uncapped  income  opportunity  includ¬ 
ing  advancement  based  on  results.  This 
is  one  of  the  most  exciting 
opportunities  in  the  newspaper  industry 
today,  in  one  of  the  most  exciting 
markets  in  the  country.  Please  send 
resume,  sales  history,  references  and 
cover  letter  to  Box  07667,  Editor  & 

Publisher. _ 

RELOCATE  TO  THE  Valley  of  the  Sun; 
Arizona  Pennysaver,  Phoenix's  fastest 
growing  newspaper,  needs  an  experi¬ 
enced  Sales  Manager  who  excels  at 
motivating  and  training.  This  individual 
must  be  able  to  produce  sales.  The  posi¬ 
tion  will  challenge,  reward  and  pro¬ 
vide  the  right  person  with  plenty  of 
opportunity.  Send  resume  to  Norma 
Fletcher,  Arizona  Pennysaver,  250  W. 
1st  Street,  Tempe,  AZ  85281  or  phone 
(602)  968-5700  ext.  31  1  or  fax 
resume  to  (602)  968-2853. 

DISPLAY  ADVERTISING  MANAGER 
for  fast-growing  daily  newspaper  in 
Zone  4.  Applicants  must  have  strong 
field  troining  and  interpersonal  skills.  5 
years  advertising  sales  experience 
preferred.  Good  salary,  bonus,  bene¬ 
fits,  including  401  (k)  plan.  Send 
resume  to  Box  07790,  Editor  &  Pub¬ 
lisher. 


Growing,  highly  profitable  50,000 
circulation  daily  newspaper  is  seeking 
a  dynamic  individual  to  lead  our 
Classified  Advertising  Sales  Depart¬ 
ment.  Position  includes  responsibility 
for  all  Classified  Advertising  revenue; 
directing,  motivating  and  training  the 
sales  staff;  budgeting;  and  creating 
new  products  ancT services. 

Qualified  candidates  should  have: 
•Experience  in  classified  sales  and  sales 
management 

•Proven  track  record  of  leadership 
ability 

•A  highly  driven,  winning  attitude 
•Experience  in  sales  training 
•Excellent  communication  skills 
•A  strong  work  ethic 
•Strong  computer  skills 
•College  degree  preferred 

This  job  carries  an  attractive,  incentive 
based,  compensation  plan.  If  you  are  a 
top  performer,  excited  by  positive 
change,  and  if  you  want  to  be  a  major 
contributor  on  o  winning  team,  send 
your  resume  with  cover  letter  and 
salary  requirements  to: 

Darla  King 
Times/Record  News 
P.O.  Box  120 
Wichito  Falls,  TX  76307 

CLASSIFIED  ADVERTISING  MANAGER 
Position  available  at  major  daily  news- 
paper  in  New  York  State. 
Responsibilities  to  include  the  direct 
management  of  real  estate,  automotive 
and  national  recruitment  outside  sales 
representatives  and  inside  telephone 
sales  staff.  Successful  candidate  must 
possess  strong  sales  background  in 
real  estate  and  automotive  categories, 
experience  in  production  and  market¬ 
ing  of  weekly  real  estate  publications, 
successful  history  of  increosing  ad 
revenue  in  competitive  market;  prog¬ 
ressive  leadership  of  commission 
salespeople  and  development  of  incen¬ 
tive  programs;  knowledge  of  labor 
negotiations  and  contract  language; 
tecnnical  knowledge  of  interactive 
electronic  systems.  Send  resume  and 
salary  history  to  Box  07777,  Editor  & 
Publisher. 

SALES  DIREaOR 

The  Providence  Journal  Company  has 
an  immediate  opening  for  a  Sales 
Director.  The  successful  candidate 
should  have  a  four  year  degree  as  well 
as  3-5  years  of  sales  experience.  Appli¬ 
cants  should  possess  proven  leadership 
ability  and  the  skills  necessary  to 
motivate  and  direct  a  team  of  sales 
representatives.  Experience  in  devel¬ 
oping  budgets  and  setting  strategic 
plans  are  a  plus.  Candidates  should  sub¬ 
mit  a  resume  with  salary  history  to: 
Thomas  McDonough 
Human  Resources  Administrator 
The  Providence  Journal  Company 
75  Fountain  Street 
Providence,  Rl  02902 
An  Equal  Opportunity  Employer 
M/F/H/V 


CHECK  OUT  Page  38!! 
Interested? 

Call  (212)  675-4380,  ext.  170 
For  Details/Scheduling. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
Telemarketing  Supervisor 
The  St.  Joseph  News-Press  seeks  a 
strong  leader/trainer  to  manage  staff 
of  ten.  Reports  to  Ad  Director  and  will 
be  responsible  for  building  department 
revenues  through  development  of  peo¬ 
ple  and  creative  marketing 
opportunities.  This  person  needs  to  be 
a  risk-taker,  have  a  strong  history  of 
training  and  motivating  sales  team. 
Will  develop  department  structure,  pric¬ 
ing  of  all  categories,  incentive  plans 
and  identify  sales  opportunities. 
Chosen  candidate  will  have  prior 
classified  experience  as  manager  or 
supervisor  of  inside  operation.  Must  be 
comfortable  in  climate  of  change  and 
customer  focused.  Person  could  move 
into  Classified  Advertising  Manager 
position  in  six  to  twelve  months.  Com¬ 
petitive  salary  plus  performance-based 
incentives,  major  medical  and  401  (k). 
Please  send  cover  letter  and  resume  to: 

Ron  Gani,  Advertising  Director 
St.  Joseph  News-Press 
825  Edmond,  St.  Joseph,  MO  64501 

SALES  MANAGEMENT 
OPPORTUNITIES 

The  Reno  Gazette-Journal,  a  mid-sized 
Gannett  newspaper  in  Reno,  NV,  is 
seeking  applicants  for  two  sales  man¬ 
agement  positions: 

RETAIL  SALES  MANAGER  —  Successful 
applicant  will  be  responsible  for  all 
aspects  of  sales  team  management, 
meeting  and  exceeding  safes  and 
revenue  goals,  aggressive  training, 
direction,  and  involvement  in  sales 
team  presentations.  Requires  a  mini¬ 
mum  of  4  years  experience  in  newspa¬ 
per  advertising  with  emphasis  on  sales 
and  management.  College  degree  in 
business,  journalism  or  advertising,  or 
experience  equivalent.  Must  have 
ability  to  work  in  a  multi-task,  fast- 
paced,  deadline-oriented  environment. 
Qualified  person  must  be  sales- 
oriented,  ambitious,  competitive, 
creative  and  energetic  with  strong  peo¬ 
ple  skills. 

MAJOR  ACCOUNTS  MANAGER— 
Immediate  opportunity  for  an  advertis¬ 
ing  prafessional  to  take  the  lead  role 
with  major  accounts  in  a  growing 
market.  Responsibilities  include  all 
aspects  of  sales  and  management  for 
major  and  agency  accounts.  Will  pre¬ 
pare  and  present  sales  proposals, 
plan,  track  revenue  and  attain  max¬ 
imum  sales  objectives.  Four  years  in 
print  advertising  preferred  and  ability 
to  work  under  daily  deadline  pressure. 
Solid  knowledge  of  direct  mail  a  plus. 
Excellent  presentation  skills,  both  writ¬ 
ten  and  verbal,  a  must.  College  degree 
or  experience  equivalent  required. 
Must  have  proven  sales  record  and 
ability  to  make  professional  pres¬ 
entations  to  major  decision  makers.  Com¬ 
puter  literacy  helpful. 

Send  resume  and  salary  requirements 
to  John  Zidich,  advertising  director, 
P.O.  Box  22000,  Reno,  NV  89520. 
The  Gazette-Journal  values  the  benefits 
of  diversity  in  the  workplace  and  is  com¬ 
mitted  to  equal  opportunity  employ¬ 
ment.  Candidates  who  share  our  vision 
are  especially  encouraged  to  apply. 
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_ ADVERTISING _ 

NATIONAL  ADVERTISING  MANAGER 

The  Seattle  Times  Company  is  seeking 
an  experienced  Advertising  Manager 
to  lead  our  National  Advertising 
Department.  Position  requires  an  indi¬ 
vidual  who  can  prepare,  achieve  and 
maintain  expense  and  forecast  revenue 
plans.  This  manager  will  focus  their 
sales  group's  efforts  on  our  newspaper 
i.e.  The  Seattle  Times  and  The  Seattle 
Post-Intelligencer,  plus  database 
marketing,  direct  mail,  niche  products 
and  on-line  opportunities. 

Qualifications  include: 
•Minimum  3  years  previous  Ad  Sales 
Management  experience 
•Five  years  outside  sales  experience 
with  major  advertisers/ad  agencies 
•Experience  with  other  media 
•Extensive  use  of  PC 
•Ability  to  make  decisions  that  have 
multiple  legal,  policy  and  operational 
considerations 

•College  degree,  prefer  business  or 
journalism  focus 

We  offer  excellent  benefits  including 
an  on  site  daycare  facility. 

Send  resume  to: 

The  Seattle  Times 
HR-General  Ad  Manager 
P.O.  Box  70 
Seattle,  WA  981 1 1 

Principals  only.  No  phone  calls,  please. 
Only  candidates  to  be  interviewed  will 
be  contacted.  EOE  M/F/H. 


NEWSPAPER  SALESPERSON 
WANTED  FOR  SALESJRAINER 
POSITION 

Are  you  a  newspaper  sales  rep  looking 
for  your  next  opportunity?  Do  you 
understand  "needs  based"  selling?  Can 
you  present  clearly  to  large  groups? 
Do  you  enjoy  travel?  Let's  talk. 

Media  Marketing,  Inc.,  developers  of 
The  AD  Director®  and  imMEDIAte™ 
sales  automation  software,  is  looking  for 
a  customer  sales  trainer.  Jain  the  industry 
leader  and  teach  newspaper  sales 
techniques  and  concepts.  Extensive 
travel.  Excellent  presentation  skills  and 
newspaper  sales  experience  required. 
Salary  ($37-42K)  plus  bonuses  and 
benefits. 

Send  or  Fax  resume  and  cover  letter  to: 
Clifford  Fewel,  Training  Manager 
Media  Marketing,  Inc. 

5749  Arapahoe  Avenue 
Boulder,  CO  80303 
Fax:  (303)  440-8035 


PURCHASE  THE 

1996 

E&P’s  International 
Year  Book 
Contact  E&P's 
Circulation  Department. 
(212)  675-4380 


_ ADVERTISING _ 

RETAIL  ADVERTISING 
SALES  MANAGER 

The  Tribune  Chranicle  is  looking  for  a 
career-oriented  Retail  Sales  Manager 
to  lead  a  staff  of  1 5.  The  ideal  candi¬ 
date  must  have  a  minimum  of  3  years 
sales  management  experience,  a 
verifiable  track  record  in  successful 
advertising  sales,  the  ability  to  think  out- 
of-the-box,  in-depth  newspaper  prod¬ 
uct  knowledge  and  the  people  skills 
necessary  to  motivate  a  sales  team  and 
develop  marketing  partnerships  with 
advertisers.  Strong  coaching  and 
administrative  skills  a  must. 

We  offer  a  competitive  salary,  incen¬ 
tive  bonus,  excellent  benefits  -  includ¬ 
ing  401  (k)  plan  and  a  great  place  to 
raise  a  family  with  a  low  cost  of  living 
as  a  bonus. 

Qualified  individuals  should  send  their 
resume  and  salary  history  to: 

Cindy  George 
Tribune  Chronicle 
240  Franklin  Street,  S.E. 

P.O.  Box  1431 
Warren,  OH  44482 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  We  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
chollenging  company,  please  send 
resume  to  5536  Inlond  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fast 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 

SALES  MANAGER  -  We  are  a  publicly 
traded  company  looking  for  an  experi¬ 
enced  Sales  Manager  for  a  large 
Shopper  division  located  in  a  top  20 
market.  We  offer  an  excellent  salary 
and  bonus  program.  Good  benefit 
program,  including  401  (k)  pension 
plan. 

We  are  looking  for  an  experienced 
Sales  Manager  to  lead  a  staff  of  nine 
outside  sales  representatives,  one 
trainee  position  and  a  support  staff. 
We  are  looking  for  someone  with  a 
minimum  of  three  years  soles  experi¬ 
ence  in  sales  management  with  news¬ 
papers  and/or  shoppers.  This  position 
reports  to  the  Vice  President  of  Sales 
and  Marketing  and  is  a  high  profile 
position.  Excellent  opportunity  for 
career  advancement.  If  interested, 
please  submit  a  cover  le*ter  and 
resume  with  salary  history.  Please 
respond  to  Box  07782,  Editor  &  Pub¬ 
lisher _ 

You  can't  beat  somebody  with  nobody. 

Charles  Blade 


_ ADVERTISING _ 

ROP  SALES  POSITIONS 
Suffolk  Life  Newspapers,  Long  Island, 
NY's  largest  TMC  Newspaper 
(500,000  mailed  weekly)  has  5  open¬ 
ings  available  (or  motivated  sales  peo¬ 
ple.  Newspaper  sales  background 
helpful.  Potential  for  high  earnings. 
Send  resume/cover  letter.  Personnel 
Director,  attention  WJA,  P.O.  Box  167, 
Riverheod,  NY  11901,  Fax  (516)  369- 
5930. 

CIRCUIATTON 

CIRCULATION  DIREaOR  for  27,000- 

plus  7  day  morning  independent 

newspaper  in  a  growing  Zone  6 

market.  Emphasis  would  be  on  nrarket- 

ing  a  superior  product.  Compensation 

would  include  salary  and  bonus,  based 

on  performance.  Marketing  experience 

and  degree  would  be  a  plus.  Reply  to 
Box  07764,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  80,000 
AM  daily  in  growing  state  capital  and 
university  city.  Applicants  should  have 
high  energy,  marketing  smarts,  a 
record  of  circulation  growth  in  com- 
parable  markets,  and  a  clear 
understanding  of  the  role  of  the  circula¬ 
tion  manager  in  making  it  happen. 
Apply  to  Barb  Jurgens,  HR  Manager, 
Journal  Star,  926  P  Street,  Lincoln, 
NE  68508. 


ZONE  8  METRO  is  seeking  a  Single 
Copy  Area  Manager  that  is  capable  of 
managing  independent  contractor 
wholesalers  by  managing  with  a  hands 
on  approach.  Must  be  competitive  and 
extremely  knowledgeable  about  rack 
sales  and  retail  accounts.  Ideal  candi¬ 
date  may  be  a  current  Single  Copy 
Manager  in  a  small  highly  competitive 
market.  Comparable  salary  and  bene¬ 
fits  package  with  major  media  com¬ 
pany.  EEO  M/F/V/D.  If  interested 
send  resume  ta:  COX  ARIZONA  PUB- 
UCATIONS,  INC.,  120  W.  1st  Avenue, 
Mesa,  AZ  85210  ATTN-  Betty  Albright. 


EDITORIAL 


INTERESTED  IN  UVING 
IN  THE  CARIDSEAN? 
EDITOR/ JOURNALIST 
Sought  to  Develop 
lelend  Newepaper 

An  established  international 
company  is  searching  for  a 
mature  individual  to  form  a 
small  local  newspaper  (circ. 
under  100,000)  from  the 
ground  floor.  The  ideal 
candidate  will  possess; 

•  An  editing/journalism 
background  of  20  years. 

•  Hands-on  experience 
cultivating  a  small 
newspaper. 

•  Familianty  with 
island  life-style  a  plus. 

Excellent  benefits  package 
Competitive  Compensation 
Box  7784,  Editor  8  Publisher 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Chicago  Suburban  Newspaper  Graup 
has  an  immediate  opening  for  its  Lake 
County,  IL  newspaper,  35,000  daily 
circulation.  This  is  an  excellent 
opportunity  in  an  afternoon  market.  In 
this  position  you  will  lead  and  direct 
the  growth  of  the  newspaper  into  sur¬ 
rounding  areas.  Strong  sales  experi¬ 
ence  and  focus  is  required.  Must  have 
strong  interpersonal  skills  and  5  years 
circulation  experience  in  a  managerial 
role.  We  offer  competitive  salary  and 
benefits  to  include  401  (k)  medical, 
dental  and  more.  Send  resume  with 
cover  letter  and  salary  requirements  to: 
Copley  Newspapers/Fox  Valley  Press, 
Inc.,  Director  of  Circulation,  3101 
Route  30,  P.O.  Box  129,  Plainfield,  IL 
60544. 

EDITORIAL 

COPY  EDITOR:  Versatile  copy  editor 
for  fast-paced  news  desk  laying  out, 
editing  and  paginating  a  60,000- 
circulation  full-color  AM  30  miles  from 
New  York  City.  Two  years  newspaper 
experience  required  Top-natch 
headlines,  QuarkXPress  capability  are 
pluses.  Competitive  salary.  Send 
resume  and  work  samples  to  Bill  Don- 
nellon,  editor.  Daily  Record,  P.O.  Box 
217,  Parsippany,  NJ  07054-0217. 

ARKANSAS'  best  and  fastest  rowing 
medium  daily  newspaper  seeks  lead¬ 
ership  and  vision  of  a  high  energy 
news  executive.  As  editor  or  our  daily 
and  General  Manager  for  News  of  our 
six  weekly  newspapers  you  will  hove  a 
team  af  top-notch  journalists  and  local 
ownership  dedicated  to  quality  news¬ 
papers.  Good  pay  and  benefits  plus 
potential  for  future  stock  ownership 
position.  Send  summary  of  experience 
to  Mike  Brown,  Community  Publishers, 
Inc.,  P.O.  Box  1049,  Bentonville,  AR 
72712. _ 

ARCHITECTURE/PRESERVATION 
Dream  job  if  this  is  your  passion.  Do 
lively  authoritative  opinionated  criti¬ 
cism  and  cover  some  breaking  news. 
Send  your  10  best  clips/columns  and 
resume.  Completely  confidential;  we 
will  NOT  contact  your  references  until 
we've  talked.  Box  07770,  Editor  & 
Publisher. 

BUSINESS  EDITOR 

The  News-Sentinel,  a  52,000  Knight- 
Ridder  newspaper  in  Fort  Wayne,  IN, 
is  looking  for  a  business  editor.  The 
four-person  staff  aggressively  covers 
local  business  news  and,  assisted  by 
the  design  department  and  copy  desk, 
produces  daily  business  pages  and  a 
weekly  16  to  20-page  Business  Mon¬ 
day  tab.  Fort  Wayne  has  a  growing 
business  community,  and  it's  bigger 
than  you  think.  Send  cover  letter, 
resume  and  non-returnable  clips  to  Caro¬ 
lyn  DiPaolo,  assistant  managirrg  editor. 
The  News-Sentinel,  P.O.  Box  102,  Fort 
Wayne,  IN  46801.  An  equal 
opportunity  employer. 

EDITOR  WANTED  for  award-winning 
Texas  daily  newspaper  in  fast  growing 
suburban  Houston  market.  Strong 
organization,  layout,  writing  and  train¬ 
ing  skills  needed  to  help  grow  our  mid¬ 
teen  circulation  paper  and  lead  1 3- 
person  staff.  Salary  in  mid-thirties. 
Send  resume  to  Box  07787,  Editor  & 
Publisher. 
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HELP  WANTED 


EDITORIAL 


NEEDED:  AGGRESSIVE  COACH  of 
local  news  and  feature  reporters  for  a 
leading  mid-sized  Ohio  daily.  This 
persan  will  be  a  management  team 
leader  who  can  continue  and  improve 
upon  staff  development  and  content 
cnanges  that  are  starting  to  pay  off. 
We  seek  someone  who  can  lead  a  staff 
before  as  well  as  after  the  reporting 
and  writing  process  The  City  Editor 
also  will  work  to  help  tell  a  story  not 
just  in  words,  but  in  graphics  and 
photos  to  better  serve  readers.  Ideal 
candidates  will  have  daily  reporting 
experience  on  a  daily  paper,  and  be 
well  organized.  Wark  with  developing 
reporting  teams  is  a  plus.  Send  caver 
letter  explaining  your  management 
style,  what  you  would  contribute  and 
v^t  you  wish  to  learn,  plus  a  resume 
and  examples  of  your  editing  work  to 
Ray  Sullivan,  editor.  The  Lima  News, 
3515  Elida  Road,  P.O.  Box  690,  Lima, 
OH  45802-0690. 


CONSCIENTIOUS,  skilled  reporter 
needed  to  produce  clean,  crisp  copy 
and  quality  phatographs  far  small, 
feisty  Caribbean  weekly.  Must  be  Mac 
savvy,  and  have  pleasant  persanality 
to  fit  in  with  small  team.  Salary  $225/ 
week.  Rush  resume,  clips  to  Box 
07339,  Editor  &  Publisher. 


EDITORIAL 


BUSINESS  REPORTER-  Growing  PM 
paper  in  fast-paced,  high-tech.  Big  Ten 
university  tawn  is  seeking  an  experi¬ 
enced  reporter  to  round  out  its  three- 
person  business  team.  Must  be  able  to 
take  the  mystery  out  of  company  finan¬ 
cials  and  bring  business  reporting  to 
life  while  covering  a  sophisticated  busi¬ 
ness  community.  Send  letter,  resume 
and  five  best  clips  to  Rick  Fitzgerald, 
metro  editor.  The  Ann  Arbor  News, 
P.O.  Box  1  147,  Ann  Arbor,  Ml 
48106-1147. 


COPY  DESK  CHIEF 

We're  old-fashioned.  We  believe  good 
copy  editing  is  essential  to  a  strong 
news  product.  The  copy  chief/slot  must 
be  passionate  about  teaching  and  train¬ 
ing  young  copy  editors  and  about  get¬ 
ting  the  paper  out  on  time.  We're  look¬ 
ing  for  an  editor  who  desires  man¬ 
agement  responsibilities  and  an 
opportunity  to  affect  the  newspaper  by 
maintaining  high  standards.  This  No.  2 
news  desk  person  juggles  scheduling 
for  layout,  editing  and  pagination  of 
the  daily  paper  and  three  weekly 
products.  Send  resume,  references  and 
salary  requirements:  Kay  Read,  editor. 
The  Albany  Herald,  P.O.  Box  48, 
Albany,  GA  31702-0048. 


EDITORIAL 


EDITORIAL 


COPY  EDITOR:  Northern  New  England 
daily  newspaper  with  a  circulation  of 
40,000+  seeks  copy  editor  who  can 
work  quickly  and  accurately.  QuarkX¬ 
Press  skills  a  definite  plus.  Need  a 
team  player  willing  to  work  nights.  Pay 
in  mid-20's.  Respond  to  Box  07786, 
Editor  &  Publisher. 


DESIGNER  •  NEWS  ART 

The  Dallas  Morning  News  has  an 
immediate  opening  for  a  Designer  in 
our  News  Art  Department.  Will  be 
responsible  for  the  Conception,  design 
and  production  of  artistic  material  and 
illustrations.  REQUIREMENTS  •  3-5 
years  of  newspaper  design  experience 
in  information  graphs  (charts,  maps  & 
illustrations)  •  Thorough  knowledge  of 
Macintosh  computers  with  emphasis  on 
Adobe  Illustrator  and  QuarkXPress  * 
Must  be  able  to  work  a  rotating 
schedule  -  days/hours  •  Must  be 
deadline  oriented  and  able  to  work  in 
a  fast-paced  environment  •  BFA  in 
Design  or  equivalent  preferred,  with 
Journalism  background  a  plus.  Com¬ 
petitive  salary  and  a  comprehensive 
benefits  package.  Send  resume  and 
salary  requirements  to:  Employment 
Manager,  The  Dallas  Morning  News, 
P.O.  Box  655237,  Dallas,  TX  75265. 

Equal  Opportunity  Employer 


EDITORIAL 


Bloomberg 

FINANCIAL  MARKETS^# 


BkHNiriMrg  LP.  is  a 
leading  Nf^tech, 
multimedia  information 
firm,  providing 
sofdiisticatBd  data  and 
analysis  to  investment 
professionals  and 
im^compardes 
arotmd  the  world. 


Equal  Opportunity  Employer 


Journalism  Career 
Opportunities 

News  Editor 

Business  editor  needed  for  expanding  Chicago  bureau.  Requirements  include; 

•  Ability  to  edit  copy  quickly  and  accurately  for  newspapers  and  online 
news  service 

•  Knowledge  of  publicly  owned  companies  and  financial  markets 

•  Excellent  editing  skills  and  news  judgment 

•  Five  years  of  background  in  editing  business  and  financial  stories 

Reporters 

Reporters  needed  to  cover  industry  beats  including  oil  and  health  care  from 
Princeton,  N.J.,  headquarters  and  regional  bureaus.  Ideal  candidates  will  be  able  to: 

•  Write  everything  from  spot  news  to  enterprise  pieces 

•  Detect  trends  before  they  are  common  knowledge 

•  Develop  enlightening  profiles  of  executives,  companies  and  industries 

Deputy  Sports  Editor 

On-the-ball  sports  editor  needed  to  step  up  to  the  plate  in  our  Princeton,  N.J., 
headquarters.  Beyond  mastery  of  spelling,  grammar  and  style,  the  ideal  candidate 
for  this  fast-paced  position  will: 

•  Have  a  “nose  for  news” 

•  Be  a  self-starter  with  knowledge  of  entire  industry 

•  Collaborate  closely  with  reporters  and  other  editors 

•  Possess  at  least  five  years’  experience 

Please  send  resume  to:  P.  Fielder,  Human  Resources,  Bloomberg  LP, 

499  Park  Avenue,  New  York,  N.Y.  10022. 

QuaUHed  cmtMates  vvill  be  contacted. 


EDITORIAL 


DESIGNER/COPY  EDITOR.  Looking  for 
creative  person  who  can  make  our 
Features  pages  dance  with  outstanding 
design  and  headlines.  We're  seeking 
someane  who  can  do  it  all:  layout, 
pagination  (Mac  experience  needed, 
Harris  experience  a  plus),  copy  editing 
and  headline  writing.  If  you've  got  an 
eye  for  design  and  are  a  wordsmith, 
you're  the  perfect  candidate.  Send 
resume,  samples,  references  to  Jim 
Willis,  ME,  Birmingham  Post-Herald, 
P.O.  Box  2553,  Birmingham,  AL 
35202. 

EDITOR  (Lifestyles,  Sports)  for  start-up 
weekly  in  Fairfield  County,  CT.  Environ¬ 
ment  will  be  fast-paced  and  creative. 
Excellent  writing,  editing,  design  and 
people  skills  required.  Salary  plus 
benefit  package.  Send  letter,  resume 
and  clips  to  Editor,  P.O.  Box  790, 
Norwalk,  a  06852. 

EDITOR  FOR  1 1 ,000  circulation,  six- 
day  family-owned  newspaper  in 
Northeastern  Connecticut.  We  are 
growing  and  are  looking  for  the  right 
person  to  immerse  themself  in  our  com¬ 
munity,  while  keeping  an  objective  eye 
on  its  events.  Applicants  must  have 
previous  editing  experience,  the  ability 
to  write  gripping  editorials,  and  excep¬ 
tional  organizational  skills.  We  are  the 
real  thing,  publishing  in  a  very  nice 
area  to  live.  Send  copies  of  work  and 
resume  ta  Kevin  Crosbie,  publisher. 
The  Chronicle,  P.O.  Box  148,  Willi- 
mantic,  CT  06226-01 48. 


EXECUTIVE  EDITOR  for  LA-based 
apparel  industry  trade  publication  in 
business  52  years.  Will  direct  weekly 
newspaper  +  8  other  specialty  pub¬ 
lications.  5  years  editing  and  man¬ 
agement  experience  a  must.  Know¬ 
ledge  of  industry  a  plus.  Send  resume 
and  salary  history  to:  Molly  Rhodes, 
1  10  E.  9th  St.,  Los  Angeles,  CA 
90079;  or  fax  to  (21 3)  623-5707. 


EXPERIENCED  NEWS  REPORTER  for 
weekly  newspaper.  Extensive  know¬ 
ledge  of  city,  state  and  gay  politics  a 
must.  Must  be  familiar  with  AP  style 
and  turn  out  excellent  copy  on  tight 
deadlines.  Send  resume,  clips  to 
Managing  Editor,  Windy  City  Times, 
325  West  Huron,  Suite  510,  Chicago, 
IL  60610. 


Habitat  for  Humanity  International,  an 
ecumenical,  Christian,  housing  minis¬ 
try,  is  searching  for  an  editor  to  write, 
review  and  edit  its  in-house  pub¬ 
lications,  including:  Annual  and  Finan¬ 
cial  Reports,  magazine  articles, 
brochures  and  newsletters.  Must  have 
a  degree  in  Jaurnalism  and  5  years 
experience  in  organizational  commu¬ 
nications,  with  an  emphasis  on  Public 
relations.  Excellent  writing  and  editing 
skills,  strong  interpersonal  skills,  and 
the  ability  to  handle  multiple  priorities 
and  clients  simultaneously.  Must  also 
have  the  ability  to  effectively  convey 
the  Christian  roots  and  mission  of 
Habitat  clearly  and  appropriately. 
Send  resumes  to:  HFHI,  322  W.  Lamar 
Street,  Americas,  GA  31709,  Attn: 
Victoria  Cross. 

Equal  Opportunity  Employer 
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EDfTORIAL 


HELP  WANTED 


_ EDfTORIAL _ 

GRAPHICS/DESIGN  EDITOR 
If  you  would  like  to  leod/cooch  a  page 
design-graphics  team,  use  your  artistic 
talents  and  Mac  skills,  then  the  Graph¬ 
ics/Design  Editor  position  at  The  Sun 
Herald  in  Biloxi,  MS,  is  for  you. 
Qualifications:  Ability  to  create  visually 
stunning  pages,  strong  Mac  and  illus¬ 
tration  skills;  ability  to  praise,  teach 
and  supervise  1  Graphic  artist  and  5 
page  designers,  work  with  all  newspa¬ 
per  departments  and  work  some 
weekends;  5  years  experience.  Send 
resume  and  work  samples  to  Andrea 
Yeager,  managing  editor.  The  Sun 
Herald,  P.O.  Box  4567,  Biloxi,  MS 
39535-4567. 

EDITORIAL  OPENINGS 
Lee  Enterprises-Where  You  Can  Make 
a  Difference.  Lee  is  a  customer 
focused,  marketing  oriented, 
diversified  media  company  with  19 
daily  newspapers,  9  full-service 
network  television  affiliotes,  40 
shopper  and  specialty  publications, 
graphic  arts  products  and  database 
marketing  services.  We  are  a  company 
of  unparalleled  growth  and  innovation 
that  values  the  unique  contribution 
each  person  provides.  If  you  seek  a 
challenging  opportunity  to  build  your 
career  with  a  media  company  for  the 
next  century,  contact  us  on  current 
editorial  openings  from  reporter  to 
managing  editor.  HR-Recruitment,  Lee 
Enterprises,  400  Putnam  Building,  215 
N  Main  Street,  Davenport,  lA  52801 . 
Voice:  (319)  383-2183.  Fax:  (319) 
323-9609, 

Internet:  http://www.lee.net. 

EXPERIENCED  PAGINATOR,  1 3,800 
daily.  Zone  5.  Macintosh  equipment, 
QuarkXPress,  Photoshop,  Aldus 
Freehand.  Contact  Dave  long,  Pharos- 
Tribune,  517  E.  Broadway, 
Logansport,  IN  46947. 

Initiative.  Innovation.  That's  what  we're 
looking  for  at  THE  SAVANNAH  NEWS 
PRESS,  an  80,000  circulation  daily  in 
the  Atlantic  Coast's  most  beautiful  city. 
Our  courts  reporter  will  go  beyond  the 
trials  to  make  our  legal  system  real  for 
readers.  We  value  team  players  with  at 
least  two  years  experience.  Send 
resume  and  writing  samples  to  Steve 
Thomas,  gavernment  and  business 
editor,  the  Savannah  News-Press,  P.O. 
Box  1088,  Savannah,  GA  31402. 

MAGAZINE  EDITORS 
Expanding  national  consumer  maga¬ 
zine  seeks  energetic  senior  editor  and 
associate  editor.  Emphasis  on  assign¬ 
ing,  editing,  writing.  Must  understand 
magazine  style.  Mac  experience  a 
plus.  Occasional  travel.  Resume  and 
published  samples  to:  Editor,  Boating 
World  Magazine,  2100  Powers  Ferry 
Rood,  Atlanta,  GA  30339. 

MANAGING  EDITOR  for  topnotch  busi¬ 
ness  weekly.  Must  be  very  organized, 
energetic  and  creative;  have  solid 
experience  editing,  managing 
reporters,  meeting  deadlines  and 
coordinating  with  production.  Send 
resume,  samples  to  Paul  Wenske, 
editor,  Kansas  City  Business  Journal, 
1101  Walnut,  Suite  800,  Kansas  City, 
MO  64106-21 22. 


_ EDITORIAL _ 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Strong  writing  skills 
essential.  Job  entails  pTanning/raiting 
music  section,  hiring  freelancers, 
reviewing  music/pop  culture  and  writ¬ 
ing  non-music  feature  length  stories  for 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 
SF  WEEKLY 
425  Brannan 
San  Francisco,  CA  94107 

NEWS  EDITOR  with  all-around  skills 
needed  for  No.  2  position  in 
newsroom  of  daily  and  weekly  news¬ 
papers  in  Arizona.  Camputer,  pagina¬ 
tion  skills  and  saund  news  judgment 
needed.  Position  for  general  assign¬ 
ment  reporter  with  public  affairs  cov¬ 
erage  experience  also  open.  Contact: 
Stan  Usinowicz,  M.E.,  Today's  News- 
Herald,  2225  W.  Acoma  Blvd.,  Lake 
Havasu  City,  AZ  86403. 

NEWS  EDITOR:  We're  looking  for  a 
strong  #2  person  in  our  newsroom. 
Great  quality  of  life,  very  strong 
10,000  circ.  daily,  generous  benefits 
package  and  growing  company.  Tell 
us  what  you  can  do  for  us.  Send 
responses  to  News  Editor,  The  Daily  Dis¬ 
patch,  P.O.  Box  908,  Henderson,  NC 
27536. _ 

NEWS  PAGE  DESIGNER 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  state  newspaper,  is  seeking  a 
sports/news  page  designer.  Two  years 
of  copy  editing  experience  preferred. 
Applicant  should  have  superior  news 
judgment,  love  big  news  days  and  be 
able  to  design  content  driven  pages 
under  four-edition  deadline  pressure. 
QuarkXPress  knowledge  required. 
Send  resume  and  work  samples  by 
June  7  to  Joe  Kirby,  design  director, 
Albuquerque  Journal,  P.O.  Drawer  J, 
Albuquerque,  NM  87103.  Salary 
$27,000  and  up. 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 

REPORTER:  A  60,000-circulation  daily 
newspaper  within  35  minutes  of  New 
York  City  seeks  an  exceptional 
reporter.  Who  are  we  looking  for? 
You've  got  at  least  three  years  of  full¬ 
time  daily  experience.  You're  the  best 
reporter  and  writer  your  newspaper 
has  seen  in  years.  But  you  wont  more. 
If  you're  committed  to  hard-hitting  com¬ 
munity  journalism  and  are  up  to  the 
challenge  of  a  competitive,  demanding 
market,  send  letter,  resume  and  your 
five  best  clips  to  Jim  McGarvey,  assis¬ 
tant  managing  editor.  Daily  Record, 
P.O.  Box  217,  Parsippany,  NJ  07054- 
0217. 

SENIOR  EDITOR.  Award-winning  Busi¬ 
ness  North  Carolina  magazine  seeks 
experienced  business  writer.  Know¬ 
ledge  of  North  Carolina  business  com¬ 
munity  preferred.  Please  send  resume, 
clips  and  salary  requirements  to  Lisa 
Davis,  BNC,  5435  77-Center  Drive, 
Suite  Chadotte,  NC  2821 7. 


REPORTER 

Award-winning,  15,000  AM  daily  is 
seeking  a  general  assignment 
reporter  to  join  a  dedicated,  pro¬ 
fessional  and  talented  staff.  Must  have 
outstanding  reporting  and  people  skills 
and  a  burning  desire  for  excellence  in 
journalism.  J-degree,  experience  pre¬ 
ferred.  Send  cover  letter,  resume  and 
clips  to:  Greg  Peretti,  managing  editor, 
Roswell  Daily  Record,  P.O.  Box  1897, 
Roswell,  NM,  88202-1897. _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crofted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  oil  the  space  you 
need  to  put  the  news  In  perspective 
and  tell  o  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

STAFF  WRITER 

An  aggressive  daily  is  offering  on 
opportunity  for  an  experienced 
reporter  to  live  in  a  fast-growing  area 
and  practice  quality  journalism.  Gen¬ 
eral  assignment,  breaking  news  and 
feature  work.  Minimum  five  years 
experience  on  a  daily  newspaper 
required.  Mail  resumes  and  samples  of 
your  work  (no  phone  calls,  please)  to: 

The  Press-Enterprise 

Anthony  Borders 
Assistant  Metropolitan  Editor 
27740  Jefferson  Avenue 
Temecula,  California  92590 

SPORTS  WRITER 

Entry  level  job  for  sports  writer/editor 
in  three-person  department  with 
20,000  circulation  daily  n  northern 
part  af  Zone  3.  National  company. 
Equal  opportunity  employer.  Recent 
grad's  OK.  Send  resume,  references 
and  clips  to  Box  07781,  Editor  &  Pub¬ 
lisher. 


REPORTERS  NEEDED 
The  Sun  Herald,  a  Knight-Ridder 
newspaper  with  a  50,000-plus  circula¬ 
tion,  is  seeking  for  government  beat  a 
strong  writer  with  demonstrated  ability 
in  investigative  reporting.  Applicants 
need  at  (east  three  years'  reparting 
experience  -  lacal  government  cov¬ 
erage  a  plus.  A  position  also  is  open 
for  a  general  assignment  reporter  who 
has  three  year's  experience;  ability  to 
take  photographs  a  plus.  Send  clips 
and  resume  with  references  to  Anita 
Lee,  The  Sun  Herald,  P.O.  Box  4567, 
Biloxi,  MS  39535-4567  for  the  gov¬ 
ernment  position;  or  Karen  Nelson, 
609  Washington  Ave.,  Ocean  Springs 
MS,  39564,  for  the  general  assign¬ 
ment  position. 

SPORTS  EDITOR 

A  20,000-CIRCULATION  community 
daily  in  a  Dallas  suburb  is  looking  for 
a  person  of  vision  to  lead  a  four- 
person  sports  staff,  and  coordinate  cov¬ 
erage  with  aur  two  semi-weeklies.  The 
right  candidate  must  hove  a  wealth  of 
creative  ideas  to  write  and  produce  a 
big-city  section  with  a  small-city  flair. 
We  cover  two  universities,  21  high 
schools  and  emphasize  community/ 
youth  activities.  Minimum  require¬ 
ments:  B.A.,  journalism;  five  years 
daily  experience;  superior  copy  edit¬ 
ing,  design  and  writing  skills;  strong 
organizational  abilities;  prior  man¬ 
agement  background;  impressive  peo¬ 
ple  skills;  keen  sense  of  humor.  We 
offer  salary,  benefits  and  a  chance  to 
compete  for  news  in  a  major  market. 
Send  resume,  clips,  tearsheets  and 
cover  letter  ASAP  to  Jim  Flansburg, 
editor,  Denton  Publishing  Co.,  314  E. 
Hirknry,  Dentnn,  TX  7470? _ 

TEXAS  HILL  COUNTRY 

The  Houston  Chronicle  is  looking  for 
two  versatile,  aggressive  reporters  to 
be  based  in  Austin.  One  must  be  a 
self-starting  general  assignments 
reporter  full  of  ideas  and  adept  at  both 
spot  news  and  lively  features.  The  other 
should  be  an  experienced  writer  who 
has  covered  government  and  can  turn 
boring  agency  bureaucratese  into  clear 
language  that  means  something  out¬ 
side  the  state  capital.  An  eye  for  color 
and  humor  would  help,  too.  Both  jobs 
require  a  minimum  of  eight  years  of 
daily  newspaper  or  wire  service  expe¬ 
rience.  Applicants  may  send  resumes 
and  clips  to  Kit  Frieden,  state  editor, 
Houston  Chronicle,  P.O.  Box  4260, 
Houston,  TX  77210.  No  phone  calls, 
please. 

_ EQE _ 

THE  SAN  BERNARDINO  COUNTY 
SUN,  a  Gannett  newspaper,  seeks 
copy  editor  with  design  skills  for  the 
news  desk.  Excellent  editing  and 
headline  skills  and  design  experience. 
Resume,  samples  to  Rosemary 
McClure,  ME/Nights,  The  Sun,  399  N. 
D.  St.,  San  ^rnardino,  CA  92401  or 
fax:  (909)  885-8741.  We  value 
diversity  in  the  workplace  and 
encourage  those  who  share  that  vision 

tn  apply  FFO - 

THE  HUTCHINSON  NEWS  Sports 
department  is  looking  for  a  designer/ 
paginator  to  fill  out  a  five-person  staff 
on  the  third  largest  daily  in  Kansas. 
Position  will  require  copy  editing  skills. 
Send  resume  and  clips  to  Steve  Car¬ 
penter,  sports  editor.  The  Hutchinson 
News,  P.O.  Box  190,  Hutchinson,  KS 
67504-0190.  To  inquire,  call  1  (800) 
766-5742. 
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HELP  WANTED 


EDfTORlAL 


COPY  EDITOR 
WITH  GRAPHICS  EXPERTISE 
The  Monterey  County  Herald  has  an 
opening  for  a  full-time  copy  editor. 
Duties  involve  copy  editing,  headline 
writing,  page  design  and  pagination, 
as  well  as  creation  of  simple  charts, 
and  logos.  Position  requires  a  journal¬ 
ism  degree  and  at  least  one  year  of 
experience  as  a  copy  editor  on  a  daily 
newspaper,  or  comparable  experience 
on  a  student  newspaper.  Must  be 
available  for  night  and  weekend  work. 
Experience  as  dot  or  wire  editor  with 
Macintosh,  IBM  PC  Windows,  or  other 
similar  newsroom  systems  is  desirable. 
Submit  cover  letter,  resume,  tear  sheets 
and  references  to:  The  Monterey 
County  Herald,  P.O.  Box  271,  Mon- 
terey,  CA  93942.  EOE _ 


THE  NORTH  PLAHE  TELEGRAPH,  in 
North  Platte  Nebraska  is  looking  for  a 
full-time,  hourly  Sports  Reporter. 
Responsibilities  include  originating  and 
producing  consistently  solid  sports 
stories.  The  incumbent  must  also  be 
able  to  paginate  and  do  layouts  on 
occasion.  Exceptional  sports  writing  a 
must.  Pagination  experience  would  be 
helpful,  but  not  required.  A  Bachelor's 
degree  in  journalism  and  three  years 
work  experience  or  equivalent  is 
required.  Contact  Tom  Kunz,  sports 
editor.  North  Platte  Telegraph,  P.O. 
Box  370,  North  Platte,  NE  69103. 
Phone  (308)  532-6000  or  (800)  753- 
7092.  We  value  work  diversity. 


THE  SAVANNAH  NEWS-PRESS,  an 
80,000  circulation  daily  in  America's 
most  beautiful  city,  is  seeking  a  top- 
notch  designer/paginator  for  our 
News  Planning  &  Design  team.  We 
want  journalists  first,  smart  thinkers 
with  a  knack  (or  telling  stories  using  all 
the  elements.  Do  you  value  the  team  con¬ 
cept,  recognize  the  benefits  of  news 
planning,  and  want  to  be  a  part  of  his¬ 
toric  change  at  a  newspaper?  Send 
your  resume,  a  handful  or  your  best 
clips  PLUS  everything  you've  done  in 
the  past  week,  along  with  a  short  state¬ 
ment  on  your  philosophy  behind  telling 
the  news,  to:  J.  Frank  Lynch,  Savannah 
News-Press,  P.O.  Box  1088,  Savan¬ 
nah,  GA  31402. 


ASSISTANT  EDITOR 


New  Times  is  looking  for  a  writer- 
editor  to  fill  an  immediate  opening  at 
our  award-winning  weekly  newspaper 
in  Dallas. 


The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to  edit 
both  news  and  feature  material.  We 
want  an  editor  who  can  craft  a  compell¬ 
ing  narrative,  work  well  with  writers 
and  help  us  maintain  the  high  quality 
of  our  publications. 


Qualified  applicants  will  have  at  least 
two  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  are  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  test. 


Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  colls,  please. 


EDITORIAL 


FEATURE  WRITER:  The  Anchorage 
Daily  News  has  a  full-time  position 
open  for  a  general  assignment  feature 
writer  position  off  the  features  desk. 
Qualifications  include  5-7  years  jour¬ 
nalism,  including  hard  news  experi¬ 
ence,  resourceful  and  accurate  report¬ 
ing,  an  abundance  of  story  ideas,  and 
the  ability  to  weave  a  good  tale.  Must 
be  able  to  tell  both  complex  and  simple 
stories  emphasizing  the  human 
dimension.  This  writer  needs  the  skills 
to  produce  quick  short  features  and  com¬ 
pelling  longer  features.  Schedule:  Mon. 
-  Fri.,  days,  with  occasional  weekend 
or  evening  assignment  as  job  requires. 
Send  resume  and  clips  to  the 
Anchorage  Daily  News,  Attn:  Human 
Resources,  P.O  Box  149001, 
Anchorage,  AK  99514. 


FULL-TIME  COPY  EDITOR 


Requirements:  Must  have  good  editing 
and  headline  writing  skills  to  join 
recently  paginated  copy  desk  of  a 
88,000-^,  7-day  daily  in  one  of  Cali¬ 
fornia's  most  affordable  locations. 
QuarkXPress/PPS  experience  a  plus. 
To  apply  for  this  position,  send 
resume/application  and  samples  of 
work  to: 

Human  and  Organizational 
Development 

THE  BAKERSFIELD  CAUFORNIAN 
Copy  Editor 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 


All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen. 
EEO/MF/H 


LAYOUT  EDITOR/COPY  EDITOR 
The  Winston-Salem  Journal,  a 
100,000-circulation  daily  in  Northwest 
North  Carolina,  is  looking  for  an  expe¬ 
rienced,  dedicated  copy-desk  editor  to 
help  lay  out  and  edit  one  of  the  Caro¬ 
lines'  most  recognized  papers.  Pagina¬ 
tion  and  AP  Leafdesk  experience  a 
must;  Macintosh  knowledge  helpful. 
Strong  copy-editing  skifls  a  plus, 
though  the  position  is  mainly  for 
layout.  Competitive  salary  and  bene¬ 
fits.  If  you'd  like  to  contribute  to  an 
award-winning  paper  consistently 
recognized  for  its  design  and  editing 
achievements,  send  cover  letter,  resume 
with  references,  and  clips  to  Charlie 
Elkins,  assistant  managing  editor/ 
production,  Winston-Salem  Journal, 
P.O.  Box  3159,  Winston  Salem,  NC 
27102. 


EMPLOYMENT  OPPORTUNmES 


$35,000/YR.  INCOME  POTENTIAL. 
Reading  books  Toll  Free  1  (800)  898- 
9778  Ext.  R-51 89  for  detoils _ 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS  DIREaOR 
The  Princeton  Packet,  a  family-owned 
group  of  quality  newspapers  located  in 
Princeton,  NJ  is  looking  for  a  pro¬ 
active,  hands-on  service  oriented 
Director  of  Information  Systems  to  lead 
its  operations  into  the  21st  Century. 
Strong  management  and  people  skills, 
a  "can-do*  attitude  and  progressive 
technical  orientation  are  required  ele¬ 
ments  of  success  in  this  position. 
Newspaper  experience  highly  desira¬ 
ble.  Responsible  for  overall  direction, 
development,  training  and  main¬ 
tenance  of  electronic  information 
systems  in  a  complex  technical  environ¬ 
ment.  Hardware:  HP3000,  PC's,  Nov¬ 
ell  Network,  Itek.  Software:  Collier 
Jackson  Circulation  and  Accounting 
System,  Dewar's  Classified,  Layout  and 
Pagination  Systems,  Harris  Pagination 
Systems,  Itek,  COBOL  II,  Dbase,  DOS, 
Windows,  ADP  PC/PAYROLL  and 
Infotronics  (timeclock).  Attractive  salary 
and  benefits  package.  Send  resume 
including  salary  requirements  to:  The 
Princeton  Packet,  Inc.,  (E&P),  P.O.  Box 
350,  Princeton,  NJ  08542,  ATTN: 
Human  Resources.  EOE/M/F/D/V. 


MAILROOM 


MAILROOM  MANAGER  needed  for  a 
large  weekly  newspaper  in  a  suburban 
market.  We  are  looking  for  a  hands-on 
manager  who  has  worked  with  insert¬ 
ing,  zoning,  scheduling  and  distribu¬ 
tion  programs.  We  are  experiencing 
rapid  growth  particularly  in  the  pre¬ 
print  and  commercial  printing  areas. 
Salary  commensurate  with  experience. 
Box  07788,  Editor  &  Publisher. 


NEW  MEDIA 


The  Sun-Sentinel  is  looking  for  talented 
and  ambitious  people  to  help  launch 
an  online  news  service.  The  Sun- 
Sentinel  is  a  Tribune  Company  news¬ 
paper  based  in  Fort  Lauderdale  with  a 
circulation  of  260,000  daily  and 
350,000  on  Sunday. 


SENIOR  INTERACTIVE  NEWS  PRO¬ 
DUCER — Coordinate  with  newsroom 
staff  to  design,  launch  and  maintain  con¬ 
tent  and  produce  pages  for  an  online 
news  site.  At  least  five  years  experi¬ 
ence  in  journalism  with  experience 
using  hard/software  tools  to  produce 
for  an  online  environment. 


INTERAaiVETECHNICALPRODUCER— 
Work  with  newsroom  staff  on  "behind 
the  scenes"  technical  aspects  of  produc¬ 
ing  an  online  news  site.  Requires 
strong  skills  in  CGI  scripting,  C-i-,  PERL, 
Unix  and  a  variety  of  web-related 
software  applications.  Familiarity  with 
journalism  and  news  production  is  a 
plus. 


Submit  letter  of  interest,  resume,  work 
samples  and  a  critique  of  five  online 
news  sites  to  Kathy  Pellegrino,  c/o  Sun- 
Sentinel,  200  E.  Las  Olas  Blvd.,  Fort 
Lauderdole,  FL  33301 . _ 


PREPRESS 


ZONE  3  MEDIUM-SIZED  Daily  looking 
for  a  hands-on  manager  to  supervise 
our  evening  shift  composing,  camera 
and  platemaking  departments.  Suc¬ 
cessful  candidate  must  possess  strong 
knowledge  of  desktop  publishing 
systems  within  a  newspaper  environ¬ 
ment.  Strong  organizational  and  peo¬ 
ple  skills  a  plus.  Must  have  at  least  3 
years  management  experience,  pre¬ 
ferably  in  newspaper  production.  Send 
resume  and  salary  history  to  Box 
07776,  Editor  &  Publisher. 


_ PREPRESS _ 

PRE-PRESS 

PRODUaiON  TECHNICIAN 

The  Press-Telegram  is  looking  for  a  full 
time  production  technician  to  perform 
maintenance  and  repair  of  our  Pre¬ 
press  equipment  including 
platemakers,  film  processors,  and 
cameras.  Requires  3  years  experience 
with  newspaper  production  or  similar 
equipment.  Must  be  skilled  in  mechan¬ 
ical/machinery  maintenance. 

Send  resume  to: 

Human  Resources 
PRESS-TELEGRAM 
604  Pine  Avenue 
Long  Beach,  CA  90844 
EOE 

PRESSRCXDM 

JOURNEYMAN  PRESSMAN  -  for  Goss 
Metro  Offset.  Night  shift,  9:00  p.m.  to 
6:30  a.m.;  four  day  work  week.  Send 
resume  to: 

Patricia  D.  Nagle,  Personnel  Manager 
Waterbury  fepublican-American 
389  Meadow  Street 
P.O.  Box  2090 
Waterbury,  CT  06722-2090 

An  equal  opportunity  employer 
PLANT  MANAGER 

Add,  Inc.,  a  division  of  employee 
owned  Journal  Communications,  has 
an  immediate  opening  in  New 
Orleans,  LA  for  an  experienced  cold 
web,  single  width  press  plant  manager. 
This  is  an  opportunity  to  lead  a  busy 
and  growing  printing  operation. 
Qualified  individual  must  like  working 
independently  and  have  experience 
being  responsible  for  supervising  all 
press  and  delegated  production 
department  operations,  designing 
ways  to  attain  productivity  objectives, 
initiating  operating  and  capital 
budgets,  customer  contact  selling  and 
handling  plant  human  resource  man¬ 
agement.  Salary,  plus  performance 
bonuses,  employee  stock  ownership 
plan,  profit  sharing,  401  (k)  program, 
health/dentol  and  pension  plans.  Send 
resume  in  confidence  to  Ed  Boettner, 
Now  Graphics,  835  Convention  Center 
Blvd.,  New  Orleans,  LA  701 30. 

PRODUCTION  AECH 

SOFTWARE  TRAINER,  publications 
specialist  needed.  If  you  know  pre¬ 
press,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

SYSTEMS 

EDITOR 

Experienced  computer  guru  needed  to 
oversee  editing,  pagination  and  prepress 
network.  Job  includes  training  and 
supervising  Mac  users  and  advising 
senior  editors  on  purchases  and 
upgrades.  Knowledge  of  newspaper 
operation  and  mission  as  well  as 
background  in  QuarkXPress 
and  Adobe  Photoshop  essential.  Expe¬ 
rience  using  and  installing  scanners, 
modems  and  printers  required.  Send 
letter  and  resume  to  Bert  Gault,  assis¬ 
tant  managing  editor,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  1 3601 . 


POSITIONS  WANTED 


CLASSIFIED  ADVERTISING  RATES 

Foreign/Posttlons  Wanted  odverHsets  must  pre-pay. 
Effective  January  1, 1996 


UNE  ADS 

1  week-$8.60  per  line 

2  weela-$7.60  per  line,  per  Issue. 

3  weeks-$6.65  p>er  llrw,  per  Issue. 

4  weela-$5.75  p>er  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  line 

2  weeks-$4.10  per  line,  per  Issue. 

3  weeks-$3.00  per  Hne,  per  Issue. 

4  weeks-  $2.75  per  Hne,  per  Issue. 


SHAWN  OLSON/CAM/ext.170.  HAZEL  PREUSS/ASST.CAM/ext.  171 

Add  $10.00  per  Insertion  for  box  service.  Add  $5.00  per  insertion  for  box  sen/ice. 
Count  os  an  additional  line  In  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc,,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion;  1  time,  $95:  2  to  6  times,  $90 
6  to  13  times,  $86;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  dote. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  receh/ed. 


Company 


Classification 


Authorized  Signature 


ADMINISTRATIVE 


HANDS-ON  Professional  seeks  mid  to 
high  level  management  position  with 
weekly  or  small  publication  in  Zone  2. 
Managerial,  pagination,  page  design, 
editing  and  writing  experience.  Box 
07775,  Editor  &  Pulslisher. 


CIRCULATION 


HAVE  YOU  DOWNSIZED  too  far? 
Rebuild  with  a  Circulation  pro!  Strong 
Metro  experience  in  service  and  sales 
grovrth.  Seeking  Director  or  #2  spot. 
(813)  841-8585 


SEEKING  CIRCULATION  position  in 
Florida.  6  years  experience  in  all 
phases  of  newspaper  circulation.  Expe¬ 
rience  in  crewing,  home  delivery,  and 
single  copy.  Please  respond  to:  e-mail 
address:  WXQC79A@prodigy.com  or 
Box  07771 ,  Editor  &  Publisher. 


COMPUTER  TECH 


AS/400  Programmer  and/or  D.P. 
Manager.  Seeking  position  with 
aggressive  newspaper.  8  years  AS/ 
400  RPG  III,  over  l2  years  newspaper 
experience.  Has  production  systems 
and  PC  experience.  Reply  to  Box 
07765,  Editor  &  Publisher. 


EDITORIAL 


AWARD  WINNING  writer-reporter. 
One  year  experience  at  medium  sized 
daily.  Fully  bi-lingual  English-Spanish. 
B.S.  Journalism  Grad  '94,  seeks  full 
time.  Phone  (305)  661  -6307.  Zones  4, 
3,  6,  8,  9. 


AWARD-WINNING  Writer/Editor 
wants  Albany-area/Western  Mass, 
assignments.  Call  (518)  286-2610. 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 

CARTOONIST  published  by  National 
Lampoon  seeks  editorial  work. 

George  Gehlerf  (520)  567-5973 

HIGHLY  EXPERIENCED  journeyman 
seeks  reporter  slot  on  75,000-plus 
daily.  Call  (216)941-6484. 


EDfTORIAL 


EDITORIAL  PAGE  EDITOR/WRITER 
A  newspaper  without  a  good  editorial 
page  is  a  newspaper  without  a  soul.  Let 
me  help  give  you  a  page  people  will  want 
to  read.  Reply  to  Box  07767,  Editor  & 
Publisher. 


JOURNALIST  SEEKS  reporting  position  in 
Northwestern  Ohio/Southeastern 
Michigan  area.  Daily  and  weekly 
newspaper  experience.  Call  Brett  (419) 
468-5812. 


FREELANCE 


AWARD-WINNING  Writer/Editor 
wants  Albany-area/Western  Mass, 
assignments.  Call  (518)  286-2610. 


HOLLYWOOD  IS  MY  BEAT.  Open  to 
assignments  -  daily,  weekly,  moninly. 
Call  (800)  959-9977. 


U  K  EXPERIENCED  journalist.  Most 
topics.  Will  also  cover  conferences. 
Fax  01 1-44-1 71 -630-0924. 


PRESSROOM 


VERY  EXPERIENCED  Goss-Metro, 
Urbanite  press  and  Headliner  pre¬ 
ssman  seeks  employment.  10  years 
head  pressman.  15  years  main¬ 
tenance.  Low  waste/quality  conscious. 
Interested  in  supervising  and/or  pre¬ 
ssman  positions.  Excellent  references. 

Contact  Harold  (810)  978-7664. 


It’s  A  Classified 
Secret! 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  the  newspapers 
or  companies  you  do  not  want  the 
reply  to  reach. 

If  the  Box  Number  you're  answering 
is  on  your  list,  We'll  discard  your 
reply. 


Editor^ 

PUBLISHER 


No.  of  ln$ertions: 


Amount  Enclo$ed:  $ 


1 1  West  19tti  street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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SHOP  TALK  AT  THIRTY  -  by  i)i:br  a  (jkrsh  h 


The  Contentious  Connection 
Between  Congress  And  The  Media 


WHILE  SOME  mem¬ 
bers  of  Congress  like 
to  blame  the  media 
for  their  poor  image, 
a  new  study  has 

found  that  their  own  cynicism  may  be  a 
contributing  factor. 

But  lest  the  journalists  sit  back  and 
say,  “We  told  you  so,”  the  report  also 
found  that  the  media  are  more  cynical 
about  Congress  than  is  the  general 
public. 

The  book-length 
report,  “Partners  & 

Adversaries:  The  con¬ 
tentious  connection 
between  Congress  and 
the  media,”  was  written 
by  journalist  Elaine  S. 

Povich,  formerly  of  the 
Chicago  Tribune  and 
soon  to  join  Neu’sday, 
while  she  was  a 
Freedom  Forum  profes- 
sional-in-residence . 

Povich  found  that 
this  cynicism  has  “dark¬ 
ened  the  relationship”  between  mem¬ 
bers  of  Congress  and  journalists  —  and 
has  left  the  public  hungry  for  better 
information  from  both. 

“Cynicism  plays  a  major  role  in  the 
tone  of  today’s  coverage  of  Congress 
and  in  politicians’  relationship  to  the 
media,”  she  wrote. 

The  report,  Povich  continued,  “found 
that  editors  are  more  cynical  about 
Congress  than  is  the  public,  which 
gives  the  news  media  and  Congress 
about  the  same  low  confidence  rating.” 

The  report  includes  chapters  chroni¬ 
cling  the  history  of  the  relationship  and 
looking  at  the  images  of  Congress  and 
the  press,  public  relations  and  the 
press,  the  quality  of  coverage,  the 
impact  of  television,  regional  versus 
national  reporting,  new  media  and  the 
104th  Congress,  as  well  as  surveys  of 
members  of  Congress,  the  media  and 
the  public. 

Also  included  in  the  study  are  a 
series  of  suggestions  for  both  Congress 
and  the  media. 

The  recommendations  for  Congress, 
as  they  appear  in  the  study,  are: 


♦  “Members  of  Congress  should  recog¬ 
nize  that  their  campaigning  against  the 
institution  has  taken  its  toll  on  the  repu¬ 
tation  of  Congress  as  a  whole.The 
media  are  no  longer  the  chief  congres¬ 
sional  critics.  Candidates  for  the  House 
and  Senate  —  including  many  incum¬ 
bents  —  also  share  responsibility  for 
diminishing  the  stature  of  the  insti¬ 
tution.” 

♦  “Individual  members  of  Congress 
will  improve  the  flow  of  information  to 

their  constituents  if 
they  rely  less  on  press 
secretaries  as  news  fil¬ 
ters  and  more  on  face- 
to-face  contact  with  the 
media.” 

♦  “As  an  institution. 
Congress  should  devel¬ 
op  a  mechanism  for 
organized  response  to 
the  White  House, 
including  the  naming 
of  a  primary  spokesper¬ 
son  on  major  legislative 
issues.  If  Congress 
wants  coverage  equal  to  that  of  the 
president,  it  must  establish  an  equally 
effective  approach  to  communications.” 

♦  “To  improve  public  understanding, 
congressional  leaders  should  find  a  way 
to  reinstate  regular  press  briefings 
before  the  daily  opening  of  the  House 
and  Senate.” 

♦  “Congress  should  give  C-SPAN  con¬ 
trol  of  television  cameras  in  both  the 
House  and  Senate  chambers.” 

♦  “Congress  should  p)emiit  television 
cameras  to  go  anywhere  the  print 
media  are  allowed  to  go.” 

♦  “Congress  should  put  more  and  bet¬ 
ter-quality  information  on  the  Internet 
and  other  electronic  systems.” 

Povich’s  report  also  had  a  number  of 
suggestions  for  the  media,  including: 

♦  “Reporters  and  editors  need  to 
reject  knee-jerk  cynicism  in  response  to 
Congress  and  its  actions.  Our  study 
found  that  the  media  are  not  giving 
news  consumers  what  these  readers, 
viewers  and  listeners  say  they  want: 
more  stories  about  policy  and  the 
effects  of  legislation  on  their  lives.” 

♦  “Editors  should  rethink  the  basis  for 


assigning  and  selecting  stories  about 
Congress.  News  organizations  should 
emphasize  stories  about  how  congres¬ 
sional  legislation  affects  ordinary  citi¬ 
zens  and  de-emphasize  political  cov¬ 
erage.” 

♦  “A  systematic  training  program  on 
issues  and  the  legislative  process  should 
be  developed  exclusively  for  editors.” 

♦  “Editors  should  continue  the  trend 
begun  in  1995  of  giving  Congress  at 
least  as  much  coverage  as  the  presi¬ 
dency.” 

♦  “Local  reporters  and  editors  should 
strive  to  be  better  informed  on  congres¬ 
sional  issues.  Our  study  found  that  the 
coverage  of  politicians  by  Washington 
reporters  and  hometown  reporters  is 
often  uneven.” 

♦  “Readers  and  viewers  need  better 
updates  on  how  their  senators  and  rep¬ 
resentatives  voted.” 

♦  “News  media  organizations  should 
consider  restating  or  updating  policies 
on  conflicts  of  interest  and  outside 
income.  Congress  should  make  no  law 
concerning  reporters’  outside  income. 
The  controversy'  over  Washington 
reporters’  outside  income  reflects  only 
a  small  percentage  of  reporters.” 

♦  “Congressional  reporters  should 
break  out  of  the  pack.  With  so  many 
issues  working  their  way  through  the 
House  and  Senate,  there  is  even  less  jus¬ 
tification  for  ‘pack  journalism’  on 
Capitol  Hill  than  there  is  at  the  White 
House  or  during  political  campaigns.” 

♦  “More  reporters  with  expertise  on 
specialized  issues  should  cover  Capitol 
Hill.” 

While  critical  reporting  is  completely 
acceptable.  Rep.  Patricia  Schroeder  (D- 
Colo.)  said  cynicism  “crosses  the  line.” 

Schroeder,  speaking  during  a  panel 
discussion  of  the  report  at  the 
American  Society  of  Newspaper  Editors 
conference,  noted  that  legislators  “are 
lair  game,”  but  said  she  is  troubled 
when  all  members  are  portrayed  as 
dishonest. 

Pointing  out  that,  “It’s  easier  to  tear 
things  down  than  to  build  them  up,” 
Schroeder  said  the  media  “have  been  in 
a  tear-down  mode”  and  should  seek 

(See  Shop  Talk  on  page  33) 


B(H>k-len^th  report 
hy  jou  rnalisl 
Elaine  Povich 
finds  cynicism 
has  “darkened 
the  relationship” 
between  members 
of  Congress  and 
journalists 


48  Editor  &  PiiBUSHER  ■  May  25, 1996 


ONE  OF  THE  BEST  VALLTS  IN  THE  SOniCEB(X)KS  ...  ” 


tdata 
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MARKET  GUIDE  TODAY! 


Exclusive  Market  Ranking  Tables 
U.S.  Newspaper  Markets 
Canadian  Newspaper  Markets 
Comprehensive  Maps 

Exclusive  Population^  Income,  Households  and  Farm 
Products  Tables  . 

Exclusive  Retail  Sai.es  Census  and  Estimates 

Includes  data  for  all  1,694  daily-  newspaper  market  cities  in  the  U.S. 
and  Canada,  all  3,141  counties  in  the  U.S. 

The  latest  census  figures  and  exclusive  1996  E&P  projections  for  demo¬ 
graphics  and  retail  sales. 

Quantitative  a,nd  qualitative  data.  *  ; 

Reliable  Forecasts  Give  You  The  Edge! 

The  E&P  Market  Guide  foTecasts  demogi'aphic  composition  and  retail 
sales  with  proven  accuracy.  The  f()recasting  model  developed  by  Editor 
&  Publisher  is  based  on  an  auray  of  ecoiwmic  indicators  provided  by  the 
Department  of  Commer’ce,  the  Bui’eau  of  Economic  Analysis,  state  data 
centers  and  chamber’s  of  cornmer’ce.  Our  econometric  model  uses  91 
variables  to  project*  the  year’’s  r’etail  sales,  incorpe  levels  and  demo- 
gr'aphic  composition  of  the  United  States.  The  accui’acy  of  fbr-ecasting 
in  past  year’s  has  shown  that  pr’ojections  do  not  deviate  mor’e  than  3 
per’centage  points  of  the  actual  figures! 
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ORDER  TODAY 

Jso  available  on  CD-ROM  f 


Only  $100.  (Also  available  on  CD-ROM  for  $395._ )  .T 
or’der  look  for-  the  convenient  order’  card  bound  in  thi 
issue  of  Editor’,&  Publisher’.  Or  call  (212)675-4380. 
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